
The CSR Report team listened in on conversations among VIP figures, who agree 
on the importance of continuing to enhance the practice of social responsibility in Qatar.

CSR Report - Qatar
Progress - 2014

3rd Issue



 

 

Qatar CSR Report 2014 
 

 
 
 

Academic Partner Under the supervision of Issued by In partnership with 
 

    
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Governmental Partners 
 

     
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Participating Embassies 
 

    
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Global Vision 
 

 
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

 

Platinum Sponsor 
 

 
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Gold Sponsors 
 

   
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Silver Sponsors 
 

   
 

   
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Bronze Sponsors 
 

   
 

   
 

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 

 

Contributors 
 

   
 
 

   
 

 

   
 

 

   
 

 
 
  



46 50 58

Cover:
The CSR Report team listened 
in on conversations among 
VIP figures, who agree on the 
importance of continuing to 
enhance the practice of social 
responsibility in Qatar.

Prepared by: 
Haitham Hossam Elddine
Qatar CSR Report Team

Under the supervision of:
CSR Committee at Qatar 
University

Translation:
Ourouba Hussein

Design and layout:
Sherif Abdul Majid
Wildchild_sh2000@yahoo.com

A release of:
Qatar CSR Network
+974 33008652 
info@qatarcsr.org
www.qatarcsr.org

All Rights Reserved for Qatar CSR 
Network.
All materials in this report 
express the views of the writers 
only, and don’t reflect the view of 
Qatar CSR Network.
Print: Al Rayah Print
Distribution: Al Rayah Newspaper

CSR Person 
of the Year

Exxon Mobil 
in Qatar

Qatar Fuel .. A Role 
Model for Social 
and Environmental 
Development

- Sponsors
- The Social Responsibility 
Document
- The social responsibility of 
Qatar Central Bank
- The Social Responsibility of 
Public Transport
- The Social Responsibility of 
Al-Shura Council
- The Social Responsibility of 
Civil Aviation
- Special dedication
- Injaz Qatar
- The Social Responsibility of 
the British Embassy
- The Social Responsibility of 
the French Embassy
- The Social Responsibility of 
the Turkish Embassy
- The Social Responsibility of 
South African Embassy
- The Social Responsibility of 
Qatar University
- Sasol
- Oryx GTL
- Al Meera
- Macdonald’s Qatar
- Boeing
- Al Mana
- Toyota
- Manateq
- International Islamic
Icon
- Qatar Diabetes Association
- Asthma Qatar Network
- The social responsibility is 
thriving in its environment 42

 

 
 
 
 

Qatar CSR Report 2014 
 
 

 
Abdullah Al-Attiyah 

Chairman 
Administrative Control and Transparency Authority 

CSR Person of the Year 
 

 

 

    

 

 

 
Jassim Al-Sulaiti 

Minister 
MOT 

    
Abdullah Al-Khulaifi 

Minister 
MOLSA 

 

 

        
Abdullah Al-Thani 

Governor 
QCB 

Shieka Al-Misnad 
President 

QU 

Abdul Aziz Al-Nuaimi 
Chairman 

CAA 

Abdulaziz Al-Malki 
Chairman EOC 

COP18 

Hanadi Al-Thani 
Chairperson 
INJAZ Qatar 

Abdullah Al-Thani 
Chairman 
Ooredoo 

Hamad Al-Mohannadi 
Chairman 
QAFAC 

Abdulrahman Al-Muftah 
Member 

Shura Council 
 

        
Nitham Hindi 
Dean, CBE 

QU 

Bader Al-Esmael 
Chair, CSR 

QU 

Nicholas Hopton 
UK Ambassador 

Qatar 

Eric Chevallier 
French Ambassador 

Qatar 

Ahmet Demirok 
Turkish Ambassador 

Qatar 

Saad Cachalia 
S. African Ambassador 

Qatar 

Alistair Routledge 
President 

ExxonMobil Qatar 

Ibrahim Al-Kuwari 
CEO 

WOQOD 
 

        
Nasser Al-Kuwari 

CEO 
QAFAC 

Alistair Routledge 
VP 

ExxonMobil Qatar 

Khalid Laram 
DCEO 

QATALUM 

Khalifa Al-Sowaidi 
VC & CEO 
QAFCO 

Hamed Al-Marwani 
CAO 

QAFCO 

Marjo Louw 
President 

SASOL Qatar 

Abdulrahman Al-Suwaidi 
CEO 

ORYX GTL 

Kamal Al-Mana 
MD 

Al-Mana (McDonalds) 
 

        
Mohd Al-Qahtani 

DCEO 
Al-Meera 

AbdulBasit Al-Shaibei 
CEO 
QIIB 

Seetharaman 
CEO 

Doha Bank 

Abdulaziz Al-Mana 
CEO 

MHMG 

Nasser Abdulghani 
MD 
AAB 

Fahad Al-Kaabi 
CEO 

MANATEQ 

Jeffrey Johnson 
President 
Boeing ME 

Samer Naffah 
MD 

ICON Interiors 
 

        
Aisha Al-Hudaifi 

Executive Banker 
Qatar 

Athba Al-Thani 
Director 
QDVC 

Sharifa AL-Emadi 
Executive Director 

QFPSR 

Mariam Al-Hamadi 
Director 
PHCC 

Noor Al-Malki 
Executive Director 

DIFI 

Siham Al-Qaradawi 
Professor 

QU 

Fatma Al-Remaihi 
CEO 
DFI 

Aisha Al-Kuwari 
Chairwoman 

Qatar Voluntary 
 

        
Laalei Abu-Alfain 

MD 
Best Buddies Qatar 

Maryam Al-Ansari 
Director 
EHSAN 

Somayya Al-Mutawa 
Head of Community 

KM 

Nada Al-Sulaiti 
Student 

QU 

Dalia Farrag 
Member of CSR 

QU 

Katia Abboud 
PR Manager 
Oryx GTL 

Jack Saba 
GM, PA 

SASOL Qatar 

Abdulla Al-Hamaq 
CEO 
QDA 

 

  

    

  

  
Khalifa Al-Mohannadi 

GM 
Asthma Network 

Abdulla al-Ansari 
Qatar Manager 
Morgan Stanley 

Abdulla Al-Baker 
Student 

QU 

Haitham H. Al-Dein 
MD 

QatarCSR 
  

 

54



CSR Report Qatar 20146 7CSR Report Qatar 2014

• Prof. Nitham Hindi, Dean, CBE, Qatar 
University

In most international universities 
leading in the field of CSR, 

colleges of Business and Economics 
guide efforts aimed at developing the 
concept of social responsibility for 
alumni to build upon their careers 
and successes.

Through the Centre for 
Entrepreneurship (CFE), the QU 
College of Business and Economics 
motivates students to pursue a 
socially responsible education, based 
on its mission to support students 
and the QU community to develop 
business ideas and transform them 
into viable start-ups. For this purpose, 
the Centre works on developing 
their skills, ideas and related action 
plans, supporting innovation efforts 
and encouraging them to undertake 
initiatives, challenges and risks, 
providing them with the potential to 
become established entrepreneurs.

CFE’s services are tailored to Qatar 
University students, alumni and staff, 
and also extend to the private sector, 
business communities, associations 
and government agencies. The Center 
focuses on utilizing the expertise of 
various faculty members within the 
College of Business, by providing 
consulting services. 

Our services are subject to strict 

standards and procedures to ensure the 
efficiency and quality of the services 
we provide, which seek to create 
awareness about the importance of 
entrepreneurship, skills development 
and capacity building. Our aim is to 
spread a culture of calculated risk, 
entrepreneurship and innovation, 
and to help all parties create friendly 
work environments and stimulate 
competition in the marketplace.

As entrepreneurship research 
is a key component of social 
responsibility, CFE collaborates and 
co-operates with various parties and 
groups of academics and professional 
entrepreneurs with a wide range of 
expertise and a variety of resources, 
both within Qatar and abroad. 

CFE is working to link academic 
life with business realities through 
training, incubation, research and 
consultation. It links business faculty 
members, professionals, the banking 
sector and others, to study different 
facets of business and commercial 
activities. All this is in accordance 
with the state’s goal of achieving 
economic diversification through the 
increased participation of small and 
medium businesses in its economic 
development.

In order to achieve this goal, the 

Qatar University diligently 
scrutinizes the growing interest 

of international universities in social 
responsibility, which calls for the 
adoption of a communications strategy 
that reflects the University’s success in 
this regard.

As such, Qatar University boasts 
being part of the group of institutions 
that have contributed to the CSR Report 
- Qatar 2015. This report is an effective 
tool for transparent assessment of the 
adoption of the concept of CSR. It is 
the perfect platform to introduce the 
achievements of the University in 
community development and social 
responsibility.

Let us not forget that education, 
higher education and social 
responsibility are interrelated and 
that they are mutually supportive. 

It is therefore necessary to develop 
comprehensive regulatory measures, 
to be implemented in development 
strategies and programs.

I would like to point to the 
memorandum of understanding that 
was signed by Qatar University with 
Qatar CSR. I would like to describe 
that memorandum as a step forward 
to achieving a valuable contribution in 
building community awareness toward 
CSR.

Qatar University’s commitment 
to CSR requires interaction and co-
operation with the private sector to 
stimulate economic growth and, at 
the same time, to generate positive 
social and environmental effects. A 
few of the abundant examples are the 
University’s various partnerships and 
memoranda of understanding with 

College co-operates via the CFE with 
the Ministry of Business and Trade, 
the government agency concerned 
with the development of the private 
sector. The Ministry is a leader in 
promoting social responsibility, 
and is conducting research into 
how to facilitate small and medium 
businesses’ access to finance. The 
Center also collaborates with other 
partners such as Qatar Chamber of 
Commerce and Industry, as the home 
of traders and center of expertise for 
entrepreneurs.

The Center focuses on a number 
of research areas, including the 
role of entrepreneurial activities in 
economic development; small- and 
medium-sized business development; 
marketing and sales; and the role 
of innovation and entrepreneurial 
activities in overcoming barriers and 
limitations.

CBE is proud of its experienced 
academic cadre and its heightened 
sense of social responsibility. It 
capitalizes on the expertise of various 
faculty members to conduct research 
into entrepreneurship. Furthermore, 
the Center gives CBE students, 
whether undergraduate or graduate, 
the opportunity to carry out research 
into topics of entrepreneurship under 
the supervision of faculty members. 

CBE’s efforts are not limited 
to spreading the culture of social 
responsibility within QU, but extend 
to target Qatari society overall. CBE 
helps students to explore their inner 
entrepreneurs by delivering a range 
of hands-on educational activities 
and workshops. Our philosophy 
dictates that we deliver training 
in accordance with the needs of 
the participatnts of incubation and 
mentorship programs to inspire the 
progress of their business ideas and 
innovations. Moreover, we host a 
number of national and international 
speakers to share their entrepreneurial 
experiences, market insights and 
personal key success factors.

several private organizations to launch 
initiatives and organize activities in a 
number of different fields.

The participation and co-operation 
of all stakeholders – ministries, public 
agencies, private institutions and 
multinational companies operating in 
Qatar, as well as others – is of great 
importance to the sustainability of the 
report. This interrelation leads in the 
end to achieving the desired goals.

The innovative mechanism of this 
valuable report shows that social 
responsibility and education are the 
main forces driving the efforts to achieve 
Qatar’s National Vision 2030. We hope 
that the report will play an important 
role in the exchange of experience in 
the field of social responsibility.

These high expectations are 
reflected in numerous directions, such 
as building alliances between different 
social entities. Each entity’s examples 
of commitment to CSR, as outlined in 
the report, can be of great benefit to the 
others.

Perhaps the most distinguished 
feature of this year’s edition is 
the extraordinary participation of 
ministerial and diplomatic figures, 
heads of development institutions, the 
business community and academia, as 
well as Qatar University students. This 
is a strong indication of the vitality of 
Qatari society. The report shows the 
sincere involvement of the various 
community groups in a growing culture. 
Social responsibility must remain at the 
heart of our concerns and all efforts 
must be a collaboration to promote it.

We at Qatar University are 
extremely proud of our students’ 
creative capabilities, high standards, 
and participation in this great national 
endeavor. We are confident they are 
excellent QU representatives in the 
field of social responsibility.

We are also proud that the visions 
of the heads of public institutions, 
ambassadors of other countries, and a 
group of senior corporate executives, 
meet with the aspirations of Qatar 
University students in a report that 
truly deserves the right to carry the 
visions of the elite.

QU College of Business and Economics..
A Responsible Entity

By Dr. Nitham Hindi

Qatar CSR Report.. A national report
 By Dr Sheikh Al-Missned

 • H.E. Prof. Shieka Al-Misnad, President, 
Qatar University

Forward Introduction
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When the establishment of 
the Qatar Corporate Social 

Responsibility (CSR) Network was 
officially announced in May 2007 16, 
a significant amount of fieldwork 
was conducted by a professional and 
perceptive team with one mission: 
Driving the network’s sustainable 
practices and supporting its journey.

The team determined that some 
people, among them iconic local 
figures, were a driving force behind 
the success of their institutions. Their 
achievements have had a significant 
impact. The furthering of sustainable 
development in the future will be a 
reminder of what these people did 
to instill their country’s name in the 
world’s success records.

The team’s scope of work included 
follow-ups, coverage, conferences and 
various social events. They were keen 
to monitor the efforts and initiatives 
of the heads of the organizations and 
institutions in Qatar, to assess their 
level of relevancy and their adherence 
to the values of CSR.

In just under a year, the team 
gathered a valuable record of 
comments and conclusions. There was 
consensus among the team members 
that one figure with a demonstrated 
sense of social responsibility should 
be named the ‘CSR Person of the 
Year’. The team chose H.E. Abdullah 
bin Hamad Al-Attiyah, who was at 

the time Deputy Prime Minister of 
Qatar and Minister of Energy and 
Industry, and served as chairman of 
the boards of a number of leading 
local organizations.

On 31 March, 2008, the Woqod 
General Assembly – one of the many 
economic events that the network had 
been following – was held, chaired by 
His Excellency as Woqod’s Chairman 
of the Board of Directors.

The network informed His 
Excellency about its decision, 
stressing that the accolade was a 
tribute to his efforts to promote CSR 
values.

His Excellency granted his 
approval. He requested that follow-up 
be conducted with H.E. Abdulaziz bin 
Ahmed Al-Malki.

A working group was formed, 
and everything was agreed upon, 
including the time and place that 
the honor would be bestowed. An 
honorary shield and certificate were 
also created. However, the ceremony 
had to be adjourned twice due to 
urgent matters.

The CSR network team was keen 
to proceed with the upgrading of its 
services and its efforts to lead the local 
and Arab-world social responsibility 
scene. Several initiatives emerged, 
most notably the launch of the 
strategic Qatar CSR Report, which 

aims to enhance CSR understanding 
and collaboration, and published its 
first installment in 2012. 

The following year, Qatar CSR 
Report signed a strategic partnership 
agreement with Qatar University. 
A joint CSR committee was formed 
to oversee the future publication of 
the report, starting with the Qatar 
CSR Report 2013, which met with 
unprecedented success.

Today, eight years after inception, 
seven years after the decision to 
name His Excellency CSR Person 
of the Year, and after one year of a 
successful partnership with Qatar 
University, H.E. Abdullah bin Hamad 
Al-Attiyah’s successes surfaced 
once again, with his heading the 
Qatar Administrative Control and 
Transparency Authority, known for 
its intensive support for corporate 
social responsibility values.

The Qatar University CSR 
Committee reached a new consensus: 
All annual reports shall include a 
special dedication to those leaders 
who have inspired generations to 
keep working on forging a sustainable 
future for the generations to come. 
With this in mind, we are pleased 
to announce that H.E. Abdullah bin 
Hamad Al-Attiyah is the 2014 CSR 
Person of the Year.

The report team

CSR Person of the year

• A photo of the Award that was supposed to be 
granted to HE seven years ago 

• HE chairing the General Assembly of United 
Nations and calling for promoting the culture 
of social responsibility globally

• A statement for HE calling the international 
society to express its attention towards social 
responsibility 

Abdullah Bin Hamad Al-Attiyah
CSR person of the Year 2014

Person of the year
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• H.E. Sheikh Abdullah Bin Saleh Al-khulaifi, 
Minister, MOLSA

His Highness Sheikh Tamim bin 
Hamad Al-Thani, Emir of the 

State of Qatar, has set the main path of 
development to move on to a new level. 
One of the main features of this path 
is to consider Qatar’s National Vision 
2030 with its four pillars: human, 
social, economic and environmental 
development, as a roadmap toward an 
increasingly modern state.

The Qatar National Development 
Strategy 2016-2011, emanating from 
the Qatar National Vision 2030, has 
put forth strategic goals that will 
lead the country’s efforts in the labor 
market and social protection sectors.

In line with the directives of 
this wise leadership to promote the 
institutions and services, the Ministry 
of Labor and Social Affairs strives to:

1) Manage the labor market 
efficiently by utilizing the national 

productive workforce and bringing in 
skilled expatriates to meet the needs 
of the national economy of qualified 
human resources;

2) Provide state-of-the-art services 
and be a leader in the field of 
comprehensive social welfare and 
development for all the segments of 
society;

3) Integrate vulnerable social 
groups into the labor market and 
society to promote a secure and stable 
atmosphere, along with sustainable 
development.

To achieve these goals, the Ministry 
seeks to implement the necessary 
initiatives for the development of its 
services in the labor market and social 
protection sectors. These initiatives 
meet the aspirations of the populace 
and the growing labor market, and 
keep abreast of recent developments 

CSR Memorandum of Understanding
in the fields of service management 
and customer service, which is in 
line with regional and international 
legislation of the labor market and 
social protection sectors.

The Memorandum of 
Understanding that the Ministry 
signed with Qatar University in early 
2014 is a landmark in the process of 
promoting social responsibility. As 
per the agreement, Qatar University 
shall conduct a research project 
on juvenile delinquency in Qatari 
society. The agreement promotes 
co-operation between the parties, as 
well as studies and research on social 
protection, to boost the development 
and modernization of this vital sector.

The agreement aims to highlight 
the related targets, to contribute to 
the overall development, improve 
services for youth and identify the 
causes of juvenile delinquency, in 
order to protect young people.

The quantitative and qualitative 
study identifies the causes of juvenile 
delinquency at the individual and 
family levels, and in schools and 
society at large. It also identifies the 
level of risk of this phenomenon on 
juvenile lives.

The study examines the causes 
of juvenile delinquency, as seen by 
the youth, their parents, schools and 
educators, and the local community.

Through this agreement, the 
Ministry seeks to promote its CSR to 
the benefit of families in Qatar, given 
that the output of scientific research are 
crucial to the problem-solving process.

www.molsa.gov.qa

Government partner
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• H.E. Sheikh Abdullah Bin Saoud Al-Thani, 
Governor, Qatar central bank

The implementation of the 
strategy was begun in 2011 

in line with the Qatar National 
Development Strategy 2016  –  2011, 
with the ultimate aim of reaching the 
goals of Qatar’s National Vision 2030.

In order to promote social 
responsibility in the financial sector, 
the Qatar Credit Bureau was launched 
in 2011, as well as the Financial 
Stability and Statistics Department, 
Risk Management and Qatar Central 
Securities Depository. Other endeavors 
followed, such as bringing treasury 
bills into the stock market as a first 
step to incorporate the rest of the 
public debt securities, bonds and unit 
investment trusts.

To further promote the culture of 
social responsibility in the financial 
sector, the Law of the Qatar Central 
Bank and the Regulation of Financial 
Institutions was issued at the end of 
2012, followed by the Law of 2012 of 
the Qatar Financial Markets Authority. 
These laws took into consideration 
requirements of the regulation of, 
and supervision and control over, the 
financial services and markets sector, 
according to the best international 
standards and practices.

The promotion of social 
responsibility in the insurance sector 
was not overlooked. For the first 
time, the Qatar Central Bank took 
on a supervisory and regulatory 
role for insurance companies. An 
organizational structure has been put 
together for Qatar Supervision and 
Control of Insurance Firms, which has 
started to implement the law and take 
organizational decisions.

With regard to enhancing 
international co-operation, as part of the 
overall social responsibility strategy, 
many significant steps have been taken 
to build international confidence in the 
regulatory and supervisory bodies. To 
this end, Qatar Central Bank has been 
co-operating with many international 
Islamic organizations, such as the 
Islamic Financial Services Board 
and International Islamic Liquidity 
Management, through the issuance of 
short-term Islamic bonds (Sukuk).

The social side of the strategy makes 
customer protection a top priority. The 
new Qatar Central Bank law includes 
a clause dedicated to protecting 
privacy in financial matters through 
bank secrecy, one of the banking 

system’s most important principles, as 
well as protection of customer credit 
information, all in order to support the 
social aspect of Qatar National Vision 
2030. Moreover, instructions have been 
issued to provide services for people 
with special needs in accordance with 
best practices.

The strategy also takes into account 
training the financial sector’s human 
resources. Qatar Central Bank is keen 
to foster training centers according 
to best international practices, with 
emphasis on research and studies that 
promote capacity development.

From the environmental point 
of view, the strategy takes into 
account implementing the State’s 
environmental vision, thus promoting 
a clean environment, the creation 
of an environmental culture, 
raising awareness about safe work 
environments, urging financial 
institutions to follow environmental 
protection instructions and reducing 
the use of paper through the use of 
electronic records.

Qatar Central Bank seeks to develop 
the financial services and markets 
sector, and to provide solutions that 
serve the community. It also seeks to 
offer comprehensive financial services 
to smaller customers who may benefit 
from existing systems. The activation 
of this service is underway, taking 
into account the geographic coverage 
of comprehensive financial services, 
which helps to reduce overcrowding in 
branches.

Continual development is also 
being applied to payment methods, 
by introducing the latest programs 
and methods to benefit from the 
developments of banking systems. 
As a result, the internationally agreed 
system of identifying bank accounts 
across international borders, the 
International Bank Account Number 
(IBAN), has been adopted in order to 
boost the protection of accounts.

Finally, Qatar Central Bank seeks 
to limit electronic crime through 
the implementation of sophisticated 
software systems and cutting-edge 
technology. For this purpose, and in co-
ordination with the relevant authorities, 
it also implements decisions that 
provide safe services, through the 
effective application of the sector’s 
governing laws and regulations.

Qatar Central Bank’s Social Responsibility

Qatar Central 
Bank, Qatar’s 
most prominent 

financial institution, 
embraces the culture of 

social responsibility. The 
strategies of the regulatory and 
supervisory bodies that oversee 
the financial services and markets 
sector in Qatar are the result of 
joint and integrated efforts and 
vision, between Qatar Central 
Bank, the Qatar Financial 
Markets Authority and the Qatar 
Financial Centre Regulatory 
Authority. These bodies are an 
excellent example of commitment 
to social responsibility in the 
economic and financial sectors.

The strategy’s main objective 
is to create a strong and effective 
regulatory financial framework 
that supports the State’s economic 
prosperity and financial stability, 
as well as the establishment of 
a strong infrastructure for the 
financial services industry, in 
line with the best international 
standards and practices. The 
greater aim is to establish Qatar 
as a leading global hub in the 
field of financial services, markets 
and financial activities, in 
alignment with Qatar’s National 
Vision 2030.

Banking Secrecy..
a social responsibility

Government partner
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• Abdulrahman Al-Muftah, Member, Shura 
Council

Advisory Council… The National Platform for 
Social Responsibility

By Abdulrahan Muftah Al-Muftah

The Advisory Council (Shura 
Council) is one of the key 

driving forces of social responsibility 
in the country. It is the legislative body 
of Qatar that approves the national 
budget, monitors the performance 
of ministers, and drafts, discusses, 
and votes on proposed legislation, in 
accordance with the provisions of the 
nation’s Constitution.

While undertaking these various 
tasks, the Advisory Council gives top 
priority to the social responsibility 
of the private sector. His Highness 
Sheikh Tamim Bin Hamad Al-Thani, 
Emir of the State of Qatar, keenly 
emphasized in the Advisory Council 
that “the challenge to diversify 
sources of income, to benefit future 
generations, still exists, and we must 
diversify the structure of the Qatari 
economy, with the participation of 
the private sector, and encourage 
private initiative that can identify 
the potentials and market needs, 
in the context of price control 
and development planning for the 
country”.

Given that employment issues 
figure at the heart of social 
responsibility principles, at its the 
last meeting in 2014, the Shura 
Council discussed the draft law 

to amend certain provisions of 
existing labour law. This follows 
the announcement of wide-ranging 
labor-market reforms to strengthen 
existing labor laws and improve the 
living and working conditions of all 
workers in Qatar. These measures 
are in line with Qatar’s commitment 
to social development as outlined in 
Qatar’s National Vision 2030. 

The Shura Council is a national 
platform that supervises and guides 
the private sector’s CSR activities. 
The impact of the legislative 
body in this regard is highlighted 
in H.H.’s speech at the Council, 
where he stressed that the private 
sector remains a key partner 
in development. His Highness 
maintained that the government has 
prepared an ambitious program to 
encourage this sector with adequate 
incentives, generating an atmosphere 
of competition. The government 
is also working on the completion 
of new legislation and procedures 
that contribute to the development 
of the business environment and 
allow the private sector to contribute 
to sustainable development in the 
business sector.

The Shura Council contributes 
a great deal to the drive toward 

Qatar’s National Vision 2030, 
which aims to transform Qatar into 
an advanced country capable of 
achieving sustainable development 
and to ensure a decent life for its 
people. Through this national vision, 
the Council seeks to ensure the best 
long-term results for the country 
by providing a framework for the 
development of national strategies 
and the tools to implement them.

The Shura Council is eager 
to pass laws that enable people 
to build a prosperous society in 
their own country. This requires 
further development in the fields 
of education, health care and the 
workforce.

The Council is aware that Qatar 
has benefited greatly from the oil and 
gas resources, but notes that interest 
should be focused on a knowledge-
based economy with education as a 
top priority, as well as on the need 
to work on developing the education 
system according to the best 
international standards and practices.

To improve the health of Qatari 
society, the Shura Council seeks 
to enact laws that contribute to the 
development of a comprehensive and 
effective healthcare system according 
to the best international standards, at 
an affordable cost to all residents.

The Shura Council’s social 
responsibility is reflected in its many 
achievements in this regard. The 
Council approved a draft law to issue 
an anti-cybercrime law, and urged the 
government to instruct the concerned 
authorities to carry out intensified 
campaigns to educate the community 
of the provisions of this law.

The Council also approved a 
draft law on organizing charitable 
works, as well as a bill on family 
legal proceedings. The Council also 
completed a bill exempting non-
Qatari investors’ profit shares in 
certain companies and investment 
funds from income tax.

And in Qatar, the sector’s 
decision makers have 

made a deep commitment to social 
responsibility, and to supporting 
the government’s role in improving 
global safety. Based on this, the 
Qatar Ministry of Transport hosted 
the second Public Transport for 
Large Events Summit in Doha, in 
November, 2014.

The Ministry of Transport also 
considers road safety as one of today’s 
most pressing social issues. Needless 
to say, traffic accidents impose a 
major threat to public health, as well 
as to social and economic progress 
and sustainable development.

With the Qatar National Road 
Safety Strategy, the Ministry of 
Transport has contributed to a greater 
understanding of this problem 
in society. It has also resulted in 
the acceleration of implementing 
government procedures and increased 
support at the national level.

Furthermore, the Ministry has 
always been mindful of providing 
a better future to our children by 
making the reduction of greenhouse 
gas emissions a top priority. To attain 
this goal, Qatar has made a quantum 
leap in the development of sustainable 
transportation, by embracing the best 
available technologies for increasing 
energy efficiency and reducing 
greenhouse gas emissions. One 
of the Ministry’s environmentally 
friendly investment projects was 
the conversion of its buses to run on 
natural gas. Modern transportation 
projects in Qatar, such as the Doha 
Metro project, will also have a 
significant impact on preserving the 
environment and reducing carbon 
emissions.

In recognition of its role in bringing 
cultures together, the sporting world 
has granted Qatar the right to host the 
FIFA World Cup Championship in 
2022. To accomplish this, Qatar must 
build a sophisticated transportation 
infrastructure that complies with 
social responsibility values.

This infrastructure will consist of 
a world-class transportation network 
that will leave a great legacy for 
generations to come. It consists of 

innovative modern facilities that are 
able to keep pace with the continuous 
technological change, and maintain 
connections to the region, especially 
to the other Gulf States.

The Ministry of Transport has 
already begun to establish this legacy 
through massive projects that are 
aligned with social responsibility 
values and that will benefit the 
world. Among the most prominent 
projects are Hamad International 
Airport; the New Doha Port, notable 
as the world’s largest greenfield 
port-development project; the Qatar 
Integrated Railway Project, whose 
integral component, the Doha Metro, 
is under construction; and Karwa 
Automotive. These institutions take 
safety and security very seriously and 
are making a significant contribution 
to Qatar’s National Vision 2030.

Based on a strict commitment to 
social responsibility, the Ministry of 
Transport has planned walking routes 
and bike paths parallel to roadways, 
along with the development of 
existing ones. The Ministry also plans 
to improve shuttle services and safe 
parking, and to set up air-conditioned 
bus shelters.

Each of these vital steps reflect 
the Ministry’s firm commitment to 
the issues of social responsibility. 
However, we must all make additional 
efforts along with the Qatari youth’s 
to face the challenges of the region’s 
future: Attracting the West to the 
major events in the region. 

In this regard, the Ministry is greatly 
interested in advancing the effective 
measures already undertaken toward 
supporting issues of paramount 
importance, such as the protection 
of the environment. The Ministry 
will spare no effort to integrate the 
latest technologies into the transport 
sector. Further, the Ministry is keen 
to play a key role in driving forward 
the success of the International 
Association of Public Transport’s 
social responsibility mandate, as well 
as supporting the national efforts in 
the promotion of transport to serve 
the community.

Public Transport and Social Responsibility

The Ministry of 
Transport shares 
the widespread 
interest in social 

responsibility. This is 
reflected in a wide range 

of its initiatives, as well as a 
series of institutional practices 
and procedures, related to the 
Ministry. 

Public transport is the 
Ministry’s most important channel 
for the transmission of a culture of 
social responsibility. Its elements 
are directly linked to issues of 
social responsibility, including 
the key role of security and safety, 
which promotes sustainable 
development for the community.

There is global consensus 
that the transportation sector 
is one of the primary sectors 
linked directly to the values of 
social responsibility, and to the 
efforts aimed at pushing forward 
the course of development, 
for the purpose of improving 
the wellbeing of societies. 
The significance of social 
responsibility was highlighted 
when the International 
Association of Public Transport 
included it at the top of the 
agenda of the Charter on 
Sustainable Development in 2013 
and 2015.

• H.E. Jassim bin saif Al-Sulaiti, Minister, 
Transport

Government partnerGovernment partner
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The Civil Aviation Authority 
(CAA) CSR strategy aims 

to maintain and promote a safe 
and efficient civil aviation system, 
as well as providing accurate 
meteorological services. CAA 
aims to maintain the highest level 
of weather accuracy, and aviation 
safety and efficiency.

The CAA is committed to work 
within the state’s short- and long-
term strategies, in compliance 
with Qatar’s National Vision 2030. 
This is apparent in the endeavor to 
achieve inclusive and sustainable 
development, to ameliorate the 
national economy, and to diversify 
sources of income. Therefore, 
following in the footsteps of the 
development strategy sought and 
adopted by the state, the CAA is 
committed to carrying out programs 
and plans that ensure sustainable 
human, economic, social and 
environmental development 
through the promotion of civil 
aviation by developing facilities 
and service quality; the adoption 
of an openness policy through 
authenticating relations with 
international aviation and airports 
affairs organisations; and the 
signing of international and 
regional bilateral air transport 
agreements.

 National Sports Day
The CAA organized  a series 

of exciting sports events on the 
occasion of Qatar’s National Sports 
Day. Activities included football, 
volleyball and cricket matches. 
Fitness sessions were also scheduled 
together with recreational activities 
for children, enabling them to 
have an exciting time and enjoy 
entertaining sports activities. 
These events helped to strengthen 
social ties in the workplave by 
enabling communication among 
staff from different organizations, 
which contributes to the increase of 
productiveness and the achievement 
of progress and wellbeing.  

H.E. Abdul Aziz Mohammed Al-
Nuaimi stressed the importance of 
this annual event in emphasizing 
the culture of sports and building 
a healthy community that is aware 
of the great positive impact that 
practicing sport has on the lives 
of individuals, and that as such the 
adoption of such good habits make 
for a permanently healthy lifestyle. 

Climate Change
The CAA marked World 

Meteorology Day, an annual 
celebration of the World Meteorology 
Organization, to commemorate the 
World Meteorology Convention 

concluded in 1950. Al-Nuaimi said  
that the climate-related activities of 
the WMO are aimed at enhancing 
safety and safeguarding society 
against hazards like floods, cyclones 
and drought, which has claimed the 
lives of two million people over 
the last 30 years, and caused huge 
economic losses of more than 1.5 
trillion dollars.

Al-Nuaimi added that current 
prevailing patterns of global 
consumption and human activity are 
major factors in climate change. This 
is a serious challenge that must be 
confronted, due to its direct impact on 
human life through phenomena such 
as the global increase in average air 
and ocean temperature, the significant 
melting of sea ice, and rising sea 
levels, which together represent the 
crucial challenges of our time.

H.E. pointed to the huge 
contribution that the CAA makes 
to facing future challenges by 
providing climate services and 
scientific reference for all social 
and economic sectors, to achieve 
the highest possible level of social 
responsibility and contribute to 
sustainable development.

The CAA also organizes the annual 
staging of the Al-Khor Fly-In, and 
provides financial and logistic support 
to young people , in a bid to motivate 
engage them in the commercial 
and private aviation industry, and 
introduce the latest technologies and 
concepts in the field, to maintain the 
vital and influential role of the aviation 
sector in stimulating the development 
and growth of the economy. 

Through such annual events, the 
CAA displays its keenness to achieve 
sustainable human, economic and 
social development, and to advance 
aviation culture and education, to 
create a qualified future generation 
that is able to meet the needs of the 
labor market, and to serve its country 
and community.

social responsibility of the civil Aviation Authority

• H.E. Abdul Aziz Mohammed Al-Nuaimi, 
Chairman, Qatar civil aviation authority

Government partner
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The preparation of the first 
Qatar CSR Report, three 

years ago, included interviews 
with many individuals, managers, 
executives and dignitaries. The team 
received a wide range of replies, 
suggestions and recommendations. 
One dignitary was keen to know 
whether the Qatar Administrative 
Control and Transparency Authority 
was featured in the survey sample. 
H.E. Sheikh Hamad bin Jabor Al-
Thani instructed the Qatar CSR team 
to keep the Authority informed about 
the report, in particular its General 
Manager, H.E. Abdulaziz bin Ahmed 
Al-Malki.

Soon after, the report team sent 
a meeting request, His Excellency 
welcomed us into his office at the 
Qatar Administrative Control and 
Transparency Authority. While 
formal, the meeting was friendly 
and heartwarming, and provided 
much knowledge and insight. 
His Excellency’s strong sense of 
leadership was clear, and reflected 
his deep belief in CSR values.

His Excellency praised our efforts 
and stressed the significance of the 
Qatar CSR Report. He offered advice 
and recommendations, as well as a 
promise to supplement the report 
with a special file on one of the most 
influential events that had taken 
place In Doha: The 18th session of 

the Conference of the Parties (COP-
18) to the United Nations Framework 
Convention on Climate Change.

The report’s exceptional success 
attracted unprecedented support 
from the government,charity 
organizations, and the academic 
and private sectors. It now serves 
as a major platform for corporations 
seeking to publicize their CSR 
initiatives. 

The Qatar CSR Report 2013, 
which was released in partnership 
with Qatar University in both 
Arabic and English, achieved even 
greater success. It was inspired by 
the first annual address of H.H. 
Sheikh Tamim bin Hamad Al-Thani, 
Emir of the State of Qatar, to the 
Advisory Council (Shura Council). 
In the speech, His Highness said: 
“Social responsibility and [resisting] 
irresponsible extravagance is 
among the attributes of the human 
personality that we desire”.

The report attracted academic 
attention, with more than 20 notable 
Qataris providing their thoughts 
and recommendations in it. It 
received governmental support, the 
sponsorship of charities and the 
public and private sectors, as well 
as extensive media attention. In the 
academic world, the report played 
a significant role in inspiring and 
informing thesis abstracts.

Further, the report received the 
support of the Qatari energy industry 
and many multinational corporations 
that are mindful of community 
supporting. This list includes Qatar 
Petroleum, QatarGas, RasGas Pearl 
GTL, Dolphin Energy, Oryx GTL, 
Alkhalij Gas, QAPCO, QAFCO, 
QAFAC, ExxonMobil, Maersk 
Qatar, Qatar Shell and Sasol.

Today, the leaders of the business 
community meet the academic, 
humanitarian and social academia, 
through a report that has become 
an intellectual forum, highlighting 
one truth: Social Responsibility is 
in alignment with Qatar National 
Vision 2030.

The network has concluded that, 
in alignment with the values of social 
responsibility, the report should 
include an annual special dedication 
to those figures who have contributed 
to the knowledge, responsible 
thinking and success of the report. 
The consensus is that this edition 
of the Qatar CSR Report should be 
dedicated to H.E. Abdulaziz bin 
Ahmed Al-Maliki.

His Excellency has been the first 
major supporter of the report. The 
CSR network wished to extend 
their sincere gratitude to him for the 
immeasurable amount of support and 
guidance he has provided. 

The Report Team

Special Dedication to a Special Leader

• H.E. Abdulaziz bin Ahmed Al-Malki, 
Chairman EOC, COP18

• The cover of the first issue • A copy of the report in 2012

The international community 
mobilizes all its resources in order 
to promote the telecommunications 
sector’s social responsibility. Major 
organizations around the world make 
tremendous efforts to empower 
communities to have access to the 
larger world. The telecommunications 
sector’s social responsibility was 
a key focus of many sessions at the 
ITU Telecom World 2014 conference 
and exhibition hosted in Qatar in 
co-operation with the International 
Telecommunications Union (ITU).

Ooredoo believes in empowering 
underserved communities, especially 
people living in rural areas, and that 
they should be able to use the Internet 
like everyone else, to give them 
equal opportunities to access vital 
information and services, such as 
banking, health and education.

Ooredoo Mobile Money in 
Qatar

As Qatar’s economy continues to 
grow, the country has seen an influx 
of international workers contributing 
to key projects such as infrastructure 
for the 2022 FIFA World Cup. 
These workers – in fields such as 
construction, oil and natural gas, and 
retail – need to send money to friends 
and family in their home countries. 
Many do not have bank accounts or 
easy access to financial services, but 
virtually all of them have mobile 
phones.

Seizing an opportunity to enhance 
the lives of underserved communities 
in Qatar, Ooredoo launched the mobile 
banking service Ooredoo Mobile 
Money in 2011. Using their mobile 
phones, customers can send money 
securely, conveniently and reliably, 
24 hours a day, with money available 
for collection in just 10 minutes.

Initially, Ooredoo customers could 
send money only to Pakistan and 
the Philippines, but in order to serve 
Qatar’s diverse expatriate population, 
Ooredoo has partnered with leading 
global payment services company 
MoneyGram to enable customers to 
send money for collection at 321,000 
MoneyGram agents in 198 countries 
around the world. Providing an 
extra level of convenience, Ooredoo 
customers can also use Ooredoo 
Mobie Money to top up mobile 

accounts and pay their bills.
More than 100,000 customers 

signed up for the service in 2012, 
and more than 50,000 have signed 
up since the tie-up with MoneyGram. 
Ooredoo Mobile Money is now the 
leading mobile financial service in 
Qatar, and one of the fastest growing 
in the region, truly enriching the lives 
of those who benefit on a daily basis 
from such a convenient service.

Karas Island, Papua, Indonesia
Karas is a small, remote island 

off the coast of Papua in Indonesia. 
Because of its remoteness it could 
not reach the country’s main mobile 
signals. It had a small population 
of only 2,500 people, which meant 
it was not economically feasible to 
connect it directly to the nation’s main 
network.

Consequently, islanders wanting to 
make phone calls or use the Internet 
either had to travel four hours by sea 
or, alternatively, had to use satellite 
phones, which are expensive. The 
lack of connection to a mobile service 
had a direct social impact, but it also 
limited the local school’s ability to 
attract staff and therefore to provide 
adequate education for its children, 
who had no Internet access.

Indosat management became aware 
of the community’s challenge and 
committed its engineers to finding 
a commercially viable solution. By 
installing two compact rural mobile 
tower units to a self-contained solar 
energy unit to power the connection, 
Indosat was able to give the islanders 
inexpensive access to mobile and 
Internet services for the first time. 
This had a direct impact on the 
community’s businesses and quality 
of education.

Karas is not unique. There are more 
than 17,000 islands in Indonesia, 
many with their own unique mobile-
connectivity challenges. As Indosat 
is a community-focused company, 
the opportunity to continue to help 
enrich the lives of everybody living 
and working in the communities we 
serve, and to stimulate human growth, 
are extraordinary.

• H.E. Abdullah Bin Mohammed Bin Saud Al 
Thani, Chairman, Ooredoo

Social responsibility of the telecom sector
By H.E. Sheikh Abdullah bin Mohamed bin Saoud Al-Thani  

special dedicationGlobal vision
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• H.E. Hanadi bint Nasser Al-Thani, 
Chairperson, INJAZ Qatar

INJAZ Qatar helps companies to participate in the development 
of their communities through social responsibility programmes

INJAZ Qatar is an affiliate 
of Junior Achievement (JA) 

Worldwide, the world’s largest 
non-profit business education 
organization, which operates across 
123 countries worldwide. 

INJAZ Qatar is chaired by Sheikha 
Hanadi Al-Thani, and includes on its 
Board of Directors Nasser bin Khaled 
Al-Thani Holding, Blue Salon, Citi, 
Deloitte, Exxon Mobil, HSBC, the 
Qatar Financial Centre Authority, 
Ooredoo, Qatar Petroleum, Qatar 
First Investment Bank, the Qatar 
Finance and Business Academy 
and the Qatar Business Incubation 
Centre. INJAZ Qatar works hand in 
hand with the business community, 
academics and corporate volunteers 
to inspire and prepare young people 
to succeed in a global economy. 

In line with Qatar’s National 
Vision 2030, INJAZ Qatar aims to 
achieve sustainable societal and 
economic growth, and to promote 
education in society by focusing 
on four key areas of development: 
economic, human, social and 
environmental. Bridging the 
business world and Qatar’s National 
Vision, INJAZ Qatar seeks to inspire 
and prepare the next generation 
of Arab youth to become business 
leaders and entrepreneurs, through 

programmes that promote financial 
literacy in schools and universities, 
and by providing opportunities for 
companies to participate in these 
programs as sponsors or volunteers.

By investing in the education 
and capacity development of young 
people in Qatar, INJAZ Qatar 
seeks to meet Qatar’s National 
Vision 2030; it empowers youth by 
engaging them and putting them 
on the right track to succeed in 
the global economy, and to have a 
positive effect on their communities.

An increasing number of 
businesses believe in the great values 
that social responsibility programs 
can add to them and to society at 
large. According to a study recently 
conducted by 60 social responsibility 
specialists at Informa Middle East, 
86 per cent of Qatari organizations 
are actively engaged in CSR in three 
key areas: education, employment 
and youth. These areas are crucial to 
achieving sustainable development 
and attracting and engaging clients. 
Social responsibility activities also 
affect companies’ staff: 71 per cent 
of organizations promote the concept 
of innovation through corporate 
social responsibility programs. 
Through INJAZ Qatar, corporate 
volunteers share their knowledge 

and experience, and discover what 
can benefit their innovation abilities.

Some 75 corporate partners and 
more than 500 volunteers participate 
regularly in INJAZ Qatar programs 
and projects, serving as inspiring 
role models for youth, and driving 
their own careers forward.

INJAZ Qatar has revamped the 
old concept of CSR, which was 
commonly seen merely as corporate 
philanthropy. Most companies used 
to engage in charity events and 
building schools. Recognizing the 
social benefits that can be accrued, 
today’s INJAZ Qatar programs 
enable companies to contribute to 
the culture of social responsibility 
in a different way: by investing in 
students.

The Job Shadow Day initiative, 
which is part of the Youth Job 
Readiness Program organized 
by INJAZ Qatar, is perhaps the 
best evidence of that investment. 
It is designed to enable students 
to experience a real-life work 
environment while they are growing 
and developing on the academic 
front.

As part of their commitment to 
social responsibility, companies 
like Boeing, the Qatar Foundation, 
QAPCO and many others have 
funded some of INJAZ Qatar’s 
programs and activities. One of 
these endeavors in co-operation with 
INJAZ Qatar is Maqad al Duha, 
Ras Laffan’s community outreach 
development program, which 
provides support for female retirees 
and senior citizens in the northern 
areas of Qatar.

Since its founding in 2007, 
INJAZ Qatar has reached nearly 
14,000 students in 38 schools and 
six universities. Over the years, it 
has developed a new generation of 
entrepreneurs who are able to create 
a sustainable present and build the 
future of knowledge economy.

NGO

• Khalifa Al-Mohannadi, GM, Asthma Network

Asthma Qatar Network is the 
first platform dedicated to chest 

diseases including asthma, allergies 
and chronic obstructive pulmonary 
disease. The network was founded in 
2013 to raise awareness about these 
diseases, their symptoms, and the best 
methods for dealing with them. The 
network regularly publishes news 
on asthma and monitors new world 
trends toward managing this disease, 
and is a platform for professors to 
discuss related topics.

Partnerships
Asthma Qatar Network and the 

Qatar Diabetes Association have 
signed a friendship agreement that 
gives each party many advantages in 
the initiatives they launch, including 
media publications, website content 
and events held by both organisations. 
This initiative will raise awareness 
in society and will give individuals 
access to medical consultancy and 
health advice provided by specialists.

The agreement opens new 

horizons for strategic co-operation to 
raise awareness of chronic diseases. 
It also promotes the exchange of 
knowledge between the parties and 
will increase people’s knowledge of 
their activities.

The friendship agreement is a new 
step for supporting research in those 
fields that benefit both associations. 
It is only the beginning for this 
strategic co-operation, which will 
benefit both parties and the society.

This co-operation is an addition 
to the other achievements of the 
network, which include becoming 
an ideal platform where local and 
international doctors, professionals 
and experts can meet, discuss and 
exchange information on asthma, 
and supervise the network’s services 
and future activities.

Strategy to Fight Asthma in 
Qatar- Work in Progress

Currently, Asthma Network is 
preparing a long-term strategy to fight 
asthma in Qatar. The strategy will be 
a constructive tool that can help to 
reverse the course of the disease at 
a time when hundreds of millions in 
the world suffer from asthma. In the 
Gulf Region alone, one fifth of the 
population is afflicted by the disease, 
and almost half are children.

The strategy will introduce ideas 
to boost local efforts that contribute 
to achieving tangible progress 
toward decreasing the prevalence of 
asthma.

This report provides an 
opportunity to emphasize the 
country’s commitment to fighting 
asthma. It is also a unique platform 
to exchange experiences and best 
international practices regarding the 
implementation of effective strategies, 
at a time when asthma remains a 
challenge in contemporary societies.

Asthma Qatar Network.. A Socially 
Responsible Initiative

Friendly initiatives
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The heads of companies 
supporting the Qatar Diabetes 

Association (QDA) unanimously 
agree that the concept of corporate 
social responsibility is the ethical 
driving force behind their support. 
Their noble endeavors enhance health, 
social development and promote 
various health programmes in Qatar.

Diabetes is a common chronic 
disease all over the world. It affects 
all parts of society. Diabetes is one of 
the world’s biggest killers. Today there 
are 382 million people with diabetes 
worldwide.

According to the International 
Diabetes Federation (IDF), the total 
number of people with the disease will 
exceed 592 million by 2035.

These IDF statistics figure Saudi 
Arabia, Kuwait and Qatar among 
the world’s leaders in prevalence of 
diabetes. 

Statistics show that the disease has 
reached pandemic proportions in the 
GCC countries, where it has exceeded 
10 per cent. This number indicates that 
20 per cent of the population in the 
GCC countries are afflected by or will 
develop diabetes, which is a very high 
rate as compared to other countries.

With the support of H.H. Sheikh 
Tamim bin Hamad Al-Thani, Emir of 
the State of Qatar, and H.H. Sheikh 
Hamad bin Khalifa Al-Thani, the 
Father Emir, and under the auspices 

of H.H. Sheikha Mozah Bint Nasser, 
Chairperson of the Qatar Foundation, 
QDA seeks to devote itself to being 
one of the leading CSR initiatives in 
the nation.

QDA, a member of the Qatar 
Foundation for Education, Science 
and Community Development, is 
eager to provide useful and up-to-
date information, health education, 
diet recommendations and various 
programmes throughout the year to 
various segments of society that will 
help patients understand the reality of 
diabetes and ways of living with it.

QDA works with other partners 
in the healthcare field in Qatar to 
combat this major health epidemic 
by providing innovative patient 
care, working diligently on diabetes 
prevention and providing information 
about diabetes, its prevention and 
management.

In order to achieve these goals, QDA 
has set up committees and departments 
that include Patient Diabetes Education 

• Dr. Abdulla Al-Hamaq, CEO, QDA

Qatar Diabetes Association..responsible initiatives
 By Dr. Abdullah Al-Hamaq

and Support, Nutrition, Gyms (with 
one lounge for women and another 
for men), Care Program Unit, Public 
Relations, Support and Funding, and a 
Scientific Committee.

Diabetes and Ramadan Fasting
In conjunction with Action on 

Diabetes, QDA hosted an open 
educational session for 100 doctors as 
part of its new Fasting and Diabetes 
campaign for 2014.

Physicians attending the event 
hailed from a variety of health sectors, 
such as diabetes clinics in private 
hospitals and the Police and Army 
Clinic. The session was delivered 
by Dr. Abdullah al-Hamaq, QDA’s 
Executive Director; Dr. Mahmoud 
Zerie, Diabetes Consultant at Hamad 
Medical Corporation and head of the 
Medical Committee at QDA; and Kaite 
El-Nahas, Senior Dietician at QDA.

Challenging Diabetes Youth Camp
QDA organizes an annual camp to 

educate youth from 12 to 15 years old 
with diabetes about the disease and 
help them understand the importance 
of controlling their blood sugar levels 
to lead a normal and productive life. 
Activities are managed and supervised 
by a specialized team of trainers, 
health educators and dieticians.

This year the camp was hosted by 
Barzan Youth Centre, which offered its 
facilities to ensure the comfort of the 
participants and success of the camp. 
Its programme included different 
types of healthy activities, which were 
physical and educational, as well as 
entertaining, with a special focus on 
sport, which is crucial to managing 
the disease. The camp also featured 
a variety of medical and special-diet 
workshops.

The camp also pays special attention 
to personality-improvement activities. 
It contributes to the integration of this 
group of young people into society. 
People with diabetes usually find it 
hard to accept their situation, which 
may result in their isolating themselves. 
This camp helps them open up and 
exchange their experiences.

qda.fuegodigital.com

Raising awareness of Diabetes is 
a social responsibility

Friendly initiatives
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• H.E. Nicholas Hopton, UK Ambassador, 
Qatar

Social Responsibility of the British Embassy

The British Embassy in Doha 
actively promotes the principles of 
social responsibility through its work to 
strengthen ties with local communities 
and build solid links between UK and 
Qatar across a range of areas.

A key focus for the Embassy is 
developing economic and trade ties 
between our two countries.  Our role 
is both to help UK companies develop 
business opportunities in Qatar and to 
encourage Qatari investments in UK, 
which has become a leading destination 
for global direct inward investment. The 
opening of the new British Chamber of 
Commerce illustrates the importance 
the British Government attaches to its 
trading relationship with Qatar.

While the Embassy is responsible 
for representing British government 
interests and promoting wider regional 
policies another important part of our 
role includes supporting initiatives 
that can have a direct impact on local 
society. That is why the British Embassy 
continues to make valued contributions 
to environmental, educational and 
sporting initiatives in Qatar.

As an example of our efforts to 
strengthen links we were delighted 

with the tremendous success of Qatar 
UK 2013 Year of Culture, a celebration 
of the strong ties and ongoing cultural 
exchange between Qatar and the United 
Kingdom. It engaged over 175,000 
people through a programme of 80 
events that included individual artistic 
exchange and business engagement 
during numerous events, exhibitions 
and film screenings in both countries 
to promote culture and the arts.

The British Festival
In 2014 we followed-up the Year of 

Culture with the launch of the British 
Festival in Qatar.  A platform for 
nurturing existing partnerships and 
forging new ones - in art, education, 
commerce and science.

The 2014 British Festival involved 
participation of some of Doha’s world-
leading British shops and brands and 
major shopping malls, with in-store 
events and promotions. There were 
trade missions by British companies to 
Qatar, led by two leading British trade 
associations - British Water and the 
International Visual Communications 
Association.

Other highlights of the festival 

included ‘Study in the UK Exhibition’, 
where students interested in studying 
in the UK had the opportunity to 
explore the wide range of courses 
available and meet representatives 
of 22 British Universities; Circle of 
Sound - renowned sarod player and 
composer Soumik Datta, who was 
accompanied by Austrian drummer 
Bernhard Schimpelsberger, English 
singer-songwriter Fiona Bevan, and 
well-known Qatari artists.

We also partnered with Sasol on 
its ‘Definitely Able’ initiative to 
host the British Paraorchestra - the 
world’s first professional ensemble of 
disabled musicians - for its first ever 
performance in Qatar during a joint 
concert with the Qatar Philharmonic 
Orchestra called, ‘Souls in Harmony’. 
It was an honour to be part of such a 
special event.

Given the success of the British 
festival last year I’m very pleased to 
announce that the 2015 British Festival 
will return for a month long series of 
events during March.

Similar to last year’s British festival 
the events include store promotions, 
inward trade missions, film, music 
and theatre evenings, a visual arts 
exhibition, sports and school events, 
educational and science research 
workshops and much more.

World Cup
Looking ahead, an important focus 

for the Embassy will be Qatar‘s hosting 
of the 2022 World Cup. I visited the 
Brazil 2014 Fan Zone at Katara during 
last year’s World Cup 2014 and was 
impressed by the facilities and the 
advanced cooling technology. As the 
World Cup nears, the United Kingdom 
is working in partnership with Qatar 
to deliver a successful World Cup 
in 2022, which I’m sure will be a 
wonderful spectacle showcasing Qatar 
to a global audie

We enhance the social responsibility 
principles in collaboration with the 
local community
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• H.E. Eric Chevallier, French Ambassador, 
Qatar

Qatar and France are working together in 
the field of CSR

Qatari-French bilateral 
relations 

Qatar and France enjoy deep and 
friendly relations that are deeply 
rooted. The cooperation between the 
two countries is strategic, and covers all 
fields such as politics, economy, sports 
and security, HE French Ambassador 
to Qatar Eric Chevallier said. He added 
that Qatar Vision 2030 is an impressive 
and comprehensive strategic plan 
for the long-term development of the 
country. The strategy does not focus 
only on the diversification of the 
economy but also embraces social 
welfare, human development and the 
protection of the environment.

Ambassador Chevallier added: 
“What I see in Qatar is much more 
than just a State with ample oil and 
natural gas resources. It goes beyond 
that. When we talk about Qatar Vision 
2030, we have to think about what 
is beyond the energy wealth to see 
economic diversity and interest in 
education, health, research, and sports 
and other fields including CSR”.

Qatar and France are working 
together in the field of CSR 

The French Embassy in Qatar is 
committed to developing all fields of 
cooperation, including the important 
field of social responsibility. France 
and Qatar are both committed to 
promote sustainable economic models 
internationally.

CSR is essential to building a 
modern, efficient and sustainable 
economy in a globalized world. This 
model of economy needs to put human 
development and the protection of 
the environment at the forefront of 
its objectives and create an economy 
which is regulated to foster private 
initiatives, investment and innovation 
while defending human values and the 
environment.

France has always staunchly 
defended these essential values, and as 
a matter of fact, France will host the 
21st climate conference (2015 Paris 
Climate Conference – COP21) in 
December 2015.

Together with our Qatari 
counterparts, we have been building 
a constructive approach to CSR, 
based on learning from successful 
experiences, in order to draw new 
ways and perspectives of cooperation 
between Qatar and France. In this 
regard, we organized, the 2014/05/12, 
in collaboration with the QFBC (Qatari 
French Business Club) and the Qatari 
Authorities, an important seminar on 
CSR.

 CSR: the French 
commitments 

In February 2013 the French 
government requested three qualified 
personalities to carry out a study on 
how to improve CSR in the enterprises 
and in their eco-system in particular 
through the setting up of social rating 
measures. The report published by 
these experts identified 20 propositions 
which can be regrouped into 4 major 
objectives.

Developing of a global performance 
culture in the private sector and in 
the administration which integrates 
economic, social, human and 
environmental criteria.

2. Setting up a reliable rating of this 
global performance by the private and 
the public sector.

3. Promoting the investments which 
are responsible towards the society.

4. Strengthening France leadership 
in CSR internationally

Based on the work already done in 
this field, we shall continue our efforts 
as we believe that in order to achieve 
a sustainable development for our 
economic activities, private companies 
and public institutions must work 
together to make sure that they take into 
account the social and environmental 
impact of their actions. Public 
institutions have a key role to play 
to set up the adequate legislative and 
regulatory framework and implement 
the necessary administrative controls. 
And on the other hand, state owned 
and private companies remain the main 
drivers of the implementation of CSR.

The social responsibility..
a necessity to build modern economy
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Social Responsibility of  the Turkish Embassy 

The Turkish Embassy attaches great 
importance to focus on humanitarian 
and social responsibility actions in 
Qatar. Considering the distinguished 
background of our relations with 
Qatar and our cultural affinities, 
we feel responsible to support 
humanitarian and social aspects of 
our relations.

Turkey, with all institutions gives 
priority to contribute development 
and humanitarian assistance in its 
region and beyond in compliance 
with its conscientious responsibility 
to humanity. In this regard, Turkish 
official development assistance 
has reached up to 3.3 billion US 
Dollars and now Turkey is ranked 
as third donor country according to 
humanitarian assistance in the world 
(first country according to its GNP).

Turkey’s social contributions 
have concentrated on areas such as, 
agriculture, health, education, water 
and sanitation, vocational training, 
institutional capacity development. 
Now, Turkey is seen as the first 
country to knock on the door for 
those in needs.

To give an example, the total 
number of Syrians hosted in Turkey 
is approaching 2 million and the cost 
for Turkey has so far been over 4 
billion US Dollars.

Thanks to its leading role in 
humanitarian assistance, Turkey 

was chosen to host the first UN 
Humanitarian Summit in 2016. 
Taking strength from government’s 
vision, Turkish Embassies are ready 
to take responsibility in all possible 
fields with the aim of protecting and 
contributing human, environment, 
civilization and development.

With this approach, Turkish 
Embassy in Doha always advises 
Turkish companies working in Qatar 
to do their work and investments 
with high concentration on social 
responsibility towards Qatari 
community. The Embassy works 
in close cooperation with Turkish 
companies to raise awareness of 
values and ethics related to corporate 
social responsibility.

The Turkish investments in Qatar 
undertaken by various Turkish 
companies enjoy a good reputation 
in the field of social development and 
engagement with local community. 
These investments have now 
exceeded 15 billion dollars.

and Qatar. HE President Erdoğan 
visited Qatar in September 2014; 
HH Sheikh Tamim Bin Hamad Al 
Thani, the Emir of the State of Qatar, 
visited Turkey in July, August and 
December 2014.

It is for sure that the expanding 
political and economic relations 
aforementioned will further 
consolidate ties at grassroots level. 
Turkish community in Qatar is already 
contributing to Qatar’s society and 
economy in the role of business holders, 

professionals and academicians. To 
illustrate this, Turkish women living 
in Qatar held charity events such as 
kermess in collaboration with Qatari 
women to support the poor.

We are keen to extend our 
cooperation by establishing 
educational and cultural institutions. 
In this framework, Turkish school in 
Doha will hopefully be operational 
in 2016-2015 educational year. We 
also hope to open up a Yunus Emre 
Turkish Cultural Center in Doha that 

is dedicated for teaching Turkish 
language, art and music to strengthen 
our relations in the cultural sphere.

Sport is also a major part of our 
embassy interest and our social 
responsibly strategy in Qatar. We 
are planning to hold friendly football 
matches between our young teams in 
the days to come.

Celebrating the relations between 
Qatar and Turkey, 2015 was 
announced as the Qatar-Turkey 
cultural year. It is a culmination and 
milestone of the relations between 
our brotherly countries.

Turkish culture attracts a growing 
deal of attention in Qatar. On the 
occasion of the year of culture, 
we would like to leave a notable 
impression by displaying historical 
and modern aspects of Turkish 
culture and we would be glad to see 
Qatari culture in Turkey as well.

Turkish companies in Qatar are 
playing a major role in the real estate 
development scene. They completed 
and are working on development 
projects that are considered 
milestones in Qatar such as the 
Museum of Islamic Art, QNCC, 
Hamad International Airport, Salwa 
Road, Doha Metro and others.

The business relations between the 
two countries include various fields 
such as energy, tourism, real estate 
and food, that is very popular in 
Qatar and lead to launching business 
forms, exhibitions, festivals in Doha.

The Embassy endeavors to 
strengthen the brotherhood relations 
between the people of Qatar and 
Turkey through encouraging tourism, 
with the support of Turkish Airlines 
that launched special programs to 
increase the number of tourists from 
Qatar to Turkey and attracting more 
Turkish visitors to Qatar. As of the 
end of November 2014, more than 
27 thousands Qataris visited Turkey, 
representing an increase more than 
50% compared to the same period of 
the previous year. Turkey becomes 
a main destination for our Qatari 
brothers and sisters.

Turkish Airlines sponsored 
the Fifth Businesswomen Forum 
convened under the theme 
“Businesswomen and the New Age 
of Innovation, Entrepreneurship and 
Social Responsibility”. Mrs. Sare 
Davutoğlu, the Spouse of Turkish 
Prime Minister, participated the 
Forum with a delegation of Turkish 
Businesswomen to emphasize the 
importance of women’s role to 
become an empowered society.

 Above all, political 
relations continue its dynamic 
progress. Frequent reciprocal visits 
by the leaders and high level officials 
invigorate this process. Close 
friendship between our leaders plays 
an important role in developing our 
ties along with fraternal and deep-
rooted historical ties between Turkey 

• H.E. Ahmet Demirok, Turkish Ambassador, 
Qatar 
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We believe in our role
in social responsibility

• H.E. Saad Cachalia, South African 
Ambassador, Qatar

Social Responsibility of South Africa’s Embassy

South Africa believes that ethics 
is the main aspect in investment, and 
social responsibility is a main core in 
the South African companies’ projects 
abroad. It is the state’s policy that 
motivates the country’s companies to 
focus on social responsibilities in the 
countries they work within as much 
as they work for profit. South African 
companies across the world are proud 
to be among the most reputable 
companies in this field, including 
those working in Qatar.

The South African Embassy 
in Qatar supports the actions and 
initiatives of south African companies 
by facilitating their social roles. At the 
same time, the embassy is committed 
to its diplomatic role as well as social 
role to reflect the growing relation 
between Qatar and South Africa in 
many fields, especially in oil and Gas 
field.

Among many activities, the South 
African embassy in Qatar partnered 
with Sasol, the international integrated 
energy and chemical company, in Qatar 

to commemorate ‘the International day 
of Mandela’, through organizing an in-
kind donation campaign and presenting 
these donations to Qatar Charity ‘Taif’ 
project in a special ceremony. The 
embassy and Sasol staff donated new 
and used clothes, toys, electronics and 
other items for the needy people. These 
items were collected in dedicated Taif 
containers that were provided by Qatar 
Charity and were installed at the Gate 
Mall. This campaign was in line with 
humanitarian spirit that distinguished 
the life of Nelson Mandela and his 
actions.

Women sports committee
South Africa embassy is aware of 

sustaining good communication with 
the Qatari community, where they 
discusses the mutual cooperation 
and expertise exchange with Women 
Sports Committee represented by 
Mrs. Ahlam Salem Al-Manea. A 
meeting for that purpose was held 
at the headquarters of the committee 
in Aspire Zone, where both parties 
agreed that there must be cooperation 

between Women Sports Committee 
and South African sport.

SA to share knowledge on 
hosting World Cup

Demonstrating its commitment 
to exchange its expertise in hosting 
successful world cup, a delegation of 
South African companies visited Doha 
last year to participate in an exhibition 
where they shared the experience of 
successfully hosting the football 
World Cup in 2010. The visit was of 
great significance as Qatar prepares to 
host the mega event in 2022.

World Cup 2010 Legacy Exhibition 
was held at The St Regis Doha from 
June 2 to 4, where the participants shed 
light on the expertise and knowledge 
they gained while preparing for the 
World Cup. It is an initiative involving 
the South African embassy, South 
African Department of Trade and 
Industry (DTI) and Qatar Chamber of 
Commerce and Industry (QC).

The 2010 World Cup had a unifying 
effect on South Africa and we 
shared our legacy of hospitality and 
commitment with the world by doing 
everything we had to do in response 
to Fifa’s all-embracing inspection 
and demands for infrastructure 
development.

The exhibition, with the support of 
QC and DTI, also aimed at generating 
stronger trade and investment ties 
between the two nations in the long run.

We’re here not just to teach, but 
also to share and learn from Qatar in 
terms of business and professionalism. 
This exhibition added impetus to the 
already sound cooperation between 
South Africa and Qatar and serve to 
strengthen these ties and uncover new 
opportunities for 2022 and beyond.
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Social reponsibilty of Qatar University

Qatar University (QU) is the 
first national institution of higher 
education established in the State 
of Qatar. It provides high-quality 
undergraduate and graduate 
programs that prepare competent 
graduates who are destined to shape 
the future of Qatar. The University 
community has a diverse and 
committed faculty who teaches and 
conduct research, which addresses 
relevant local and regional 
challenges, advances knowledge 
and contributes actively to the needs 
and aspirations of society.

Besides its academic role, QU 
boasts many social initiatives in 
various fields of social development, 
making it a leading national 
organization that seeks to contribute 

effectively to the achievement of 
the goals of Qatar’s National Vision 
2030,by providing the highest levels 
of education and the adoption of 
a comprehensive and integrated 
program of social responsibility.

Community Survey to Promote 
CSR

The Social and Economic 
Survey Research Institute (SESRI) 
of Qatar University announced a 
partnership with the Ras Laffan 
Community Outreach Program 
(RLIC-COP), a committee of seven 
energy companies based in Ras 
Laffan Industrial City dedicated 
to community development, to 
conduct the Northern Community 
Needs Assessment project, a survey 

industry’s adherence to the highest 
international standards in the field of 
CSR. The project aligns with Qatar’s 
National Vision 2030, as well as with 
the Qatar National Development 
Strategy 16-2011’s goal of 
“extending social responsibility to 
the business community”.

According to CSR principles, 
companies are not isolated from the 
communities in which they operate. 
Rather, they are closely linked to 
their economic, environmental, 
social and cultural dimensions.

Centre for Advanced Materials
The Centre for Advanced 

Materials co-operated with Qatalum 
and Hydro to organize a student 
competition. The competition asserts 
QU’s role as a platform for research 
and innovation that contributes to the 
development of Qatar as it conducts 
high-level research that serves its 
community and its industry and 
business partners.

Twenty-one students from Qatar 
University and Texas A&M at Qatar 
participated in the contest. The 
competitors’ papers consisted of 
innovative ideas featuring design 
concepts and a project description 
highlighting the importance of the 
use of aluminum and its effective 
role in reducing carbon-dioxide 
emissions.

This competition highlights the 

significant role of the QU College 
of Arts and Sciences and the 
Centre for Advanced Materials in 
supporting students to succeed, and 
promoting their sense of leadership 
and perseverance. This will allow 
them to realize their ambitions and 
achieve their goals after graduation, 
and to contribute to Qatar’s National 
Vision 2030, which supports a culture 
of innovation. It also emphasizes the 
role of QU as a platform for research 
in Qatar. The university’s priorities 
are fully aligned with the national 
research priorities, and its research 
activities are increasingly essential 
to supporting Qatar’s transition to a 
knowledge-based economy

Al-Bairaq is a non-traditional 
educational project that believes in 
the culture of scientific research as a 
way to boost scientific development, 
promote knowledge and problem 
solving and achieve sustainable 
development.

The Centre for Advanced 
Materials hosted the closing 
ceremony of Al-Bairaq’s biannual 
I Am Discovering Materials event 
at QU Ibn Khaldoun Hall, with the 
participation of a large number of 
schools.

During the ceremony, 430 
students presented ideas to a jury 
comprised of heads and managers 
of major companies in Qatar. A total 
of 88 research projects resulted from 

the event.

Department of Environmental 
and Biological Sciences

The Department of Environmental 
and Biological Sciences, in co-
operation with the Environmental 
Studies Centre, organized a field trip 
for students of the environmental 
and oceanic sciences aboard the 
research vessel Janan.

These trips are considered a 
valuable tool for enhancing the 
teaching methods employed by 
the University, and helpful in 
consolidating basic concepts of 
Oceanic Science, and Biological 
and Environmental Science 
studies. They offer education 
beyond the classroom, where 
students learn directly from the 
environment and have hands-on 
experiences in contact with the 
natural world, making the studies 
more concrete and increasing 
students’ understanding. Students 
also benefit from the vessel’s up-to-
date technology and laboratories.

These trips are of great educational 
value, not only because of the access 
provided to technology on board, 
but also for the practical experience 
they offer. This augments students’ 
perception of the importance of 
this technology in serving marine 
environmental science, and helps 
them identify the factors that 

targeted at highlighting community 
needs in the northern areas of Qatar.

This initiative, the first of its 
kind to emerge from the private 
sector in Qatar, aims to identify, 
and potentially cater to, the 
developmental needs and concerns 
of the communities of Qatar and 
provide guidance as to how the RLIC 
member companies’ resources might 
be exploited to support the local 
community, advance their welfare 
and establish closer connections to 
the industry.

Over the past years, SESRI 
has attempted to make significant 
changes and, at the same time, 
has put every effort into taking 
up programs that add value to the 
community. This outreach initiative 
represents a step forward in taking 
a new approach in the future, and 
reflects the companies’ recognition 
of their responsibility to contribute 
positively to the community.

The Northern Community 
Needs Assessment project aims 
to understand the communities’ 
expectations of the industry in a 
comprehensive and sustainable 
way, and to establish two-way 
communication. This pioneering 
initiative demonstrates the 
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The Executive Guest
A prominent social responsibility 
platform at Qatar University

influence the marine habitat.
The Department of Biological 

and Environmental Sciences at 
QU College of Arts and Sciences 
organized the Life Sciences 
Symposium 2014 – Molecular 
Research. It sought to bring together 
researchers, experts and scientists 
to exchange ideas and promote the 
dissemination of rapidly growing 
knowledge in molecular cancer 
research.

The Symposium featured 
an exhibition of posters by 
undergraduate, graduate, 
postgraduate and post-doctoral 
students. This event reflects the 
commitment of the College to 
scientific research, as a pillar for the 
development of Qatar.

Celebrating International 
Volunteer Day 2014

The Centre for Volunteerism 
and Community Service at QU 
celebrated International Volunteer 
Day 2014, an annual international 
observance designated by the 
United Nations since 1985 on the 
5th of December.

The event thanks the volunteers 
for their efforts and recognizes 
the importance of volunteering 
both for the community and for 

economic development. The event 
highlights QU’s commitment to 
community development, and its 
contribution through research, 
training, consulting, and awareness 
campaigns targeting the various 
segments of society.

The celebration consisted of a 
series of events under the theme 
Give… For Hope, including the 
Qatar Charity campaigns One Heart, 
which raises funds for the people 
of Yemen; Safari El-Khair, a relief 
program in aid of Africa; and the 
My Project Experience and Charity 
programs. 

In the Fina El-Khair activity, 
students experience volunteering 
field work which proceeds go to 
affected areas. The students spoke 
about various charitable projects, 
such as a car wash conducted by 
male students and a meal initiative 
held by female students.

In the My Project Experience 
activity, the focus was on 
highlighting those student volunteer 
projects that are being organized 
under the Centre’s Time Bank, its 
Bader campaigns, and QU Scouts.

Also on the program was a film 
celebrating the life of Dr. Sheikh 
Abdul Rahman Al-Sumait, founder 
of the Kuwait-based Direct Aid 

organization, who devoted his life to 
volunteer activities throughout Africa.

Qatar University encourages 
students to engage in social and 
volunteer work and to contribute 
to the development and building of 
society, all in light of the tremendous 
growth Qatar is witnessing. It also 
urges them to engage in problem-
solving, to serve the community 
and contribute to its development, 
as well as to play a role in volunteer 
tourism and to consider becoming 
involved in volunteer activities in 
foreign countries, which also allows 
them to experience new places, 
cultures and challenges.

Qatar University Colleges 
Celebrate Qatar National Day

QU celebrated Qatar National 
Day with a series of events 
reflecting the country’s heritage, 
culture and traditions.

The celebration reflected QU’s 
commitment to nurturing and 
growing a sense of national solidarity 
and raising students’ awareness of 
their historical roots, as well as the 
importance of keeping pace with 
economic and social innovation.

College of Business and 
Economics CSR

The College of Business 
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and Economics (CBE) at Qatar 
University continues its leadership 
in the field of social responsibility, 
as part of its mission to create 
qualified, effective and professional 
future leaders in a complex 
economic environment that is 
increasingly based on knowledge, 
communications and the global 
economy.

Dr. Nitham Hindi, CBE Dean, 
considers that social responsibility 
must not be absent from any 
initiative or activity hosted by the 
college in order to develop a culture 
of sustainability among students.

The CBE female club organised 
the Al-Meez charity event (‘al-
meez’ means ‘the kitchen’ in the old 
Qatari dialect).

The activity allowed students 
the opportunity to apply what 
they learned in the classroom and 
promotes a sense of responsibility 
toward their future work. QU 
encourages students to participate 
in humanitarian and social activities 
to encourage them to engage further 
in the community, and to share its 
sorrows and joys alike.

This event is part of QU’s 
extra-curricular activities, which 
contribute to creating a qualified 

and skilled future workforce. It 
increases their chances in the 
labor market and drives them to 
participate effectively in economic 
development and growth and in 
achieving Qatar’s National Vision 
2030.

Social Responsibility in the 
Present and Future of Accounting 
Education in Qatar Seminar

The Scientific Accounting 
Association of the College 
of Business and Economics 
organized the Present and Future 
of Accounting Education in Qatar 
seminar to discuss the history, 

present and future of accounting 
education in Qatar, and to provide 
recommendations and proposals that 
would stir the relationship between 
universities and governmental 
accountancy bodies, as part of social 
responsibility.

CBE organized the first 
Conference for Accountants to 
tackle ways to develop accountancy 
in Qatar. The recommendations 
included the establishment of a 
scientific accounting association to 
spread awareness on accountancy 
and support educational initiatives 
to encourage interaction among 
educational, professional and state 
institutions, for the development of 
the profession. 

A new phase in accounting 
education began in the country, 
along with new plans. The Qatari 
Association of Certified Public 
Accountants (QACPA) was 
established in 2008, with the support 
of the QU Scientific Accounting 
Association.

In 2011, QACPA organized the 
first forum of accountants in Qatar, 
in co-operation with the Scientific 
Accounting Association. The 
forum brought together local and 
international experts.

Executive Guest
The Executive Guest program 

is one of QU’s most prominent 
social responsibility platforms. 
The program is organized by HE 
Dr. Mohamed bin Saleh Al-Nabit, 
Minister of Development Planning 
and Statistics.

The Executive Guest program 
is an platform that provides an 
excellent opportunity for students 
and representatives of the business 
sector and institutions to interact. 
It provides a solid opportunity to 
expose the graduates to the local 
and global markets. As part of the 
program, guests spend an entire day 
in the College with the students and 
faculty members, and share their 
experiences.

The CBE Student Outreach 
and Support Committee 
Workshops and Seminars

The CBE Student Outreach 
and Support Committee organizes 
workshops on time management 
throughout the semester for all 
students, and studies the implications 
of those workshops on students’ 
performance, to promote positive 
activities and eliminate those that 
might have adverse effects.

In this context, the committee 
organized the Visions of Employers 
program, which aims to promote 
the connection between the 
College and industrial companies, 
private and public institutes, the 
non-profit sector, schools and 
universities.

This program reflects QU’s belief 
that college degrees and GPA must 
be backed up by other skills that 
entitle students to penetrate the 
labor market. For this purpose, the 
committee organized CV-writing and 
employment interview workshops, 
to enhance the graduates’ chances 
of recruitment. The University 
believes in collaborating to discover 
the skills of Qataris and to help them 
acquire additional skills.

The Committee also organized 
the Time Is Money workshop to 
discuss effective time-management 
strategies for female CBE students. 
The workshop raised awareness on 
the importance of time and the need 
to seize every moment to complete 
a task or to plan for the future. This 
workshop came in the context of 
the Committee’s efforts to hone 
the skills of students in the field of 
research and study, which requires 
good organization of time and 

regard for deadlines.

Centre for Entrepreneurship… 
A New Platform to promote 
CSR

The CBE Centre for 
Entrepreneurship organized the 
Spirit of Entrepreneurship event to 
introduce the students to the Centre 
and its role in promoting a culture of 
entrepreneurship in the University 
and in the greater community. 

In addition to providing a variety 
of services, the Centre focuses on 
research into entrepreneurship, 
attracting students from various 
colleges to generate awareness about 
the importance of entrepreneurship, 
and developing the skills of 
individuals to give them the 
potential to become entrepreneurs. 
The Centre’s mission is to support 
students and the QU community 
in developing business ideas and 
transforming them into viable start-
ups. 

The Centre’s services help in the 
diversification of income resources 
in Qatar. Students can meet their 
aspirations by implementing what 
they learn to develop businesses. 
At the same time, the Centre assists 
in creating a skilled generation of 
entrepreneurs.
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• Dr. Dalia Farrag, Member of CSR, Qatar 
University

• Dr. Bader Al-Esmael, Chair of CSR, Qatar 
University

Qatar University CSR Committee..
Outstanding Achievements

By Dr. Bader Abduallah Al-Ismael

Youth Development and Creative Social 
Responsibility

 By: Dr. Dalia Farrag

Since its inception in early 2014, 
the Qatar University (QU) 

CSR Committee has demonstrated 
dedication to investing all ideas that 
are meant to improve the performance 
and leadership of the College of 
Business and Economics.

The Committee discussed in a 
number of meetings the best ways 
to strengthen the efforts aimed at 
achieving Qatar’s National Vision 
2030. The committee also reviewed 
the vital role of the CSR concept 
in achieving those goals. It held 
brainstorming sessions to come up 
with projects and activities for the 
next phase of development.

These meetings concluded that a 

number of CSR initiatives should 
be launched as part of the QU CSR 
program. Through this program, 
QU has demonstrated dedicated 
leadership in promoting social 
responsibility in accordance with 
the highest international standards 
of the most prestigious international 
universities that consider social 
responsibility to be of paramount 
importance.

The Committee agreed to provide 
an opportunity for the University’s 
students to contribute alongside the 
teaching staff in the CSR Report 
Qatar 2014. Theis meant they were 
able to share their views and opinions 
about CSR in the report. This was one 

I believe that youth are the ONLY 
catalysts of CHANGE! With their 

lively spirit, passion, persistence and 
natural creativity they have all what it 
takes to change the world!

The concept of social responsibility 
is broader in that it encompasses the 
development of youths’ social and 
personal skills while enabling them 
to be active and responsible members 
of their larger social and political 
community and do things that they 
themselves would never have realized 
that they can actually do before!

Qatar has a young population and 
the number of youth aged 15 to 24 
is growing rapidly from %14 of the 
population in 2000 to %15.4 of the 
population in 2012. Thus investing 
time, efforts and resources in Qatar’s 

youth will provide youth with 
opportunities and choices throughout 
their lifetime, and will help build the 
human capital required for making 
QNV 2030 a reality.

Qatar University has opened its 
doors for Qatari youth and granted them 
the generous opportunity of acquiring 
knowledge and skills in a state-of-art, 
technologically and culturally enhanced 
and diverse learning environment.

Knowledge, skills and the right 
attitude are three sides of the same 
triangle that is essential for the 
development of today’s youth and 
tomorrow’s society. However, 
conventional ways to reach today’s 
youth and trigger their interest doesn’t 
work anymore! Qatari youth don’t 
differ a lot from youth around the world 

of the main decisions taken by the 
Committee, in order to allow students 
to promote their spirit of leadership, 
hone their skills, promote their 
confidence in themselves and in their 
ability to achieve their goals, and 
open new horizons for their academic 
future.

We were keen to increase the 
interaction between the students 
and teaching staff of the University 
in support of the social integration 
process. The participation of the 
students in general, and in particular 
the students of the College of 
Business and Economics, stems from 
the profound relationship between the 
College’s message and the concept of 
CSR, which aims to create qualified, 
effective and professional future 
leaders in an increasingly complex 
economic environment based on 
knowledge, communications and a 
global economy.

The College of Business and 
Economics undertakes the mission 
of becoming a valuable source of 
business education through the 
provision of quality educational 
services, community service and 
research. The College’s training 
programs entrench an immediate 
response to changes in knowledge and 
the work environment. Its programs 
aim to provide quality education in 
the field of business through practical 
experience and education, following 
a supportive approach for intellectual 
stimulation and a collective working 
and learning environment.

Another prominent decision was the 
launch of the CSR Person of the Year 
Award, which is to be granted to those 
leaders who inspire generations in the 
areas of sustainable development as 
of the CSR Report Qatar 2014. The 
aim of this award is to recognize the 
achievements of those inspirational 
figures who demonstrate exceptional 
leadership in issues that align with the 
concept of social responsibility.

who are highly active on social media, 
technologically drained, self-centered, 
self-righteous, direction-less and not 
so interested in challenging themselves 
intellectually!

So yes! We essentially need to 
demonstrate social responsibility 
towards our youth but not through 
traditional, one-way communication 
services and activities that usually 
fail in delivering planned outcomes; 
but rather though “Creative Social 
Responsibility”.

The Student Outreach and Support 
(SOS) committee was founded in 
September 2013 at the department of 
Management and Marketing at the 
College of Business and Economics 
(CBE). It believes in “Creative Social 
Responsibility” through touching base 
with students via unconventional and 
creative ideas and also through having 
volunteer student members actively 
involved in planning, organizing and 
implementing activities and  services to 
their fellow students.

Challenging students and trying to 
get the best out of them is an important 
socially responsible act that SOS 
believes in. We have witnessed youth 
deliver lovely work, presentations and 
creative ideas!

From “Brand U” personal branding 
competition to “Brand Talk” interactive 
chat with successful companies 
in Qatar, to “The Buzz” e-bulletin 
platform for students, to delivering 
creative training workshops and having 
students from all over QU to actively 
participate and closing this semester 
with CBE Got Talent! Advertising 
competition; we are truly building a 
strong socially responsible brand.

Empowering youth is one of our main 
objectives at the SOS committee. We 
have partnered with several companies 
across different sectors that believe in 
corporate social responsibility and that 
their existence can only be sustained 
through the active involvement in 
developing youth; but creatively! 

We started small at SOS... but WE 
THINK BIG! 

Follow us at: https://twitter.com/
QU_SOS

Academic Supervisor Academic opinion
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The Social Responsibility of Students and the 
Importance of University Social Initiatives

By Abullah Al-Baker

• Abdulla Al-Baker, Student, Qatar University

Qatar University in general, 
and the College of Business 

and Economics (CBE) in particular, 
is very keen to engage students in 
social work in order to generate 
educated and responsible generations 
whose achievements are not limited 
to academic accomplishments.

In this context, the Student 
Outreach and Support Committee of 
CBE’s Department of Management 
and Marketing hosted the CBE 
Got Talent! Win the Ad Trophy 
competition’s final shows and closing 
ceremony, with the participation of 
many student groups. Ten teams of 
men and women qualified.

On this day, the students displayed 
their work and their campaigns 
aimed at raising awareness about 
the usage of mobile phones while 
driving. The competition sought to 
highlight the danger of texting and 
driving, which can result in injury 
and loss of life, especially among 
young people. The student groups 
exhibited video clips regarding this 
topic, and the final submissions were 
evaluated by a joint committee of 
faculty members and representatives 

of competition sponsor Leo Burnett.
The event helped the students 

communicate their ideas. Their 
projects, led by Dr. Dalia Farraj, head 
of the Student Outreach and Support 
Committee and the competition’s 
organizer, won the admiration of the 
audience.

There is no doubt this endeavor 
has had a positive impact on the 
participants and society more 
broadly. Credit goes to CBE for 
launching and encouraging this kind 
of initiative, which falls under the 
social responsibility of the university. 
Academic life should not be limited 
to students’ education, but rather 
should go beyond that to inspire 
direct engagement with social issues.

Besides the University, there were 
companies and other institutions that 
sponsored the project and provided 
support, among them Leo Burnett and 
McDonald’s Qatar, the Committee’s 
partners in development.

Campaigns such as this can lead 
students to recognize the significance 
of these sorts of initiatives and 
activities, as well as helping them 

to realize how important the 
sponsorship of private companies 
and institutions is for student 
activities that benefit society.

As a student myself, I can say that 
this project had a positive impact 
on my peers’ performance and their 
involvement in the development 
of Qatari society. Qatar University 
has always been eager to develop 
students’ creativity and potential. It 
has given us the opportunity to be 
socially responsible in innovative 
and creative ways.

We cannot but thank the winners 
of this competition. We hope that our 
friends and families will support us 
in delivering the message, to help 
reduce the incidence of this dangerous 
phenomenon. This has been one of 
the most important experiences we 
have gone through. We now feel 
more socially responsible. It has 
also raised awareness among young 
people about the importance of safe 
driving with regard to reducing 
injury and loss of life.

The social responsibility of 
students and universities has become 
a universal concept that cannot be 
separated from academic life. At 
the end of the day, a university is an 
integral part of society and a main 
source of its assets and energies. 
Universities must fulfill their task and 
inspire generations who will be able 
to assume their responsibility toward 
society. This can only be achieved 
in collaboration with the various 
strata of society, and companies that 
provide support and sponsorship. 
Their interrelated efforts eventually 
promote social development and 
help to achieve Qatar’s National 
Vision 2030.

• Nada Al-Sulaiti, Student, Qatar University

Social Responsibility… Interrelated Efforts Led 
by Students, the University and Corporations

By Nada Al-Sulaiti

Being a student means I 
am faced with numerous 

heavy responsibilities at the most 
important stage of my life. This is 
the time when most students focus 
on their education and academic 
achievements, considering these their 
ultimate responsibility and mission. 
However, the responsibilities of 
a student should not be limited to 
gaining an education. Nowadays, 
students have become more aware. 
They have a broader perspective and 
understanding of their surroundings. 
They have become the driving force 
behind many CSR initiatives and 
programs.

Aside from education, activities 
carried out by university students 
– whether associated with their 
field of study or their social, 
national, volunteering and outreach 
responsibilities – play a key role in 
the formation and refinement of their 
personalities. They raise their level 
of professionalism, and form a solid 
base for a qualified and educated 
future generation of professionals.

Qatar University, where I study, 
has provided all its students with 
the opportunity to become involved 
in many programs, and guided them 
through various ways of carrying out 

their roles and assuming national and 
social responsibilities. The university 
wants us to surpass the traditional 
role of students, which is purely 
centered on education.

My colleagues Fatima Al-Meer, 
Maryam Al-Emadi, Rukaya Al-Sada 
and Latifa Al-Naimi and I participated 
in a student competition called CBE 
Got Talent!, organized by the College 
of Business and Economics (CBE), 
for which we had to conceive an 
awareness campaign. Student groups 
competed to find effective ways to 
address traffic safety and the risks of 
using mobile phones while driving, 
in a creative and innovative way.

Through such activities, as students 
we can contribute to the development 
of society and assume our commitment 
to social responsibility in order to 
achieve our vision.

The social responsibility of 
students is not limited to furthering 
education; there are many important 
areas in which they can participate 
effectively, including volunteering, 
philanthropy, and national and 
sports initiatives. Students should 
expect nothing in return. The social 
responsibility of students is helmed 
by their colleges, universities and 
schools, which should integrate this 

responsibility in their curricula in 
order to promote and develop this 
culture.

In the same context, this circle is 
not complete without the support 
of institutions and corporations 
for the programs and initiatives of 
students and universities, according 
to a principle of partnership in 
which interrelated efforts contribute 
to the development of societies. 
That is how nations are being built 
and developed. This is why we so 
greatly appreciate the support of Leo 
Burnett and McDonald’s Qatar for 
these activities. We hope all other 
companies will integrate social 
responsibility into their policies, and 
increase their support for students 
and allow them to train, learn and 
gain experience. We also hope they 
will promote programs of their own 
to help us become more effective.

My colleagues Fatima Al-
Meer, Maryam Al-Emadi and I are 
participating in many social activities 
with student clubs, including the 
Centre for Volunteerism and Civic 
Responsibility. We want to be 
responsible citizens working to 
achieve Qatar’s National Vision 2030 
and promoting community service.

I extend my gratitude to Qatar 
University, College of Business and 
Economics, the Students Outreach 
and Support Committee, and all 
administrators and teachers, as well 
as my colleagues. I would like to 
encourage everyone to promote the 
inspirational concept and culture 
of social responsibility. I would 
also like to thank the university 
for encouraging us to discover our 
capabilities and participate in various 
great social initiatives.

We will always make every 
effort that reflects the spirit of 
social responsibility, as individuals, 
students or as future corporate 
volunteers.

Academic opinion Academic opinion
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The quality of the relationships 
we develop with Qatari communities 
has a direct impact on the long-term 
success of our partnerships in the State 
of Qatar. ExxonMobil aims to play 
a key role in community programs 
and activities by supporting various 
sectors of community development.

Research
With the belief that advancements 

in technology will play a critical role 
in meeting the energy demands and 
challenges of the future, ExxonMobil 

Research Qatar was established as 
an organization to conduct research 
in areas of common interest to the 
State of Qatar and ExxonMobil. 
Currently, scientists and researchers 
are progressing a number of projects 
in the areas of environmental 
management, water reuse, LNG 
safety and coastal geology.

We have a long-standing 
commitment to promoting education 
and continually seek opportunities 
to contribute to education initiatives, 
particularly in science, technology, 

engineering, and math. Ultimately, 
our goal is to develop the next 
generation of scientists and engineers.

ExxonMobil also believes that 
elevating the country’s status in the 
international sports arena will help 
highlight opportunities for long-
term investments in the country and 
further strengthen Qatar’s role as an 
international business and investment 
hub. Additionally, raising awareness 
of sports helps promote an active 
lifestyle, provides an opportunity for 
the residents of Qatar to enjoy the 

camaraderie of others, and ultimately 
creates a healthier community.

- Alistair Quotes below
“Across the board of our business 

activities in Qatar, we demonstrate 
how as a global provider of energy, 
ExxonMobil provides energy for 
human potential; energy for research, 
safety, health and environment; and 
energy for a thriving society.  As we 
have seen over the last few decades, 
energy enables progress – adding 
value to every aspect of life.” Alistair 
Routledge, President and General 

Manager for ExxonMobil Qatar Inc.
 “Qatar is truly a fine example of 

how governments can work with the 
private sector to create the investments 
needed to achieve sustainability, and 
ultimately human progress.  But our 
mission to achieve human progress 
goes beyond economics and fiscal 
policies - another important part of our 
partnerships in Qatar lies in human 
and social development programs.” 
Alistair Routledge, President and 
General Manager for ExxonMobil 
Qatar Inc.

 “We invest in people and 
communities, and work with local 
organizations to contribute to national 
education initiatives, particularly in 
science, technology, engineering, 
and math.  Our goal is to develop 
the next generation of scientists and 
engineers, and we support this through 
partnerships with Qatar Foundation, 
Qatar University, and other institutes 
in the country.” Alistair Routledge, 
President and General Manager for 
ExxonMobil Qatar Inc.

• Alistair Routledge, President, ExxonMobil 
Qatar

ExxonMobil in Qatar

Using innovation and 
technology, ExxonMobil 

delivers energy to meet the world’s 
growing demand.

Our employees, operations 
integrity, technical expertise, 
financial strength, and global reach 
provide a competitive advantage 
across the companies that make up 
our Upstream, Downstream, and 
Chemical business lines. Within these 
businesses, we operate facilities or 
market products in nearly all of the 
world’s countries and explore for 
oil and gas in six continents. Our 
extensive research and development 
programs support our operations, 
enable continuous improvement in 
each of our business lines, and explore 
new and emerging energy sources and 
technologies.

In Qatar, ExxonMobil has partnered 
with Qatar Petroleum to develop the 
North Field, the world’s largest non-
associated natural gas field, through 
our Rasgas and Qatargas joint 
ventures. Through these ventures, 
we have participated in 12 of the 14 
LNG trains, 27 of the world’s largest 
LNG ships, three receiving terminals 
in Europe and the United States, and 
Qatar’s largest condensate refinery.

Additionally, ExxonMobil is 
the only foreign participant in two 
domestic gas projects – Al Khaleej 
Gas and Barzan Gas. ExxonMobil 
also provides technical and 
management expertise to directly 
support Qatar Petroleum and Qatargas 
Transport Company Ltd. (Nakilat) 
through secondments of ExxonMobil 
employees.

Community Engagement
At ExxonMobil, we are committed 

to fulfilling Qatar’s National Vision 
2030, which promotes the increased 
participation of Qatari nationals in the 
workforce.

Our community relationships are 
an essential element of our global 
business, and that is especially true in 
Qatar.

Platinum Sponsor
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• Hamad Al-Mohannadi, Chairman, QAFAC • Nasser Al-Kuwari, CEO, QAFAC

Qatar Fuel Additives Company 
Limited (QAFAC) continues 

its commitment to CSR as one of 
the leading major companies in this 
field. With its cutting-edge initiatives, 
QAFAC is now regarded as a model of 
CSR.

Perhaps most significantly, the 
company is characterized by paying 
special attention to the environment 
and adopting strict global standards 
to contribute to the development 
of the country while protecting the 
environment.

This vision is expressed by QAFAC 
Chairman Mr. Hamad Rashid Al-
Mohannadi, who stressed that the 
company was established to achieve 
Qatar’s long-term strategic plan to 
diversify the petrochemical base in 

accordance with the highest standards. 
The company’s commitment to CSR 
has made it the first industrial operation 
to obtain the Environmental Permit 
from the Government of Qatar after 
submitting a formal and comprehensive 
Environmental Impact Assessment 
Report. As a result, QAFAC is to soon 
announce the launch of a state-of-the-
art carbon dioxide recovery plant.

QAFAC’s initiatives are not limited 
to this pioneering project. The company 
has been paying great attention to other 
aspects of CSR.  

Honoring Long-Serving Staff
QAFAC has honored 180 staff 

at its annual Long Services Award 
ceremony, for employees who have 
marked five, ten and fifteen years of 

Collaboration with Qatar 
University

“QAFAC strategy pays special 
attention to social responsibility in 
different areas, including human 
development and environmental 
protection.”

Qatar University (QU) and QAFAC 
have signed a sponsorship agreement to 
establish a Professorial Environmental 
Materials Chair at QU’s Centre for 
Advanced Materials (CAM). The 
agreement is to promote QU’s role in 
supporting the industrial and business 
sectors in Qatar, whereas the University 
will provide consultation services to 
QAFAC, as well as training courses for 
selected QAFAC employees.

The three-year agreement seeks 
to promote interaction between the 
education and industrial sectors by 
supporting research projects and 
providing knowledge on a global scale. 
QU will act as a research and innovation 
engine in line with the national 
research priorities. The University’s 
increasing research activities are an 
essential pillar to Qatar’s transition to 
a knowledge economy, as indicated in 

Qatar’s National Vision 2030.
The agreement was signed by QU 

President Professor Sheikha Abdulla 
al-Misnad and QAFAC CEO Nasser 
Jeham al-Kuwari in the presence of 
CAM Director Dr. Mariam Ali al-
Maadeed, as well as several officials 
from QU and QAFAC.

As per the agreement, QU will 
provide consultation services to 
QAFAC, as well as training courses 
for selected QAFAC employees, while 
QAFAC will fund the Chair position 
for the three-year term. Developing 
a strong platform of mutual co-
operation demonstrates QAFAC and 
QU’s commitment to supporting the 
industrial sector in Qatar.

This agreement will be an effective 
tool to bridge the relationship between 
academic education and industry. It 
will serve to attract Qatari students 
to science and boost their sense of 
responsibility to contribute to the 
National Vision and the future of Qatar.

Engineering Week
As part of its Social Responsibility 

program dedicated in part to supporting 

continuous service with the company. 
QAFAC expressed appreciation for 
their loyalty, commitment, dedication, 
professionalism and contribution to the 
company’s success.

QAFAC maintains that lengthy 
service is confirmation of the positive 
contributions of these employees to 
the company’s continuous growth and 
development. QAFAC CEO Nasser 
Jeham Al-Kuwari presented them with 
commemorative gifts and certificates 
of appreciation.

QAFAC is a performance-driven 
organization that gives priority to its 
human resources, training, services 
and systems management. The 
company is supportive of the State 
of Qatar’s policy on Qatarization. 
QAFAC endeavors to ensure that 
Qatari nationals with the appropriate 
qualifications are recruited, developed 
and retained for employment in the 
company. 

Um Ayman Secondary 
Independent School for Girls

Aiming to raise awareness about 
quality, environment, safety and 
security, QAFAC has sponsored 
the ISO integrated systems project, 
launched by Um Ayman Secondary 
School for Girls. The project grants 
three ISO certificates: -2008\9001ISO 
-2004\1400 OHSAS 2007\18001

Hamad bin Jassim Secondary 
School

Based on its strategy to support 
Qatari institutions in achieving 
Qatar’s National Vision 2030, 
QAFAC supported Jassim bin Hamad 
Secondary School top students’ trip 
to Malaysia, in recognition of the 
school’s efforts and its active role in 
development.

On behalf of QAFAC CEO 
Nasser Jeham Al-Kuwari, QAFAC 
Administration Manager Khalifa 
Saif al-Sowaidi presented a check 
for QAR 50,000 to school director 
Khamis Mubarak Al-Muhannadi, , at 
the company’s headquarters in West 
Bay, in the presence of a number of 
department managers.

the education sector in Qatar, QAFAC 
sponsored the Engineering Week, 
organized by QU’s College of 
Engineering.

The objective of the event is to 
raise the awareness of secondary 
school students about the 
College’s engineering degrees, and to 
encourage them to pursue their studies 
at the college.  It is also an opportunity 
for the college to strengthen ties with 
its industrial partners, and to keep 
the wider community updated on its 
ongoing developments.

A number of QAFAC employees 
were present at the company’s pavilion, 
which was supervised by the human 
resources, education and development 
departments. They offered support 
and information to the engineering 
students about QAFAC’s internship 
and scholarship programmes.

The Fourth International Gas 
Processing Symposium

In the context of the continuing 
partnership with QU on a variety of 
activities, QAFAC was a sponsor of the 
Fourth International Gas Processing 
Symposium, organized by the QU Gas 
Processing Centre (GPC).

The symposium aimed to address the 
various challenges related to accessing, 
processing and utilizing natural gas. It 
included an exhibition by QU students 
and a number of companies displaying 
their projects in this field.

The conference sessions covered 
topics such as environmental 
sustainability, natural gas processing 
technologies, energy efficiency, and 
design and safety in the processing of 
natural gas.

In the opening ceremony, the GPC 
Excellence in Gas Processing Practice 
Award was presented to QAFAC 
CEO Nasser Jeham Al-Kuwari, who 
maintained that the company was 

QAFAC and the social responsibility

Gold Sponsor
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proud to strengthen its partnership 
with QU through the support of one of 
its most important initiatives: the gas 
processing symposium.

This event underlines the 
company’s commitment to research 
and development in the field of natural 
gas in Qatar, which is in line with its 
strategy to work with the educational 
sector, in order to develop research 
programs that benefit the energy and 
industry sectors in the future.

Co-operation with Qatar 
Charity

QAFAC sponsored an English-
language course, organized by Qatar 
Charity for 100 Qatari students to 
undergo the IELTS test.

Al-Kuwari maintained that this 
contribution was indicative of all 
companies’ social responsibility, 
regardless of their field of work. He 
explained that QAFAC incorporated 
community service, such as human 
development, environmental 
protection and other services, into its 
corporate strategies.

He stressed the importance of co-
operation with a charity organization 
with a long history of humanitarian 
work, to take advantage of its expertise 
in defining social needs and priorities.

Malomatia
QAFAC has signed a long service 

contract with Malomatia, a subsidiary 
of the Supreme Council of Information 

and Communication Technology, 
to provide e-learning services and 
solutions. The e-learning services and 
solutions by Malomatia will provide 
QAFAC with the necessary services 
to support building on the skills and 
knowledge base of QAFAC employees, 
and enable them to thrive and excel in 
the field of project management

ISO 27001
QAFAC has secured International 

Organization for Standardization 
certification for information security 
– ISO/IEC 27001:2005, making it 
the first oil and gas company in the 
Gulf Co-operation Council region to 
attain ISO 27001 status for the entire 
organization.

This certificate, granted by the 
British Standard Institution Group 
Middle East, is the world’s most 
accurate in the field of information 
security management systems.

Institute of Internal Auditors
QAFAC was a gold sponsor at 

the Institute of Internal Auditors 
(IIA) – Qatar’s fourth National 
Conference on Internal Auditing 
in 2014, which was held in Doha 
under the patronage of H.E. Sheikh  
Abdullah bin Hamad Al-Attiyah, 
Chairman of the Administrative 
Control and Transperency Authority. 
The conference included a 
variety of seminars that discussed 
contracting, procurement projects 
and purchases, as well as forgery, 

fraud and Internet security threats. 
This sponsorship reflects QAFAC’s 
strategy to support Qatari society, 
with a special focus on education in 
various disciplines, to achieve Qatar’s 
National Vision 2030. It also aims to 
support IIA’s education and training 
program to help identify the latest 
internal auditing trends.

Qatar International Sailing
As part of its support for sports 

tournaments, QAFAC has signed an 
agreement to sponsor the five-day 
Qatar International Sailing 2014.

“Supporting local sports activities is 
one of the most important components 
of our CSR Programme,” al-Kuwari 
said.

He added: “In line with Qatar’s 
National Vision 2030, which 
emphasizes incorporating sports 
activities into our lives, we constantly 
seek to sponsor a wide range of 
tournaments to help increase awareness 
about maintaining a healthy lifestyle”.

QAFAC seeks to provide 
sponsorship for a number of major 
sporting activities based on its belief 
in the importance of sport and its 
impact on the younger generations. 
The company has sponsored all 
of the Police Sports Federation’s 
activities for the 14-2013 season, and 
rally champion Abdullah Al-Kuwari. 
QAFAC’s rally team inaugurated the 
Qatar International Rally season in 
2014. QAFAC has also sponsored a 
number of other sports tournaments.

Our social responsibility 
is with no limits

www.qafac.com.qa

Gold Sponsor
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Al-Noor Institute for the Blind 
with new school bags in support for 
the new academic year. Qatalum 
is committed to supporting all 
disadvantaged groups within 
society.

Qatalum Supports Qatar 
Foundation for Elderly People 
Care

Qatalum has signed an agreement 
with the Qatar Foundation for 
Elderly People Care (IHSAN), 
to support its in-house magazine 
concerning the issues and affairs 
of the elderly. IHSAN provides 
social services, nursing services 
and physiotherapy services to the 
elderly. As part of its corporate 
responsibility agenda, Qatalum 
works to improve services for the 
elderly, and to address their issues 
wherever possible. This agreement 
to support IHSAN’s wonderful 
work is the starting point of a better 
time for this group. The agreement 
will also offer opportunities for 
Qatalum to be involved with a range 
of social activities that help this 
disadvantaged and oft-marginalized 
group in Qatar.

Qatalum’s Academic Support
Qatalum and partners Qatar 

University and Hydro Aluminum 
hosted a seminar to facilitate 
cross-pollination and the transfer 
of ideas between the industry and 
the academy. The objective was 
to inspire and engage students to 
participate in research with the 
ultimate goal of their becoming 
aluminum experts in their own right. 

Qatar National Day
Qatalum held a large event to 

mark Qatar National Day. The 
ceremony presented several shows, 
programmes and activities. A cake 
was cut to celebrate the event 
and several speeches were made 
expressing love and loyalty for the 
nation and its leaders. 

Qatalum’s participation on this 

occasion ensures its commitment 
to the materialization of Qatar’s 
National Vision 2030. It presents the 
best performance to ensure Qatar 
continues its growing and leading 
role among nations.

Qatalum Sponsoring RAF Iftar 
Tent

Qatalum was extremely proud 
to sponsor an Iftar tent during the 
Holy Month of Ramadan, organized 
by the Sheikh Thani Bin Abdulla 
Foundation for Humanitarian 
Services as part of a wide array of 
charitable events and causes that 
seek to strengthen community 
spirit and encourage the values that 
Ramadan represents.

Qatalum’s management 
enthusiastically endorsed the 
idea of this tent because it was a 
great opportunity for community 
outreach, and it demonstrated 
Qatalum’s ongoing commitment to 
philanthropic activities across the 
region. The company prides itself 
on its CSR agenda, which goes 
beyond good publicity to have a real 
and positive social impact on the 
community and the nation.

Qatalum has also collaborated 
with the Abdulla Bin Zayed Al 
Mahmoud Islamic Cultural Centre 

•  Khalid Laram, DCEO, Qatalum

Qatalum is a socially responsible 
corporation that provides 

ample employment opportunities for 
young Qataris interested in pursuing 
careers in an industry parallel to that 
of hydrocarbon. Further, Qatalum 
aggressively pursues steps to make 
the aluminum production process 
more energy efficient and to reduce 
emissions by employing all the best 
available technologies.

The Physical Fitness Campaign
Qatalum launched a physical 

fitness campaign to promote 
the values of healthy living. 
Spearheaded by its Health, Safety 

and Environment Department and 
supported by its Communication 
Department, the campaign’s 
highlights are basketball, 
cricket, football and badminton 
tournaments.

This campaign is a complement 
to Qatar’s National Sports Day. 
H.H. Sheikh Tamim bin Hamad 
Al-Thani, Emir of the State of 
Qatar is very supportive of the 
benefits of sport, and National 
Sports Day is celebrated to bring 
awareness of the importance of 
physical activity to the general 
population. In alignment with this 
national agenda, Qatalum created 

its physical fitness campaign, 
which received an overwhelming 
response from its employees.

Qatalum is keen on building 
bridges between its employees and 
charitable events surrounding social 
responsibility embraced by Qatar 
and its people

Qatalum Supports Qatar 
Diabetes Association Projects

Qatalum has contributed to 
the Qatar Diabetes Association 
by supporting the association in 
accomplishing its projects and 
initiatives, which improve the 
healthcare of diabetes patients and 
their families across the country.

Qatalum is pleased to contribute 
to the valuable work of the Qatar 
Diabetes Association, offering 
healthcare and moral support to 
patients and their families, and 
raising awareness about the impact 
of diabetes. Qatalum is always 
keen to contribute to charities that 
serve social responsibility and 
human values, and that reflect the 
company’s vision.

Qatalum Supports Al-Noor 
Institute for the Blind

Qatalum also initiated supplying 
visually impaired students at the 

Social responsibility of Qatalum
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on the publication of a book 
entitled ‘Understanding Islam’, 
which aims to introduce Qatari 
society and culture to non-Muslims 
of various nationalities living in 
Qatar. 

Copies of the book were 
delivered to Al Fanar, the Islamic 
Cultural Centre, a non-profit 
organization related to the Ministry 
of Endowments and Islamic 
Affairs. The book aims to promote 
the “establishment of ideals of 
the Qatari community, including 
religious, moral and authentic Arab 
values, which highlight the human 
and cultural values of Islam”. 
It also demonstrates Qatalum’s 
ongoing commitment to CSR and 
the company’s vision to increase 
social cohesion among all who live 
in Qatar – nationals and expatriates 
alike. 

In recognition of the 
company’s outstanding efforts 
in the economic, social and 
environmental areas, Qatalum won 
a Certificate of Excellence from 
the Arab Organization for Social 
Responsibility, at the fourth session 
of the recognition ceremony, held at 
the Burj Al Arab in Dubai in June, 
2014. The award honors agencies 
and people engaged in the field of 
social responsibility, recognizing 
their outstanding efforts at a regional 
level, toward promoting the notion 
of social responsibility in the Arab 
world.

Qatalum has supported various 
educational community initiatives 
and a number of sporting 
and cultural events, all of which are 
in line with Qatar’s National Vision 
2030. Over the past years, the 
company has also maintained a keen 
interest in, and deep commitment 
to, all international environmental 
standards to achieve sustainable 
development in the industry and 
energy sectors in Qatar.
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consciously looks to minimize its 
effect on the environment and will 
continue to invest in technologies 
to improve in this area, according to 
the best practices and international 
standards. WOQOD has fitted 
all its new service stations with 
innovative solutions for the first 
time in the region, for a clean and 
safe environment, such as car 
washing machines that include a 
water-recycling system that enables 
them to reuse the water used in the 
car cleaning process. Furthermore, 
WOQOD’s Vapor Recovery System 
helps transform vapor into liquid fuel, 
thus minimising vapor emissions in 
the atmosphere.

WOQOD is also a sponsor of the 
Friends of the Environment initiative 
that aims to introduce the concept of 
recycling in all schools in Qatar. This 
includes the separation of household 
waste such as aluminum, paper, glass 
and cardboard to be recycled and 
reused. WOQOD service stations 
have recycling containers for 
customers to bring their household 
waste for recycling.

In this context, the company 
participated in the seventh GCC 
Quality Conference. The conference 

discussed the importance of quality 
as a major and necessary step to 
comply with local and international 
environmental standards and reduce 
environmental pollution caused by 
industrial and medical waste and 
construction projects.

The company also participated 
in Qatar Petroleum Environment 
Fair 2014, which was held at the 
Qatar National Convention Centre, 
under the theme “Use of Water in 
the Oil and Gas Industry”, where 
it showcased its environmental 
initiatives.

The theme of this event reflects 
the importance of water in the oil 
and gas industry and also the efforts 
of the companies in this sector 

to protect all components of the 
environment, including air, earth, 
water and biological diversity. The 
event embodies various efforts to 
achieve the environmental pillar of 
Qatar National Vision 2030. More 
than 1,000 students from some 31 
local schools in Qatar also took 
part through various competitions 
and educational and cultural 
presentations, which promoted 
environmental awareness among 
children and through school visits to 
the fair.

Furthermore, WOQOD held a CNG 
(Compressed Natural Gas) workshop 
where participants discussed various 
issues and exchanged views with 
CNG experts on road transportation 

• Ibrahim Al-Kuwari, CEO, WOQOD

Qatar Fuel (WOQOD) is a 
downstream oil storage, 

distribution and marketing company 
that provides all customers with 
reliable, professional and innovative 
solutions through friendly, excellent 
and convenient services.

WOQOD is a Qatari company that 
effectively contributes in supporting 
the national economy and the 
economic and social development. 
In addition to its economic scope of 
work, WOQOD gives high attention 
to social development, and this made 
the company a key partner for many 

of the social, environmental and 
educational initiatives.

Commitment to CSR
As part of its commitment to CSR, 

WOQOD’s continually improvise 
its environmental performance 
through its environmental objectives, 
targets and programmes, preventing 
pollution and conserving the natural 
resources, as well as complying 
with all environmental laws 
and regulations applicable to its 
operations, as well as participating 
in the community’s environmental 

activities. WOQOD released its 
fourth Sustainability Report, which 
promotes the management of 
economic, environmental and social 
impacts on the energy and industry 
sector.

Employees and Qatarization
WOQOD is committed to 

providing its employees with a 
healthy environment where they can 
develop, grow, and work in safety. 
For this purpose, the company has 
adopted a people-oriented strategy 
incorporating promotion of a diverse 
and engaging workforce, investment 
in all employees, and creation of a 
safe and healthy work environment, 
with Qatarization remaining a top 
priority overall. WOQOD continues 
to seek innovative methods of 
attracting Qataris to its workforce, 
whereas it has established a target of 
%50 Qatarization by the end of 2015.

The Environment
WOQOD is committed to its role 

of environmental leadership and 
creating environmental awareness 
and sustainability among its partners 
and in society. The company 

Qatar Fuel .. A Role Model for Social and 
Environmental Development
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fuel that is considered one of the 
most environmentally friendly fuel. 

 Qatar National Day and 
National Sport Day.

As part of its commitment to 
community and national events, 
WOQOD celebrated Qatar National 
Day by decorating its facilities with 
national flags and emblems, and 
engaging its employees in the various 
activities it has organised for the 
occasion. On the occasion of Qatar 
National Sport Day, the company 
also organised a variety of fun-
filled contests and activities for its 
employees and their families at Aspire 
Park. Many employees participated 
in this special day which promoted 
healthy lifestyle. These kinds of 
initiatives reflect the company’s 
vision and its national values and 
commitment to engaging with the 
Qatari community on all occasions.

Sponsorship and Support
As part of its efforts to support 

governmental and social programmes 
aiming at protecting and preserving 
the environment, WOQOD has 
sponsored many initiatives and 

events. One of them is the project 
“My school My Garden” organised 
by the Management of Awareness 
and Environmental Education at the 
Ministry of Environment during the 
academic year 2014/2013. An award 
ceremony was organised to honour 
the winners of the competition that 
saw the participation of 17 schools. 
WOQOD has committed itself to 
supporting this important project 
which acts as an educational platform 
that promotes the relationship of the 
students with their land, their ability 

to plant it, their environmental and 
health culture and their respect to the 
nature. This support also stems from 
the company’s role as an effective 
partner in the development of the 
Qatari society, and its long-term 
commitment to protect and preserve 
the environment.

WOQOD also contributed to the 
safety and security of the nation 
and community by sponsoring the 
Milipol Qatar exhibition, the biggest 
international exhibition in the 
Middle East, dedicated to Internal 
State Security.

Charitable Donations
WOQOD Believes in its leading 

role in direct social responsibility, 
and has donated an amount of  
200,000 QR to Qatar Society for 
Rehabilitation of Special Needs. 
The company donated another QR 
1 million to support Qatar Charity’s 
activities and programmes that 
benefit the less fortunate in Qatar and 
the world.

Ramadan activities
In the spirit of Ramadan, WOQOD 

distributed Iftar meal packages at its 

petrol stations across the country, as 
part of its CSR initiatives during the 
holy month. Each WOQOD petrol 
station served 30 meals every day and 
21,600 in whole. The humanitarian 
initiative aims at reviving values of 
solidarity and faith embodied in the 
holy month. This year’s initiative was 
part of WOQOD’s growing support 
for charitable and social programmes 
and is a reflection of its CSR strategy. 
The company also hosted an Iftar 
for its staff and their families at the 
Diplomatic Club, in appreciation 
of their efforts along with sharing 

Ramadan spirit and values.
 Fahes Smart Vehicle 

Inspection and Commitment to 
Traffic Safety

As part of its committment to 
society and traffic safety and to 
facilitate the procedures for vehicle 
inspection, WOQOD opened its 
first Fahes smart vehicle inspection 
center at Wadi Al Banat. It is part of 
a series of smart inspection centres 
that are being currently developed 
by WOQOD in various regions of 
the state. WOQOD is also working 

towards the inauguration of other 
new centres at its petrol stations.

Fahes smart inspection centres 
allow customers to complete the 
inspection process without the need 
to get out of their cars and stands out 
with a single window system that 
provides different services related to 
road permit renewal under one roof. 
Through the single window system, 
directly connected to the Traffic 
Department, customers can pay 
insurance premiums as well as fines 
for traffic violations.

Gold Sponsor



CSR Report Qatar 201458 59CSR Report Qatar 2014
www.qafco.qa

Towards more ecofriendly fertilizers

• Khalifa Al-Sowaidi, VC & CEO, QAFCO

Qatar Fertilizer Company 
“QAFCO” has committed itself to 
the community and to achieving 
sustainability, social and human 
development, support of education 
and healthcare and the preservation 
of the Qatari environment, in line 
with the objectives of Qatar’s 
National Vision 2030. For this 
purpose, the company adopts a 
CSR program that demonstrates its 
leadership in this field. QAFCO’s 
CSR strategy is comprised of 
numerous initiatives and activities, 
as well as active participation in all 
national events. This commitment 
reflects the principles of a company 
that is not only focused on profit, but 
also a notable contributor to social 
development.

Industry-Academia Co-
operation

As part of its social responsibility 
towards society, QAFCO adopts all 
available means to strengthen co-
operation with universities, research 
centres and Qatari education 
institutions. QAFCO explores 
various research channels, including 
grants and funding programs; 
supports the participation of faculty 
members and students in scientific 
forums and conferences; and attracts 
research projects that are relevant to 
its scope of work. It provides financial 
and moral support to the executors 
of scientific and academic research 

projects at universities, and to other 
projects that have a positive impact 
on the development of a knowledge-
based society, which serves the 
national goals, and develops the 
Qatari workforce’s research skills.

To this end, QAFCO forges 
partnership and co-operation 
agreements with many leading 
educational institutions. In late 2014, 
QAFCO signed an agreement for 
a joint co-operation on a research 
programme with the Belgian 
University of Liège, Faculty of 
Veterinary Medicine. The signing 
was attended by H.E. Paul Magnette, 
President of the Belgian Walloon 
Government. 

The agreement aims at co-operation 
between QAFCO and University of 
Liège in research related to the use 
of urea as an essential component 
of healthy poultry feed, to prevent 
the use of antibiotics in agriculture 
and livestock. The research will also 
look at the use of urea to improve the 
nutrient capacities of cassava root 
– one of the largest carbohydrate 
food sources in Africa and Asia. 
The agreement also supports natural 
solutions for the daily diet, especially 
for additive- and antibiotic-free food 
for children.

Furthermore, QAFCO signed 
an agreement with Texas A&M 
University at Qatar, to sponsor 
the QAFCO Texas A&M at Qatar 

Conference for five years. The 
conference is organized by the 
University annually in Doha and 
attracts a large number of experts in 
chemistry and related disciplines.

These sponsorships and 
partnerships fall within the context 
of QAFCO’s continued efforts to 
support scientific and technical 
research, and strengthen links with 
universities, institutions of higher 
learning and research centers. As part 
of its CSR strategy, QAFCO is keen 
to build bridges of co-operation with 
universities and scientific research 
institutions, In line with the policy of 
continuous development, aiming to 
emphasize its role as a global leader 
in the fertilizer industry.

QAFCO integrates CSR into 
all aspects of its operations and 
is keen to actively strengthen the 
relationship between the company 
and the community. It also assumes 
significant roles in sponsoring social, 
cultural, environmental, educational 
and sporting events held in Qatar.

Qatari Youth Development
As part of its belief that sustainable 

business lies in understanding the 
potential of future generations and 
being in sync with youth, QAFCO 
sponsored a number of students 
and faculty staff from different 
universities in Qatar at the fifth 
Annual Fertilizer Convention, 
organized by the Gulf Petrochemicals 
and Chemicals Association (GPCA). 
The objective is to empower 
students, researchers and teachers 
to discuss the latest developments 
in the field of the fertilizer industry 
for greater production efficiency, a 
cleaner environment, and sustainable 
growth.

Environmentally Friendly 
Fertilizers

QAFCO plans to launch niche 
production of environmentally 
friendly fertilizers to meet the rising 
demand in Western markets. The plan 
underlines QAFCO’s commitment 
to conserving of resources, and 
decreasing pollution and emissions.

Social responsibility of QAFCO
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Raising community 

awareness.. is our 

social responsibility

www.qafco.qa

• Hamed Al-Marwani, CAO, QAFCO

Qatar National Day
QAFCO celebrated Qatar National 

Day with fun, festivities and frolic, at 
its headquarters in Mesaieed in the 
presence of the executive management 
and company staff. The celebration 
included a variety of performances 
that reflected the national spirit of 
Qatar.

QAFCO is keen to celebrate Qatar 
National Day every year in order 
to implant and nourish the spirit of 
true patriotism and loyalty to the 
wise leadership of the nation and 
the beloved land. The celebration 
is in line with the company’s CSR 
strategy, which is based on the 
implementation of several social and 
environmental programs, and the 
launch of development initiatives 
aimed at achieving environmental 
and social wellbeing. QAFCO 
management asserts that the National 
Day is a popular celebration that is 
dear to the people of Qatar, and the 
staff celebration arises from their love 

for, and dedication to, this country, 
which reflects their contribution to 
community service.

National Sports Day
QAFCO celebrated National Sports 

Day with an integrated programme 
that included a number of sporting 
activities, with the participation of the 
company’s clubs, QAFCO staff and 
their families.

QAFCO 25th Open Tennis 
Concludes

QAFCO organizes the annual Open 
Tennis Championship, and in 2014, 
has seen the participation of more 
than 300 players who competed in 
more than 300 matches, over a period 
of three weeks. The championship 
took place in the Khalifa International 
Tennis and Squash Complex in Doha 
and the Al-Banush and Al-Maha 
Clubs in Mesaieed.

QAFCO Open Tennis encourages 
more and more youngsters in Qatar 

to take up the sport, as everybody is 
welcome to take part and compete, 
regardless of age and competence. 
Over the years, the tournament has 
grown and become a major sporting 
event that has attracted many tennis 
players in Qatar to participate.

The Championship witnessed 
a great sense of competitiveness, 
as everyone sought to achieve the 
ambition of winning in their groups 
and lifting the trophy, as well as to 
receive the prizes offered by QAFCO, 
add achievements to their record, 
and win the largest number of titles 
– which would entitle them to find 
their place among the front rows 
of the game in Qatar, and perhaps 
eventually represent Qatar in the 
international, continental and regional 
tennis championships. 

The QAFCO tournament takes 
place under the patronage of the Qatar 
Tennis Federation. It is in line with 
Qatar’s ambitious plan to promote 
sports and QAFCO’s CSR strategy 
in this field, and the desire to attract 
more young players to prepare them 
to become qualified and professional 
players in the future.

The Seatbelt Campaign
QAFCO, in association with 

Mesaieed Industrial City, conducted 
a safe-driving campaign that focused 
on increasing awareness on the 
use of seatbelts. This campaign 
reflects QAFCO’s commitment to 
spreading awareness on safe driving 
in the community as part of its CSR. 
Through this campaign, QAFCO tried 
to spread knowledge and awareness 
of the benefits of seatbelts and child 
restraints.
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Since its establishment in 
Qatar in 2007, the integrated 

international energy and chemical 
company Sasol has been focused on 
realising its capital investment and 
managing the relationship with its 
joint venture ORYX GTL, and JV 
partner Qatar Petroleum, as well as 
contributing to the Qatari society. As a 
company with a legacy of community 
involvement, investment and 
empowerment in South Africa, Sasol 
brings this commitment to Qatar. 

From a programmatic perspective, 
in 2014, Sasol Qatar continued and 
expanded its support to areas of 
CSR focus that also aligned with the 
interests of key stakeholders in Qatar. 
That included empowering people 
across various populations in the 
community, including people with 
disabilities, youth and entrepreneurs. 

Commenting on the company’s 
commitment to Qatari society, Marjo 
Louw, President of Sasol Qatar said, 
“Sasol works hard to find underserved 
issues to support in collaboration with 
leading organisations in Qatar. This 

strategic, effective approach to CSR 
creates shared value that will surely 
return dividends in the future as it 
benefits Qatar society today.” 

In particular, the signature CSR 
initiative, ‘definitely able’, which has 
come to be known in Qatar over the 
past three years, was extended from 
sport to culture with the visit of the 
British Paraorchestra. The care and 
planning given to the initiatives is 
reflected in the response received, as 
more people are touched directly or 
indirectly through Sasol Qatar’s CSR 
initiatives. 

“The year 2014 was a year where 
Sasol extended its creative programmes 
that had proven successful in engaging 
our stakeholders,” said Jack Saba, 
GM of Public Affairs. “Going beyond 
simply renewing sponsorships, each 
engagement evolved to reach new 
stakeholders and further solidify 
the Sasol name with issues such as 
disabled people, culture, nature and 
opportunity development.”

The following is an overview of 

Sasol’s main community activities in 
Qatar in 2014.

British Paraorchestra Visit and 
Concert

Under its Definitely Able initiative, 
Sasol hosted the “British Paraorchestra” 
(BPO) in Doha from 1 to 5 April 
2014.  The British Paraorchestra Week 
featured a program of performances 
and activities including a major concert 
with the Qatar Philharmonic Orchestra 
at the Katara Opera House, in addition 
to visits to Al-Noor Institute for the 
visually impaired to inspire people 
living with disabilities and shed light 
within Qatar’s society on the use of one’s 
abilities and overcoming the roadblock 
of disabilities. The performance played 
to a full house, including the Minister 
of Arts and Culture and BPO reached 
hundreds of others through their visits. 
%94 of attendees surveyed at the concert 
said their understanding of the abilities 
of people with special needs had been 
altered and %95 said they would share 
what they experienced with others.

Qatar e-Nature 
Sasol and Friends of the 

Environment Center (FEC) launched 
‘Qatar e-Nature’, a bi-lingual 
interactive electronic application, in 
December 2013 aimed at increasing 
environmental public awareness 
among all social and age groups in 
Qatar. It contains detailed information 
and pictures of hundreds of plants, 
insects, and birds, as well as sounds 
of native and migratory birds.

In June 2014, two new categories of 
reptiles and mammals were identified 
and the related content was added 
to the existing categories of birds, 
insects and plants. To date, thousands 
of downloads of the application have 
put environmental information in 
the hands of many new audiences – 
students in particular. Additional data 
are set to make the application even 
more useful in the future.

To increase environmental awareness 
among students and encourage them 
to learn more about Qatar’s natural 
diversity, Sasol and FEC launched 

Sasol.. A social responsible company

• Marjo Louw, President, SASOL Qatar
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a contest for schools and students. 
The contest was open to primary and 
secondary students of all ages. Over 
500  5 participants participated in the 
contest and 22 winners were recognized 
in an awards ceremony that was held on 
29 May 2014. The contest reached 162 
schools which forms %52 of all Qatar 
schools and 000 159 students.  

QP Industrial Cities Awareness 
Campaigns

Sasol Qatar continues to support 
awareness campaigns related to 
health, safety or environment at QP 
Industrial Cities.  In March 2014, the 
campaign was about “Environment 
Protection Starts with Us” and the 
October 2014 campaign was about 
“Be Prepared for Emergencies”. The 
target audience of these awareness 
campaigns includes all employees, 
residents and entities operating in 
both industrial cities, Ras Laffan and 
Mesaieed. The campaign reached 
tens of thousands of individuals with 
messages of healthy living, safety 
and environmental stewardship in the 
industrial cities of Qatar. 

Al Fikra Competition
Sasol Qatar teamed up with 

Enterprise Qatar (EQ) once again 
as the platinum sponsor of the ‘Al 
Fikra 2014’ National Business Plan 
Competition to support Qatar’s 
goal of economic diversification 
by encouraging enterprising young 
minds to submit their ideas for a 
successful start-up business project. 

Supporting Texas A&M 
Students

Sasol supported Texas A&M 
Qatar by sponsoring two engineering 
students to attend a workshop on 
‘Shale Gas Monetization’ between 
26 and 28 March 2014 in Texas, 
USA.  The sponsored students had an 
opportunity to learn about the global 
role of natural gas in the energy 
market and about Qatar’s role in 
building world-class joint ventures to 
advance natural gas monetization. 

QP Environment Fair
Following the success of last 

year’s educational-environmental 
play, Sasol Qatar participated again 

at the annual QP Environment Fair 
in 2014, by hosting a theatrical play 
that performed in Arabic and English 
promoting the importance of water 
conservation in a fun and engaging 
manner. More than 1,500 people 
attended the various performances 
of the play, including the Minister of 
Energy and Industry.

Diabetes Mascot Video
A diagnosis of Type 1 diabetes can 

be a frightening experience for young 
children and their families. Parents face 
a daunting task as they help their child 
deal proactively with the condition. 
Sasol, in partnership with Qatar Diabetes 
Association, is providing cuddly 
courage to young children with diabetes 
by producing two plush toys, Salem & 
Sarah, and a video that takes the children 
on a journey with their two new friends. 
The aim of the effort is to reduce fear 
and anxiety often associated with 
diabetes, provide educational support 
and comfort, and raise awareness of the 
various lifestyle changes that children 
living with diabetes and their families 
will have to face.

 

The South African Wheelchair Basketball team highlights
the abilities of people with disabilities in the field of sport

The British Paraorchestra in concert with the Qatar Philharmonic Orchestra
in ‘Souls in Harmony‘ shows that disability is no barrier to creating beautiful
music that brings people together

Art is a bridge to understanding what inspires all of us,
as the Definitely Able Conference and ILHAM Art Exhibition demonstrates

‘Definitely Able’ is a Sasol corporate responsibility initiative 
in Qatar. Launched in 2012, the initiative aims to highlight 
the positive contributions of, and create opportunities for, 
people living with disabilities. Using sport, culture and art 
as bridges to understanding, ‘Definitely Able’ focuses on 
the abilities of disabled people.

• Jack Saba, GM, PA, SASOL Qatar
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• Abdulrahman Al-Suwaidi, CEO, ORYX 
GTL

Committed to applying the 
Environmental Development 

Committed to applying the 
Environmental Development Pillar 
of Qatar National Vision 2030,

ORYX GTL continues to support 
and participate in a range of events 
which care for the environment. 
In partnership with the Ministry of 
Environment, Oryx GTL supported 
for the book project “Alarkiya”, 
printed about 2,500 copies that were 
distributed to various ministries, 
universities and schools. The 
book includes some aspects of 
maintaining the Qatari environment 
and information on species and 
habitats of birds and migratory birds 
and other animals and reptiles. The 
book also includes an overview 
about Alarkiya, its birds, animals 
and plants, with illustrations. ORYX 
GTL was also the official sponsor of 
the Awsaj Academy Environmental 

Fair 2014 which was organized 
by Awsaj Academy to celebrate 
Qatar Environment Day which 
aims to share knowledge on several 
important environmental topics such 
as the natural world and how to 
conserve natural resources.

During the 14th Annual 
Qatarization Review Meeting of the 
Energy and Industry Sector, H.E. 
Dr. Al-Sada, Minister of Energy and 
Industry, presented the Qatarization 
Crystal Award to Oryx GTL for 
support and liaison with the education 
sector. The meeting highlighted the 
sector’s Qatarization strategies and 
progress in support of Qatar National 
Vision 2030 and the National 
Development Strategy 2016-2011. 
In the Environment Friendly Diesel 
ORYX GTL, demonstrated the 
practical benefits of its clean-burning 
GTL synthetic diesel within Qatar. 
This initiative, which is a close 

who received the highest marks 
in their individual programmes, 
were presented with the President’s 
Medal of Excellence by Dr Ken 
MacLeod, president of CNA-Q, 
Chief Administrative Officer at 
ORYX GTL Ahmed al Muhannadi, 
President of CNA Ann Marie 
Vaughan and their academic dean.
Oryx GTL and Awsaj Academy 
Honour StudentsORYX GTL, in 
conjunction with Awsaj Academy 
recently held an honorary awards 
ceremony to celebrate and reward 
some students for their outstanding 
academic achievements.

The ORYX GTL Honoree Award 
recognizes students in grades 12-10 
who have demonstrated proficiency 
in English, Mathematics and Science. 
Under the current eligibility criteria, 
students must earn a cumulative 
GPA (Grade Point Average) of 2.5 
or higher in Math and Science; 2.85 
or higher in their other disciplines; 
and an IELTS (International English 
Language Testing System) score 
of at least 5.5. This year, ORYX 

GTL presented six students with 
a certificate of achievement and a 
gift to honor them for their hard 
work and success in school. The 
ceremony, held at Awsaj Academy 
campus in Doha, was attended by 
representatives from ORYX GTL 
and Awsaj Academy staff members, 
parents and students.

Oryx GTL Honours Students 
of Qatar Independent Technical 
School. As part of its commitment 
to supporting various educational 
initiatives, ORYX GTL honoured 
students from Qatar Independent 
Technical School for their 
outstanding academic achievements, 
during the graduation ceremony.

Supporting education, social 
development and environment

ORYX GTL, Qatar’s pioneering 
ultra-clean fuels producer is 
a principled, environmentally 
responsible company committed 
to creating an efficient, diversified 
energy business, developing Qatar’s 
people and adding value to Qatar’s 

collaboration between the Supreme 
Education Council, Mowasalat, and 
Qatar Fuel (WOQOD), is an integral 
part of ORYX GTL’s strategy to 
raise awareness of the benefits of its 
clean and environmentally friendly 
fuels. The project used ORYX GTL 
synthetic diesel, a high specification 
fuel meeting the strictest international 
standards on particulate emissions 
–powered school buses owned by 
Mowasalat and dedicated to the 
Supreme Education Council.

ORYX GTL collaborated with 
Qatar University and Texas A&M 
University, Qatar to conduct analysis 
in order to compare the performance 
of the GTL fuelled buses versus 
buses fuelled with conventional 
petroleum based diesel. Oryx GTL 
celebrates achievement of zero Total 
Recordable Incident Rate (TRIR) for 
the third consecutive year.

Oryx GTL has celebrated another 
safety milestone with a high-profile 
ceremony held under the patronage 
and in the presence of HE the 
Minister of Energy and Industry Dr 
Mohamed bin Saleh al-Sada. The 
ceremony was held to celebrate Oryx 
GTL’s achievement of zero Total 
Recordable Incident Rate (TRIR) for 
the third consecutive year.

Oryx GTL is more than just 
a model of exemplary safety 
performance. It epitomises what a 
successful application of technology, 
operational excellence and a 
commitment to safety and the well-
being of our people combine to form 
one remarkable vision.

CNA-Q, ORYX GTL honour 
graduates

COLLEGE of the North Atlantic 
Qatar (CNA-Q) has partnered with 
ORYX GTL to honour the top 
achievers among graduates of the 
Class of 2014 during a luncheon 
celebration. Twenty-five students, 

natural resources.
ORYX GTL always ensures that 

all staff are treated with respect and 
dignity. It has a culture of operational 
excellence and continuous 
improvement in a zero harm manner, 
and base its actions on a consistent 
framework of honesty and fairness.

In this context, the company is 
committed to development of the 
community and has a wide spectrum 
of initiatives within its social 
responsibility program.

ORYX GTL strategies are fully 
aligned with Qatar National Vision 
2030 to ensure Qatar has “A fully 
developed gas industry that provides 
a major source of clean energy for 
Qatar and the world” (QNV 2030).

ORYX GTL and Qatar 
University

ORYX GTL and Qatar University 
has signed an agreement to 
provide sponsorship and internship 
opportunities to outstanding students 
enrolled in the varsity’s honours 
programme.

The two-year agreement builds 
on existing strong relations between 
the two organizations, where ORYX 
GTL will fund Qatari students 
to attend local and international 
conferences and workshops, support 
QU’s end-of-year Top Honours 
Achievers Awards ceremony, 
support the work of four students 
undertaking engineering research or 

Social responsibility of ORYX GTL
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design projects, in particular those 
related to GTL; and to contribute to 
the costs of preparing a thesis for a 
senior QU honours student.

Oryx GTL awards certificates 
to summer interns

Oryx GTL gave certificates and 
gifts to its summer interns at a 
ceremony. The event was attended by 
Oryx GTL’s executive management, 
managers, and heads of sections, 
learning and development staff, 
summer internship task force team 
and summer trainees with their 
parents and relatives.

Oryx GTL’s learning and 
development department conducted a 
summer internship programme from 
end of June until July 24 to enable 
summer trainees gain experience 
and understand the requirements, 
challenges and rewards of working 
with the company. During the event, 
Oryx GTL also bid farewell to 12 
employees who will be continuing 
their further education under Oryx 
GTL’s sponsorship. Certificates of 
appreciation were distributed to the 
summer trainees as well as gifts for 
further education students and the 
summer internship task force team.

A key component of Oryx GTL’s 
corporate social responsibility 
programme is to strengthen young 
people’s focus on their future career 
options and provide them with 
opportunities to improve their skills 
and to build a solid foundation for 
their personal and professional 
growth.

SEC competition
Oryx GTL sponsored the Supreme 

Education Council’s (SEC) National 
Science Competition in its third 
year. Oryx has become the first ever 
sponsor of the National Science 
Competition. Oryx GTL’s financial 
support for this learning initiative 
went towards the purchase of new 
science equipment that were used by 
schools during the competition.

The primary objective of the 
National Science Competition, 
which is open to all independent 
boys’ and girls’ schools in Qatar, is to 
improve the teaching skills of science 
teachers and develop a passion 
among students for the subject.

Oryx GTL sponsoring this national 
competition represents the common 
goal with SEC- which is building a 
better future for our country through 
our students, who are one of the most 
valuable resources.

60pc of graduates want to 
pursue higher studies

A Student Seminar was hosted in 
the New Library by Qatar University 
College of Engineering as part of a 
programme of initiatives supported 
by Oryx GTL to help build the 
National education capacity required 
to deliver a knowledge economy, 
especially to enhance the prestige 
and attitudes toward research-
focused education for Qatar as a 
major component to fulfilling its 
National Vision 2030.

Oryx GTL is passionate about 
education and truly believe that 
investing in education today is 
essential to our country’s future.

Oryx GTL Honours Post 
Graduate students

Oryx GTL honoured a number 
of Qatari students for their 
achievements in post graduate 
studies. Post Graduate Student 
Awards, aim to honor Masters and 
PhD students for their commitment 
to further engineering education 
for the advancement of the Qatar 
energy sector. The awards were 
developed by Gulf Intelligence with 
the support of Oryx GTL to promote 
Qatar’s ambition to transform into a 
knowledge economy, in line with the 
country’s National Vision 2030.Oryx 
GTL management of Ras Laffan 
Community Outreach Programme 
projects

Oryx GTL is a member In the 
Ras Laffan Community Outreach 
Programme (COP) consortium of 
industrial companies located in the 
northern region. COP offers support 
to many projects and programmes 
that serve the people in that area. 
Oryx GTL offered support for the 
following projects: The disaster 
management camp in co-operation 
with Qatar Red Crescent: Qatar 
attaches a great importance to 
dealing with natural disasters and 
international co-operation to face 
them and reduce their impact. 
Capacity-building is a national 
priority under Qatar National Vision 

2030 and the only way to create a 
culture of preparedness and promote 
important disaster response tools in 
the world.

Qatar Red Crescent “I am a 
paramedic” programme: This 
programme aims at providing 
first aid training for students and 
promoting the culture of first aid 
in society. The training focused on 
cardiopulmonary resuscitation, as 
well as how to deal with chocking, 
bleeding, fractures, nose bleeding, 
burns, eye injuries, in addition to 
special cases such as patients with 
epilepsy, asthma, poisoning and how 
to move the injured, initial response 
to an accident. Oryx GTL also 
sponsored projects that contributed 
to the revival of the Qatari heritage, 
along with a special attention to 
sporting events: Al Bratha falconry 
competition with Thakhira Youth 
Centre:

The competition aims to introduce 
falconry to a new generation 
in an endeavor to maintain the 
Qatari heritage and identity. The 
tournament included a number of 
events for children and families, 
such as a magazine for children 
that introduced the principles of 
falconry, as well as a performance 
of the Ardha dance which coincided 
with the celebrations of National 

Day. The events also included an 
exhibition of falconer paintings. 
Surprises and prizes were distributed 
daily including birds / Houbara / 
electronic devices. There were also a 
tent for traditional Qatari cuisine and 
traditional crafts shops, old Souq,  
exhibition introducing plants and 
their terminology as well as the life 
of the people in Qatar in the past, and 
the “ House of Poetry” Majlis.

The Midar Maritime Festival, 
with the co-operation of the 
Cultural and Social Committee 
of Al Khor Sports Club

With the participation of various 
companies and a large attendance by 
dignitaries and residents, the festival 

kicked off with the traditional 
performance of “Al Dasha”, where 
a group of people performers 
showcased the launch of the diving 
trip, where divers used to sing 
traditional fishing songs.

Heritage and popular activities 
were displayed such as old 
handicrafts, including dhow building, 
‘gargoor’ making and knitting, 
shucking of oysters to remind the 
audience of these traditional crafts. 
The festival aimed at reviving 
Qatar’s past in order to familiarise 
young generations with the heritage 
of their forefathers on the land and 
sea and encourage them to fill time 
with healthy activities to avoid 
engaging in bad behaviour.
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• Dr. Mohammed bin Nasser Al Qahtani, Al 
Meera deputy CEO

As part of its appreciation to the 
local community that constitutes 

the cornerstone of all its projects, Al 
Meera Consumer Goods Company 
(Q.S.C) shows great commitment in 
carrying out its social responsibility.

Since its inception in 2004, Al Meera 
Consumer Goods Company reflected 
the growth of cooperative enterprises 
that were established during the last 
thirty years in order to meet different 
needs of the Qatari society. 

Al Meera plays a leading role in the 
retail market in Qatar, and it is today 
the most widespread retail store in 
the state. Al Meera is committed to 
always provide the finest shopping 
experience for its customers, and aims 
to be a company of topmost value 
through the customers it serves, and 
the communities in which it operates, 

as well as its dedicated and committed 
staff, and of course, its shareholders.

Al Meera’s vision focuses on being 
the nearest and most distinguished 
store through the excellence of its staff, 
its innovative approach and overall 
performance. This vision is based 
on assuming ambitious aspirations, 
with high performance targets, while 
complying with safety requirements, 
thus reflecting the social responsibility 
of the company, and keeping track of 
its continuous development, openness 
and transparency.

Since its establishment, the 
company has achieved a lot in social 
work, as Al Meera placed its Special 
Social Fund in the service of local 
humanitarian organizations to provide 
them with support. Al Meera strongly 
believes that the company’s success 

inside and outside Qatar, the company 
has opened all stores for a long term 
cooperation with Qatar Charity, 
the non-governmental organization 
established in Qatar during the 1980s, 
with the aim of assisting vulnerable 
communities across the world.

Al Meera supermarkets and 
hypermarkets provide customers 
with a chance to donate for charitable 
projects in order to help Qatar Charity 
goals in meeting its targets. 

Donors may give 50 & 25 Dirhams 
coins and the collected sums eventually 
go to families in need or people at risk 
in various regions of the world.

Commitment to the individual

Support to productive families
Maintaining its commitment to 

the community, Al Meera Company 
has collaborated with the Productive 
Families Development Department 
in the Ministry of Labour and Social 
Affairs, to support productive families 
cooperating with the ministry. As a 
result to this cooperation, Al Meera 
provided spaces for producing 
families at its branches to support 
them in selling their products. 

The Productive families’ project 
aims at achieving economic 
empowerment through directing the 
workforce towards projects that can 
improve lives of individuals and 
families and increase productivity in 
the Qatari community.

Action on Diabetes
As part of its interest in the health 

of citizens and its role in human 
development, Al Meera did not 
hesitate to support the “Action on 
Diabetes” campaign organized by 
Qatar Diabetes Association. The 
company hosted Diabetes screening 
stations in three of its largest outlets 
during busy pre-Ramadan period, 
with healthcare professionals on 
hand to test shoppers and offer advice 
about healthy fasting. The campaign 
is one of many research, education, 
awareness and screening programs 
led by “Action on Diabetes”. This 
initiative aimed to detect diabetes at 

stems from its sense of need for 
community service.

Dr. Mohammed bin Nasser Al 
Qahtani, Al Meera deputy CEO 
commented: “Al Meera was founded 
out of the belief that the community is 
not only one of the beneficiaries of its 
services, but the main target throughout 
its progress. Through various activities, 
the company is committed to making a 
positive contribution in several ways, 
as Al Meera’s policy encourages 
promoting development within diverse 
communities and supports local 
initiatives that aim to leave an impact 
in the lives of others”

“Showing commitment to Qatar’s 
National Vision 2030 and its four 
pillars of social, human, environmental 
and economic development, Al 
Meera took on several humanitarian 
and social initiatives, as well as 
many distinguished activities that 
have become part of the company’s 
annual responsibilities towards many 
segments of society” he added.

Commitment towards the 
community

As part of its role in social 
development, and with emphasis on 
its societal role in supporting valuable 
campaigns, Al Meera sponsored 
and launched several campaigns 
that further enhance the company’s 
responsibility towards the society.

Tarahom Campaign
Al Meera has sponsored the 

“Tarahom” initiative organized by the 
Social Development Centre (SDC) 
with the aim to provide support to 
the needy during the holy month of 
Ramadan. “Tarahom” is a humanitarian 
project designed to support orphans, 
widows and divorced women in Qatar, 
in addition to underprivileged families, 
medical patients and students. As 
a show of support to the Tarahom 
initiative, shopping carts were branded 
with the “Tarahom” logo in some of Al 
Meera branches. 

Cooperation with Qatar Charity
As Al Meera feels responsible 

towards all communities in need 

its early stages, to guide visitors on 
how to lead a healthy lifestyle and 
limit this disease especially during 
Ramadan.

Furthermore, a custom-made 
“Action on Diabetes”  screening bus 
went to various companies around 
Doha and tested several people for 
diabetes.

National Sports Day
Based on its keenness on spreading 

sports culture among various 
segments of the society and as every 
year, Al Meera participated in Qatar’s 
National Sports Day activities.

With great attendance, Al Meera 
staff was present along the Doha 
Corniche and was spread in stands 
to distribute facial towels, bottles of 

water and fresh fruit to all participants 
in the annual sports event. 

While all benefited of towels 
and water bottles that carried 
Al Meera’s name during their 
activities, the turnout was great 
on fresh fruits that were provided 
to families, children and young 
people during the day. 

In addition to its aim at promoting 
the importance of delicious fruits 
during the event, the Company’s 
staff participation in such initiatives 
is part of Al Meera’s commitment 
to Corporate Social Responsibility.
The activity in which the team 
got engaged, in highlighting the 
importance of an active and balanced 
pattern of life through sports, healthy 
food.

Al Meera shows responsibility and 
dedication to social responsibility
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Commitment to benevolent 
traditions

Expressing devotion to the Qatari 
traditions, and seeking to revive 
Qatari customs at each possible 
occasion, Al Meera shared these 
valued traditions with customers on 
several occasions. 

Legmat Ramadan
During the holy month of Ramadan, 

Al Meera Consumer Goods Company 
has launched a new initiative evoking 
the spirit of compassion, solidarity 
and the custom of exchanging food 
prior to Iftar. 

Adhering to its motto “The 
Favourite Neighbourhood Retailer”, 
Al Meera formed a team of employees 
who visited families in the vicinity 
of some of the company’s branches, 
such as in Abu Nakhla, Al Shahaniya, 
Al Shamal and Al Thakira, and 
distributed Al Harees - the most 
famous traditional Qatari Ramadan 
dish - among them.

1000 Products at Cost Price
Moreover, Al Meera initiated 

a remarkable offer this year, as it 
provided a wide range of special 
offers in all branches, including 
selling of 1000 consumer products at 
cost price during the holy month of 
Ramadan. 

The extraordinary step came 
within the framework of Al Meera’s 

social responsibility towards citizens 
and residents during the holy month 
of Ramadan in addition to its 
contribution to securing their needs at 
the lowest possible cost. 

The offers included a wide range of 
products, while Al Meera had placed 
special banners on discounted items 
including dates and special Qatari 
recipes in order to make the shopping 
experience easier.

Collaboration with the Ministry 
of Awqaf (Endowments) and 
Islamic Affairs

 While reviving the month of 
Ramadan, Al Meera collaborated 

with the Ministry of Awqaf 
(Endowments) and Islamic Affairs to 
support worshipers during the fasting 
period. Al Meera formed a team that 
distributed water bottles and tissues to 
the mosques in times of prayer every 
night of the holy month of Ramadan. 
The initiative came in commitment 
of the company’s motto “The 
Favourite Neighbourhood Retailer,” 
and in commitment to share with the 
community all its social and religious 
occasions.

Qatar National Day
Al Meera concluded the year 

of 2014 with its distinguished 
presence on Qatar National Day that 
was celebrated with various state 
institutions last December.

The company had an exceptional 
presence in Darb Al Saii this year. 
The supermarket it has established 
in the ward of Souk Waqef, in order 
to serve the large number of visitors 
and participants, includes quality 
services through which the company 
is keen on providing essential 
elements needed by the residents and 
nationals during their visits to Darb 
Al Saii.

 Al Meera paid special attention to 
students who visited the event during 
morning hours in large numbers and 
was providing a kiosk to distribute 
gifts consisting packages of snacks 
to add joy to their spirits.
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• Kamal Al-Mana, MD, Al Mana Restaurants 
& Food Co (McDonalds)

Social responsibility of the McDonald’s Qatar

McDonald’s Qatar prides itself 
on being a local member 

of the community and has been 
committed to being a responsible 
national corporate since the opening 
of the first restaurant in Qatar. 
McDonald’s Qatar maintains an 
active social responsibility program, 
which contributes to both social and 
economic development.

This concept is reflected in what 
Kamal Saleh Al Mana, Managing 
Director of Al Mana Restaurant 
& Food Comapny, the owner and 
operator of McDonald’s restaurants in 
Qatar says: “Community involvement 
is undoubtedly an essential and key 
constituent of our philosophy that we 
adhere to. No efforts or resources are 
spared in our community involvement 
and social responsibility”.

The McDonald’s CSR strategy 

aims to support the local community 
in all fields. The strategy is a major 
element of its values and principles, 
and continues to contribute in the 
development of our community and 
country. 

McDonald’s Qatar’s CSR activities 
focus on two main categories: the first 
is to provide support and sponsorship, 
and establish strategic partnerships. 
The second is to launch social 
initiatives, campaigns and programs.

Employees
The rights of the employees 

come at the top of our priorities. We 
begin by uniting them in one big 
McDonald’s family. The company 
attaches great importance to the health 
and wellbeing of its employees. We 
give them enough time to rest and we 
provide a healthy work environment 

Engaging with the Community 
and Garangao Celebration

McDonald’s Qatar celebrated 
Garangao by welcoming children 
and their parents to enjoy spectacular 
festivities at a number of its branches. 
By participating in this celebration, 
we aimed to bring smiles to young 
people, who celebrate festivities 
with enthusiasm and excitement 
and perpetuate the true message 
of generosity. McDonald’s Qatar 
wants to share the spirit of goodwill 
and grace with other nationalities 
and highlight the rich fabric of the 
effervescent Qatari culture.

Traffic Safety
McDonald’s Qatar held, in 

collaboration with the Ministry 
of Interior (MOI), an awareness 
campaign for families and children 
at various branches in Qatar. The 
campaign was organized under the 
theme Have Fun and Learn Tips 

on Safety and Security, aimed to 
spread safety and security awareness, 
through various entertaining and 
educational programs for kids and 
their families.

The campaign was launched at 
McDonald’s branch in Old Airport, 
with the participation of Al Fazaa, 
the Traffic Department, Coast Guard, 
Civil Defence and the Ministry 
of Interior’s Public Relations 
Department.

Posters and brochures were 
distributed to customers, who had 
the opportunity to have a first-hand 
look at vehicles operated by the 
Traffic Police and Al Fazaa. The MOI 
mascots, Shurtie Sadiqi, Aman and 
Salama, and McDonald’s characters 
Birdie, Grimace and Hamburglar 
amused the audience, and the kids 
got the chance to be photographed 
with them. Ronald McDonald had a 
show that further engaged the kids, 
who also had face-painting and other 

and accommodation, and they always 
receive their salaries on time. The 
company pays special attention to 
granting promotions and bonuses, 
as well as to social and financial 
amenities. We constantly organize 
social activities that bring employees 
together on different occasions, as 
well as socially engaging recreational 
and sports events.

McDonald’s Qatar flew eight of its 
best football playing staff to Dubai 
under the umbrella of the World Cup 
Energising Initiative, initiated as part 
of the Employee Value Proposition 
program that energized McDonald’s 
staff, keeping them motivated and 
inspired.

McDonald’s Qatar hosted an iftar 
to mark the Holy Month of Ramadan 
with all of its staff members in a 
unique environment that reflects the 
festive spirit of Ramadan. The iftar 
gathering was attended by senior 
management and personnel from all 
McDonald’s branches in Qatar.

McDonald’s Qatar employees 
take pride in serving the community 
as one family and are committed 
to providing our customers with 
a special experience. The annual 
iftar provides the company with an 
opportunity to share the spirit of 
the Holy Month, connecting as one 
family and further strengthening our 
spirit of solidarity and togetherness in 
a festive and spiritual environment.

Family Time Campaign
Aligned with the McDonald’s 

philosophy of maintaining the special 
bond between parents and their 
children, McDonald’s organized 
a series of exciting activities that 
strengthen family ties while they 
spend quality time together. It was 
an eventful and exciting day as 
the families and McDonald’s staff 
together joined the fun with oodles 
of family-friendly activities. At 
McDonald’s we are strongly 
committed to engaging with the 
community at all levels and in 
particular through giving them joyous 
experiences despite of their busy 
schedules. 

fun activities. The MOI departments 
provided safety tips and handed out 
gifts and awareness brochures.

McDonald’s Qatar is committed 
to the health and safety of the people 
of Qatar. Joining MOI and all its 
departments to promote traffic safety 
and awareness among children and 
their parents was a very fruitful 
partnership.

World Cup Player Escort Programme
McDonald’s has served as an 

Official Sponsor and Official 
Restaurant of the FIFA World Cup 
since 1994. McDonald’s Qatar 
organized an official draw for the 
Qatar edition of its FIFA World Cup 
Player Escort Program. Football fans 
aged eight to ten years old participated 
in a Shoot & Score competition. It 
was a memorable experience that 
received positive feedback from the 
participants. McDonald’s Qatar is the 
only restaurant in Qatar that provided 
this valuable and unique opportunity 
to children and adults alike, to win 
exciting prizes and attend the World 
Cup. McDonald’s Qatar strives to 
offer to the best experience to the 
whole family and to engage with the 
community.

As part of this program, Hassan 
from Qatar experienced the unique 
opportunity to accompany the 
Russian players hand-in-hand onto 
the pitch, ahead of the 0-1 match 
between Belgium and Russia. The 
lucky winner received an all-expenses 
paid trip to the FIFA World Cup in 
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Brazil for him and one of his parents.

 Promoting Sports
McDonald’s Qatar joined in all 

the fun and games at last year’s 
National Sports Day, sponsoring 
two of the day’s most popular 
events – The Women’s Sports 
Committee and the We Are All at 
Risk of Disability initiative – as part 
of its ongoing efforts to encourage 
active and healthy lifestyles, to raise 
awareness of disabilities among the 
local community, and to encourage 
Qatari residents to work together 
to create a strong community to 
support those with disabilities. The 
restaurant gave away more than 
1,000 meals and giveaways and kept 
children entertained with the hugely 
popular Ronald McDonald show, at 
the dedicated women and children’s 
sports and health program.

Further, as part of the company’s 
social responsibility, McDonald’s 
greatly adored character Ronald 
McDonald participated in the 
Corniche celebrations of National 
Sports Day, with juggling shows and 
music. A number of the restaurant’s 
marketing staff taught the audience 
exercise-like dance steps. 

McDonald’s aims to provide support 
and encouragement to the people who 
need it the most, especially people 
with special needs. The company 
is here to tell them that life never 
stops at the disability, and they can 
do a lot of great things, contribute to 
their families and communities, and 
overcome all obstacles.

Celebrating World Down Syndrome 
Day at Al-Rumailah Hospital

McDonald’s Qatar visited the 
patients of Al-Rumailah Hospital, to 
provide support and encouragement 
to the patients and celebrate World 
Down Syndrome Day with them. The 
hospital visit, part of the company’s 
CSR initiative, reflects its endeavor 
to reach out to the less-privileged 
sections of society, and contribute to 
bringing joy and happiness into their 
lives.  It is in line with McDonald’s 
strategy to give back to the community 

it operates within.
Such visits are an opportunity to 

talk with patients and assure them they 
have companionship and support, as 
they spend a lot of time away from 
their families and loved ones.

McDonald’s Qatar Celebrates Ramadan 
with Gathering of Hope Initiative

As part of its ongoing commitment 
to bring communities together, 
McDonald’s Qatar organized a series 
of Gathering of Hope events to 
celebrate and capture the ethos of the 
Holy Month of Ramadan. As part of 
the new initiative, McDonald’s Qatar 
hosted a series of iftar gatherings with 
its regular customers together with the 
children and residents of Al- Rumailah 
Hospital Children’s Rehabilitation 
Center at McDonald’s Airport Branch, 
Qatar Society Rehabilitation of Special 
Needs at McDonald’s Markiya branch, 
and Al-Rumailah Hospital Psychiatric 
Department at McDonald’s Al Sadd 
branch.

Team members from McDonald’s 
Qatar welcomed the customers and 

families of the children with special 
needs and celebrated the gatherings 
with a host of fun and engaging 
activities over iftar at their selected 
branches. The guests were treated to 
a range of special programmes put 
together by the beloved McDonald’s 
characters who entertained the kids 
and surprised them with gifts and 
giveaways that further added to the 
celebrations.

The Gathering for Hope initiative 
furthers McDonald’s commitment to 
social and humanitarian issues in Qatar 
and we consider it our good fortune to 
be able to host these inspiring kids and 
celebrate the auspicious month with 
them.  We are committed to giving 
back to our community and supporting 
both children and adults with special 
needs in an environment that reflects 
the spirit of the Holy Month and 
encourages sharing and caring for 
all. The entire family at McDonald’s 
Qatar came together to welcome 
customers and these special guests in 
high spirits and spread the message of 
solidarity and brotherhood in line with 
our principles to bring about positive 
change in our society

Promoting Social 
Responsibility Among Children

The McDonald’s Kiddie Crew 
Workshop is a program specially 
designed for kids, where they get 
to experience on-floor training like 
assisting the crew in the restaurants, 
to learn the importance of hard work, 
discipline and teamwork, through 
value-forming lessons.
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the corporate, social and economic 
perspective of the subject.

GREEN System: The Green 
System is a policy-based power 
management solution that helps 
reduce power consumption cost 
and carbon footprints for enterprise 
systems. As a pioneer and trend 
setter in the field of Green Banking, 
Doha Bank has always been on a 
continuous journey for innovative 
measures for sustainable development 
without compromising its social and 
environmental responsibilities.

The Green Banking Website:  A 
dedicated website keeps customers 
and stakeholders abreast of green 
initiatives at Doha Bank. www.
dohagreenbank.com

Tree Planting: Under the leadership 
of the Planet Savers Club and with the 
support of members of staff, the Bank 
undertakes tree planting at selected 
Doha Bank Branches and other 
locations. 2014 was very successful 
year in this area with the development 
of a garden & recreational area at 
Doha Bank’s Dukhan Branch. In 
partnership with Qatar Petroleum a 
project was undertaken to backfill 
land adjacent to the Branch and to 
undertake landscape and tree planting 
to create a sustainable outdoor 
amenity.

The Eco-Friendly Credit Card: 
Doha Bank in association with 
Visa launched the Go-Green Visa 
Credit Card which was a first for the 
region.  The card is manufactured 
from biodegradable material and 

cardholders manage their accounts 
electronically.  E-Statements reduce 
paper usage and wastage and all 
communication relating to the card 
is printed on recycled material. 
Furthermore, %1 of all customers 
spending on the Go-Green card is 
converted into Green Points and 
donated to an approved Green cause 
that supports environmental initiatives 
such as tree planting in Qatar.

Beach Clean-Ups: The Bank holds 
annual Beach Clean-Up Campaigns 
organized in coordination with the 
Ministry of Environment and local 
Municipality. These campaigns are 
aimed to “save the beaches of today, 
for the children of tomorrow”.  The 
activity is led by the Doha Bank 
Green Banking Taskforce and 
supported by the Planet Savers Club 
staff volunteers and Ministry officials 
who proactively demonstrate their 
commitment to the environment by 

removing refuse and other waste from 
the beaches.

Youth and Human 
Development   

The ECO-Schools Programme: This 
programme is designed to encourage 
and support schools to proactively 
participate in the implementation 
of good environmental practices, 
reduction of carbon footprint and 
increased eco-consciousness. 
Member schools are awarded with 
ECO-Stars Awards for projects 
executed and completed in four basic 
categories i.e., Environmental Health, 
Waste Management, Energy-Saving 
and Water Management projects.  All 
completed assignments are assessed, 
evaluated and audited by a specially 
constituted ECO-Schools Committee 
which also oversees and monitors 
the successful implementation of the 
projects undertaken.

Youth Development: Doha bank is 
active supporter of Qatarization and 
works to create new opportunities 
for Qatar’s graduates and to mentor 
talented employees to take on 
positions of leadership in various units 
of the Bank as well as the country’s 
financial services sector. The Bank 
strives to create job opportunities for 
Qatari citizens and to fully participate 
in the aims and achievements of 
the Qatar National Vision 2030. 
The Bank strives to increase the 
percentage of Qatari employees in all 
departments by executing a number 
of plans that are aimed at attracting 
and retaining national competencies 

• Dr. Seetharaman, CEO, Doha Bank

Doha Bank is one of the leading 
financial institutions in the 

GCC. The Bank is one of the most 
active advocates of Corporate Social 
Responsibility (CSR) supporting 
environmental protection, engagement 
with community stakeholder groups 
and sustainability practices. Building 
upon a decade or more of a clear 
commitment to environmental issues 
and community engagement, the 
Bank is the first financial institution in 
Qatar to issue an annual Sustainability 
Report explaining its approach to 
stakeholder engagement including the 
environment.

Doha Bank is aware that corporate 
institutions have a real and implied 
commitment to help build the social 
and environmental standards that are 
necessary to support their economic 
activities. CSR activities have the 

potential to create several distinct 
forms of value for customers; it 
is the customer perception of this 
value that mediates the relationship 
between CSR activities and 
sustainable performance across all 
measures.  CSR leads to outcomes 
such as increased customer loyalty, 
willingness to pay premium prices, 
and lower reputational risks in times 
of crisis. Some of the CSR measures 
which benefits customers include 
launching products that are accessible 
and easy to use, improving customer 
satisfaction, whilst securing quality.

Doha Bank believes that CSR should 
contribute towards development in 
the three areas of People, Planet and 
Sustainability.  ‘People’ represents 
social development, ‘Planet’ 
represents contribution to towards 
environmental and climate change 

issues and ‘Sustainability’ relates to 
financial performance supported by 
frameworks of engagement with all 
stakeholders. Doha Bank is aligned 
with the four pillars model of the 
Qatar Nation Vision 2030; being 
development in the areas of Human, 
Social, Economic and Environment.        

Doha Bank’s CSR mandate is built 
upon the following pillars:

Environmental Protection and 
Awareness

Youth and Human Development 
Economic Sustainability and 

Promoting Standards
Some of the CSR activities 

pioneered by Doha Bank towards the 
above pillars are given below

Environmental Protection and 
Awareness

Al Dana Green Run: The Green 
Run is one of the Bank’s major 
campaigns, which is aimed to raise 
awareness and motivate people to 
become advocates of environmental 
issues as they go about their daily 
lives. Doha Bank conducted its 10th 
annual Al Dana Green Run in 2014. 
People across age groups, nationalities 
and social background come forward 
enthusiastically to take part in the 
-3Km run. Participants generally 
include professionals, males and 
females from different age groups, 
sports enthusiasts and members of 
various socio-cultural groups.

Green Workplace: Doha Bank 
demonstrates its sustainability 
philosophy at its own headquarters 
tower which is designed to green 
standards with motion sensing 
lighting and air conditioning and 
ambient systems that are optimized to 
reduce energy consumption.

Environmental Seminars: Doha 
Bank has hosted several such events 
focusing on the environmental issues 
in Qatar, the UAE, Oman Kuwait, 
Turkey, Japan, Singapore, the USA 
and India. Seminars on ‘Global 
Warming and Climate change’ were 
held across the many cities in the 
world to not only raise awareness of 
the issues, but also to deliberate on 

Corporate Social Responsibility of Doha Bank

Silver Sponsor
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through enrollment in training and 
development programmes to motivate 
and guide Qataris to progress to the 
higher jobs grades and responsibilities. 
Qatari employees also receive training 
of the highest standard. 

Relationships with Educational 
Institutions: Doha Bank has a 
strong relationship with the leading 
educational institutions in Qatar 
and has on many occasions worked 
alongside these universities to 
chart a positive career path for their 
leading students. The Bank has also 
approved a development policy for 
Qatari university graduates who 
have degrees in subjects that do not 
relate to banking.  Participants are 
provided with one year of practical 
training across the Bank, providing 
the necessary experience to go 
forward in their careers in an assigned 
department of the Bank.

Economic Sustainability and 
Promoting Standards    

Knowledge Sharing: Doha Bank 
continues its tradition of knowledge 
sharing through various presentations 
and panel events across the globe. 
Knowledge Sharing provides a 

vital interface for engagement with 
customers and contacts whilst at 
the same time playing a role in the 
discussion and development of themes 
which may be relevant professionally 
or from a business opportunity or 
economic learning perspective. 

Few such events in 2014 are as 
below:

Doha:  The Doha Round of WTO – 
Regional Trade Agreements

Doha:  Qatar project Space and 
Optimization 

Doha:  Sustainable Development in 
the Global Arena

Doha:  Co-hosted the Vibrant 
Gujarat 2015 Middle East Delegation 

Doha:  Empowering SMEs
Doha:  Digitization in Retail 
Mumbai: Opportunities in Qatar 

and the GCC
Kuwait: Oil Sector expected to 

drive Kuwait Project Space 2014
Singapore: New World Order and 

Opportunities
 Supporting SMEs: Enterprise 

Qatar (“EQ”) signed a Partnership 
Agreement with Doha Bank in order 
to further support entrepreneurs and 

SMEs. Under the Agreement, Doha 
Bank will provide a comprehensive 
package of services and facilities 
to those companies accredited 
by EQ.  The package offered to 
approved companies includes 
credit enhancement, discounts 
for debt arrangement and loans 
processing fees, preferred handling 
of applications, a reduction of 
supporting security requirements and 
competitive pricing.

Support Initiatives: Over the course 
of 2014 and in continuation of its long 
history of providing financial support 
across community needs both home 
and abroad, some of the initiatives 
supported by Doha Bank are as follows:

Qatar Paralympics: Doha Bank 
announced support for the efforts of 
the Qatar Paralympic Committee to 
promote sporting activities for those 
with special needs.

Qatar Charity: the Bank confirmed 
a partnership with Qatar Charity 
to support its Ademha Programme 
which provides prepared meals to 
underprivileged families.

Qatar Red Crescent: Doha Bank 
made a donation through Qatar Red 
Crescent to support the efforts exerted 
to secure the basic needs of the Syrian 
people in the face of adversity that 
beset them during the last harsh winter.

In recognition of its ongoing CSR 
and Sustainability activities, Doha 
Bank received the following awards 
during 2014:

Golden Peacock Global Award for 
Corporate Social Responsibility 2014

Environmental Award from 
The Arab Organization for Social 
Responsibility

Golden Peacock Global Award for 
Sustainability 2014

Silver Sponsor
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We believe that Boeing 
has a responsibility to 

communities where our employees 
live and work, to lead by example, 
so we align our global corporate 
citizenship strategy to that of local 
government aspirations and with 
market needs in mind. The company 
actively pursues opportunities 
in Qatar, with education and 
employability being Boeing’s main 
focus in the Middle East, and we work 
to provide high-quality programs 
and opportunities for educational 
professionals and Arab youth. 

 Boeing has funded education 
programs and entrepreneurship 
training for a large number of students 
in Qatar, principally through projects 
organized by top nongovernmental 
organizations. These include 
supporting the INJAZ programs that 
are designed to develop soft skills 
and an entrepreneurial mindset, and 
the Action Care Early Start program, 
which trains parents, teachers and 
caregivers in maximizing a child’s 
learning potential before formal 
education begins.

Jeffrey Johnson
President
Boeing Middle East
Boeing is the world’s leading 

aerospace company and the largest 
manufacturer of commercial 
jetliners and military aircraft 
combined. Additionally, Boeing 
designs and manufactures rotorcraft, 

electronic and defense systems, 
missiles, satellites, launch vehicles 
and advanced information and 
communication systems. As a 
major service provider to NASA, 
Boeing is the prime contractor for 
the International Space Station. The 
company also provides numerous 
military and commercial airline 
support services. Boeing provides 
products and support services to 
customers in 150 countries and is one 
of the largest U.S. exporters in terms 
of sales. Headquartered in Chicago, 
Boeing employs more than 168,000 
people across the United States and in 
more than 65 countries. 

Boeing’s relationship with the 
Middle East extends back to 1945 and 
the company has grown to establish a 
number of offices across the region.

Boeing has a responsibility to 
its stakeholders - including the 

firsthand the excitement of the science 
and history behind aviation through 
interactive demonstrations. The 
educational activities were the result 
of a partnership between Boeing and 
the Qatar Aeronautical College. 

Partnerships

Qatar Computing Research 
Institute partnership

In March 2015, Boeing and the 
Qatar Computing Research Institute 
(QCRI) will co-host a Machine 
Learning and Data Analytics 
Symposium (MLDAS) in Doha for the 
second year in a row. The symposium 
will focus on how computer systems 
can analyze vast amounts of data 
to make our world a safer place, in 
particular in the fields of healthcare 
and cyber-security.

The symposium will include 
presentations by global experts who 
will discuss case studies and the latest 
research in the field. It underlines 
Boeing’s commitment to Qatar’s 
National Vision 2030 and Qatar’s 
goals for human development and 
promoting research, debate and 
learning within the local research and 
academic community.

Supplementing the two-day 
symposium will be a hands-on 
machine learning workshop aimed 
at secondary school and university 
students, further helping to 
demonstrate long-term commitment 
and support to Qatar’s mission to 
build its innovation and technology 
capacity.

Space Exploration Speaker 
Series

In November, Boeing hosted a 
series of talks with Qatari students 
on the future of space exploration 
with Chris Ferguson, former NASA 
astronaut, space shuttle commander 
and current Boeing director of 
crew and mission systems for its 
Commercial Crew program.

Ferguson spoke with Qatari 
students about the future of 
commercial space and the importance 
of studying STEM. Ferguson visited 
with more than 400 students at Qatar 
Aeronautical College, the Qatar 
Scientific Club and Qatar Academy 
and shared with them stories from 
his experience as a NASA astronaut.  
The event helped to support Qatar’s 
efforts to build a knowledge economy 
by inspiring youth towards technical 
careers. 

“Studying science, technology, 

• Jeffrey Johnson, President, Boeing ME

communities where its employees live 
and work - to be a good “corporate 
citizen” and lead by example. 

Boeing is a responsible partner, 
neighbor and citizen to the diverse 
communities and customers it serves. 
The company is working to build a 
better future with innovative products 
that are cleaner, more efficient and set 
a new standard for performance.

Boeing follows responsible 
business practices and promotes 
positive changes in the lives of 
people around the world while also 
increasing growing shareholder and 
customer value in a competitive 
global marketplace.

The company strives to create 
an open and inclusive culture that 
values high standards, personal 
accountability, integrity and trust. 
Providing a safe workplace, promoting 
the health and well-being of our 
employees and their families, and 
ensuring that our people and partners 
adhere to responsible business 
practices and ethical standards 
contribute to positive outcomes and 
healthier communities.

Qatari youth
Arab youth and their educators are 

important stakeholders for Boeing. 
Boeing has several projects in Qatar 
to engage Qatari youth in STEM 
activities as well as entrepreneurship. 
Projects include Al Khor Fly-In 
Educational Program, lectures on 
leadership teacher development 
programs to make math and science 
fun as well as classes on how 
to maximize a children’s early 
development. Boeing works with 
community partners like Injaz to 
provide workforce readiness classes 
and entrepreneurship opportunities. 
Additionally, we work with 
educational institutions to provide 
guest lectures, outreach support, and 
will be offering internships in Seattle 
starting in 2016.  

Boeing’s Al Khor Fly-In 
Educational Program for example, saw 
more than 2,000 Qatari youth visiting 
Al Khor’s annual air show experienced 

engineering and math gives students 
a solid foundation to become future 
innovators,” Ferguson said, adding: 
“Demand for STEM-focused careers 
continues to rise. Today’s engineering 
students and scientists are the next 
generation of leaders.”

INJAZ Qatar partnership
Boeing is proud to continue a three-

year partnership with INJAZ Qatar, a 
non-profit organization and member 
of Junior Achievement Worldwide 
(JA). Boeing’s initial cooperation 
with Injaz focused on work readiness 
classes that have trained more than 
1,300 Qatari youth to date. 

In July 2014, Boeing and Injaz again 
partnered to launch an entrepreneurial 
program as part of its commitment 
to empower the country’s youth. The 
program, called “Start Up”, aims to 
inspire a culture of entrepreneurship 
and business innovation.

The Boeing-sponsored program 
offers selected teams with, a 
combination of seed funding and 
professional mentorship. 

Supported by Qatar Business 
Incubation Center (QBIC), the 
program will run for a total of two 
years, helping ideas come to fruition 
and ultimately contributing toward 
the economic development of Qatar.

One team taking part in the ‘Start-
Up’ Program was the winner of 
this year’s Mubadara, the INJAZ 
Qatar Young Enterprise of the Year 
Competition.

Boeing.. Leading by example

Bronze Sponsor
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• Abdulaziz Al-Mana, CEO, Al-Mana Group

Since its inception more than six 
decades ago, the Mohammed 

Hamad Almana Group has been 
committed to social responsibility, 
considering it a bridge to success. 
Over the years, the Group has 
focused on sustainable investment 
and sustainable development. The 
National Industrial Gas Plants 
(NIGP), a member of the Mohammed 
Hamad Almana Group of Companies, 
is committed to quality, competitive 
prices, environmental protection, 
customer satisfaction and safety at 
large, which has made it a leader in 
this vital sector. 

The Group has carried out many 

corporate social responsibility 
initiatives to promote human, 
social, environmental and economic 
development. The Group has also 
provided support to local initiatives 
to make a difference in the lives 
of others, to contribute to the 
achievement of Qatar’s National 
Vision 2030, and to build a society 
in Qatar that is able to develop 
and achieve prosperity under the 
visionary leadership of H.H. Sheikh 
Tamim Bin Hamad Al-Thani, Emir 
of the State of Qatar.

Human Development
Aptech Qatar, a part of the 

Almana Group and its CSR

Education and Training Solutions 
Divisions of the Group, has 
succeeded in helping students 
develop their information technology 
skills. It also contributes to assisting 
them in expressing their creative 
abilities in a better way. Aptech 
plays an important role in guiding 
responses toward the changes that are 
the consequence of the information 
technology revolution, by offering a 
deeper understanding of institutional 
issues and focusing on empowering 
students.

Social Development
The NIGP, one of the leading 

companies of the group, is committed 
to quality, despite its competitive 
prices. It is managed by a team of 
experts who have vast experience 
in the processing and service of 
industrial gases. The company is 
accredited with ISO 9001:2000, ISO 
14001:1996, and is working for ISO 
18001:1999 OHSAS.

Environmental Development
The Group’s ISO 2004  :14001 

certification confirms its commitment 
to all environmental legislations and 
to the best environmental practices 
across its various member companies. 
The Group has implemented 
several measures to improve its 
environmental performance, such 
as reducing carbon emissions and 
waste, to counter adverse impacts on 
the environment, and controlling the 
smell of garbage to reduce its impact 
on surrounding areas.

Economic Development
Over the years, the Group’s focus 

has been centered on sustainable 
investment, taking into account 
economic and social considerations 
in the environmental aspects of 
sustainable development. The Group 
achieves this endeavor through its 
various member companies, which 
organise many CSR activities.

Bronze Sponsor
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Abdullah Abdulghani & 
Bros. Co. W.L.L.(AAB) 

has always been in the forefront, 
not only as the market leader in 
the automobile sector, but also in 
contributing generously to national 
and international organizations and 
events.  The company always strives 
to live up to its tradition as a socially 
responsible corporation supporting 
important activities in the country, 
especially aimed for the well-being of 
the people and the nation.

The year 2014 for AAB had been 
optimized to carry on with its pursuit 
to assist the local community as well 
as the region.  AAB’s CSR initiatives 
and support to government institutions 
are reflective of its commitment as a 
socially responsible member of the 
society. 

Among the CSR initiatives that 
AAB had for 2014 are:

Traffic Safety Campaign
In association with the Traffic 

Department, AAB held the Toyota 
Traffic Safety Campaign aimed to 
educate the drivers on safe driving 
and strict compliance to the traffic 
rules and regulations. 

Dr. Nasser Abdulghani Al Abdulghani  
AAB’s Managing Director and CEO, 
highlighted during the event that it is the 
corporate policy of AAB to contribute 

to the society especially when it comes 
to matters related to Traffic safety. AAB 
believes that education is the best means 
to save human lives. 

Sponsorship of the GCC 
TRAFFIC WEEK

In support to the Traffic 
Department’s advocacy on Safe 
Driving, AAB participated in the GCC 
Traffic Week as ‘Gold Sponsor’.  AAB 
has actively taken part in the week long 
initiative over the last several years, 
in an effort to help promote traffic 
awareness in Qatar. Featuring the 
slogan “Our goal is your Safety,” the 
event was highlighted with a display 
of Toyota vehicles equipped with the 
highest level of safety features. 

Dedicated staff members were also 
available to educate the public about 
road safety and the dangers to human 

Abdullah Abdulghani & Bros. Co. W.L.L. 
Social Responsibility at its Core

• Dr. Nasser Abdulghani, MD, AAB

life and vehicle performance as a 
result of not using genuine parts in 
Toyota cars.

Toyota Dream Car Contest
One of the largest global art contests 

for children, the Toyota Dream Car 
Art Contest invites children from all 
corners of the globe to share ideas about 
the future of mobility by drawing their 
dream cars.   In line with Toyota’s thrust 
to encourage children to dream and 
support their creativity, AAB organized 
the 6th edition of “TOYOTA Dream 
Car Art Contest” for the talented school 
students in Qatar.

Deepak Sajikumar, one of AAB’s 
Toyota Dream Car Art contestants, 
was selected out of over 600,000 
entrees as the 3rd place winner for the 
worldwide contest.  Along with his 
parents and an AAB Representative, 
he visited Japan to receive the award.

Kids Chess Open 
With the aim to develop children’s 

strategic thinking skills, AAB 
organized the Toyota Kids Chess 
Open Championship.  The event 
covers children from the age of 
16-6 years old from schools all over 
Qatar. In 2014, a group of school 
children from Abu Dhabi joined the 
tournament. The event witnessed a 
lot of visitors and families to support 
the kids on their passion for chess. 
7 rounds were played at the Crown 
Plaza Hotel and the Finals were held 
at Toyota showroom. 

Qatar Red Crescent 
As part of AAB’s commitment 

to support the Qatar 2030 National 
Vision, the company supports 
humanitarian activities in line with 
its pillars.  In pursuit of supporting 
the 2nd Pillar, which is Social 
Development, AAB made several 
monetary contributions and car 
donation in support of Qatar Red 
Crescent’s various projects.

With social responsibility at its 
core, AAB aims to create more CSR 
initiatives in the years to come.

Bronze Sponsor



• Fahad Al-Kaabi, CEO, MANATEQ

The vision of the preeminent 
leaders of the State of Qatar 

is clear. It is embodied in the Qatar 
National Vision 2030 plan. With 
Economic Development being 
among the four key pillars of the 
plan, Manateq has been created to 
immediately address issues such as 
gaps in the Qatari economy (e.g. 
the lack of local industrial supply in 
specific subsectors where investment 
would add value to the economy 
and investors); lack of private and 
foreign investment in various sectors 
(with the exception of hydrocarbon); 
and deeply rooted regulatory and 
infrastructure challenges.

Thus, Manateq will bring 
significant contributions and benefits 
to the country. These include the 
development of a knowledge-based 
economy and minimized impact 
on the environment. Specifically, 
Manateq’s contributions will be in 
promoting economic diversification, 
private sector development and inputs 
to the nation’s GDP. At the same time, 

it will take the initiative of facilitating 
skilled jobs creation and in attracting 
foreign technology and knowledge.

Through Manateq, the State of 
Qatar is likewise looking to further 
develop industries that are focused 
on production and delivery of various 
products and services required by 
local, regional and global markets.

Undoubtedly, Special Economic 
Zones are useful tools for encouraging 
such industries and achieving overall 
economic growth. Furthermore, it also 
allows for more efficient government 
supervision of enterprises, provision 
of off-site infrastructure, and 
environmental controls.

As the entity created and tasked 
with developing and operating three 
advanced Economic Zones, Manateq 
is inviting and looking forward to 
welcoming and accommodating 
investors who are aiming for a 
presence in a fast-growing region 
that offers unrivaled opportunities for 
profitability and growth.

Manateq.. a sustainable vision
We assure you that Qatar, Manateq 

and its projects is definitely the place 
to be!

MISSION
To play our part in delivering 

Qatar’s National Vision by developing 
and operating advanced Economic 
Zones and projects, offering world-
class business environments to the 
Qatari private sector.

VISION
We exist to create a future with 

sustained growth for everyone. 
We use resources wisely, support 
diversification, care for the 
environment, provide access to 
growing markets and make it easier 
to do business, thereby creating the 
right conditions for smooth, longterm 
operations for clients, and the 
opportunity for excellent returns.

Strategic Objectives
- Efficient Management: Provide 

well-serviced and efficiently-
managed Economic Zones.

- Efficient Operations: Improve 
Qatar’s business and regulatory 
environment for both domestic and 
foreign investors within the Qatar 
Economic Zones.

- Efficient Finance: Demonstrate 
fiscal responsibility with government 
funding and commence the transition 
to commercial sustainability in zone 
operations Values.

- Collaboration: We believe 
collaboration leads to achievement 
both within the company, across its 
departments and outside with partners 
and stakeholders 

- Efficiency: We function in 
synergy. Our work is orderly and 
timely. This equals profitable 
operations, both for ourselves and for 
our customers - Service Excellence: 
We strive to exceed our investors’ 
expectations.

- Transparency: We operate with 
transparency to demonstrate our 
commitment to ethical behavior to 
both investors and employees.

- Sustainable Development: We 
commit to developing the Qatar 
Economic Zones in a sustainable 
manner to ensure the protection of 
Qatar’s natural environment. Local and international investors now have an easy entry to  

Qatar’s economy to explore a wealth of new opportunities. 
To access Qatar’s new Economic Zones, visit www.manateq.qa

Prime foundations. Boundless opportunities.

YOUR  
WINDOW OF  

  INVESTMENT  
OPPORTUNITY  

INTO QATAR.

TBY Manateq Corporate ad.indd   1 1/15/15   9:24 AM
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Qatar International Islamic Bank 
continues to incorporate social 

responsibility in all its activities, based 
on the belief that community-based 
contributions and the commitment 
to working alongside partners are 
essential to the sustainability of the 
bank and its quality services.

The International Islamic works to 
promote social responsibility as both 
an objective and practice at the same 
time. The Bank’s initiatives reflect 
an increasing emphasis on trust and 
credibility. They promote the rights 
of employees and their creativity. 
They also provide better products 
and services to customers through 
implementing the highest professional 
standards.

Safety Standards
The International Islamic carried 

out a fire drill and evacuation at its 
main branch on Grand Hamad Street 
to train employees in the proper 
method of reacting to an incident of 

fire emergency and apply it in practice. 
The procedure started with blasting 
the sirens, followed by the orderly exit 
of the employees from the building 
in accordance with the safety plan 
adopted by the Bank.

The International Islamic maintains 
a very high level of emergency 
preparedness as a top priority. For 
this purpose, the bank implements 
comprehensive safety measures, 
particularly for the cases of fire 
emergencies, such as emergency exits, 
alarms and all other necessary safety 
equipment, in accordance with the 
best international standards and the 
measures and emergency provisions 
set by the Qatar Civil Defense.

Health Insurance for Employees
International Islamic signed a 

health insurance contract for all its 
employees and their families with 
Islamic Insurance as part of the Bank’s 
efforts to provide high-quality, stable 
working conditions for its employees 

International Islamic .. A Continuous 
Journey of CSR Innovation and Improvement

Bronze Sponsor

• AbdulBasit Al-Shaibei, CEO, QIIB

at all levels, and to help them improve 
performance and productivity.

A striking feature of the contract 
was that all Qatari employees are also 
eligible for health coverage outside 
Qatar, even if they already have 
insurance provided by the government. 
This is evidence that the bank cares 
for its national employees and is eager 
to improve their working conditions 
further.

QIIB Honours Outstanding 
Staff

International Islamic honoured 
employees at a number of its branches 
across Qatar, as part of efforts to ensure 
better performance at various levels 
among its staff. 

The Bank applies fair standards 
in the areas of staff evaluation and 
performance monitoring. It urges all 
employees to make their best effort to 
improve the services provided by the 
Bank. 

This procedure is a way of providing 
incentive to qualifying employees. 
The Bank’s HR policy emphasizes 
employee efficiency. A second priority 
is to provide adequate training to staff 
members to achieve excellence in 
performance. This is significant as the 
Bank rolls out various high-quality 
products and services. It also helps in 
creating a culture of professionalism 
within the Bank.

Ramadan Offers
International Islamic unveiled 

two offers to customers to coincide 
with the Holy Month of Ramadan.  
Under this, customers availing 
themselves of new personal financing 
received a reward of one per cent 
of the amount borrowed, which was 
credited to their account. The same 
applied to new customers who were 
willing to transfer their obligations to 
the International Islamic. They are also 
eligible to obtain personal financing 
at very competitive rates. The second 
offer targeted customers taking new 
vehicle financing and granted them the 
lowest flat profit rate of 1.9 per cent for 
the full amortization period of the loan.
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ICON Interiors co. was 
established in 2000 by bringing 

together a group of employees with 
years of hands-on experience with 
the intent of forming a small, highly 
skilled contracting company.

Our Company
ICON Interiors is an interior 

furnishing and finishing contracting 
company that has been based in 
QATAR since 2007. The company 
rapidly established its reputation 
through undertaking a series of 
successful architectural and interior 
contracting projects.

ICON Interiors is a comprehensive 
service provider offering interior 
design, renovation and turnkey 
project execution. We have built our 
reputation on efficient and qualified 
professional expertise.

Our Mission
ICON’s mission is to provide 

solutions for global standard 

interiors for its clients. In its 
pursuit of excellence, innovation 
and professionalism, ICON has 
established a solid track record of 
completing construction projects 
successfully, on time, within 
budget and to the high standards 
expected by its clients.

We strive to procure projects at 
competitive prices, provide safe 
working conditions and deliver 
quality work within a reasonable 
time frame.

We endeavor at all times to 
provide comprehensive service to 
our clients.

We promote strict adherence 
to quality, health and safety 
standards, and we adhere to labor 
equity and encourage harmonious 
relationships among personnel in 
order to promote teamwork among 
staff.

Specialist expertise is applied 
in relevant areas to maintain the 

highest standards and value.

Quality
Our quality management system 

has been developed, and is reviewed 
and revised on an ongoing basis, to 
achieve the aims outlined above.

Icon Company works closely 
with clients to ensure quality 
projects through preparing detailed 
and comprehensive project budgets 
and construction schedules.

As a result of our considerable 
experience, we have a thorough 
understanding of the needs 
of our clients for accuracy in 
the budgeting, scheduling and 
execution of construction projects, 
making us one of the most efficient 
contractors in the marketplace.

Over the years, the skills and 
management base of the company 
has grown and developed, and the 
ICON team brings unparalelled 
enthusiasm, competence and 
commitment to all our work.

ICON INTERIORS... Integrated 
Environmental and Sustainability
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• Sh. Athba Al-Thani, Director, QDVC

QDVC and its CSR Programs
By: Sh. Athba Al-Thani

The Social Responsibility of the Individual
 By: Aisha Al-Hdeifi

QDVC is a Qatari shareholding 
company incorporated under 

the laws of Qatar, owned 51per cent 
by Qatari Diar Real Estate Investment 
Company and 49 per cent by VINCI 
Construction Grands Projects.

The company’s scope is general 
contracting and construction work, 
along with any associated services, 
to large selected design and building 
projects, both public and private.

QDVC’s primary projects include 
the light rail transport (LRT) in the 
new city of Lusail, the Sheraton Park 
Project, Lusail Car Parks, the Doha 
Metro Red Line South and the new 
Orbital Highway 2.

Following Qatar’s National Vision 
2030, QDVC established a Sustainable 
Development Department in 2010, 
which is committed to environmental, 
human and social initiatives. QDVC 
is also engaged in supporting the 
wellbeing of its employees and its 
stakeholders’ interests.

Environment
Our main environmental initiatives 

focus on managing waste, energy, 
water and carbon output; sustainable 
or green procurement; and sustainable 
construction. We have implemented 
policies to support these initiative 
in our daily work and headquarters, 
and this action has culminated in our 
receiving awards and recognition.

Integrating Corporate Social 
Responsibility in Our Main 
Field of Work

QDVC senior management, heads 
of departments and project managers 
hold annual self-appraisal meetings to 
assess overall sustainable development 
efforts. These meetings encourage 
involvement in CSR activities through 
a strong business plan.

Qatarization and Transfer of 
Knowhow

In 2013, QDVC adopted a 
structured, comprehensive and 
integrated approach to Qatarization 
and vowed to maintain capacity 
building through training programs 
in Qatar and abroad. The Qatarization 
Department focuses on recruiting, 
training and motivating young Qatari 
talent. To this end, a memorandum 
of understanding was signed with 
the College of Engineering at Qatar 
University, in May, 2012.

QDVC has also been a keen 
participant at the Qatar Career Fair 
since 2011.

Responsibility toward 
Employees

Continuous surveys facilitate 
dialogue between management 
and employees. QDVC, which 
has employees from more than 
60 countries, organizes events to 

We all know what corporate 
social responsibility (CSR) 

is: it’s the various activities carried 
out by companies to show their 
commitment to community and 
social work.

However, social responsibility is 
not limited to companies; rather, is 
the responsibility of each and every 
individual in society.

The individual’s social 
responsibility has all it takes to bring 
about change. That is why in this 
article I will try to explain briefly the 
concept of individual responsibility 
towards our society.

What Is Individual Social 
Responsibility?

Individual social responsibility 
holds each of us accountable for 
the work we do and has an impact 
on those communities outside our 
immediate surroundings.

This responsibility requires the 

involvement of everyone in any 
given community, and their active 
participation in solving some of their 
community’s problems.

Each of us can contribute to 
social development in a number of 
ways: Helping a family member to 
succeed in a project, helping a friend 
to achieve something, building a 
library or a children’s park and so on. 
An excellent example is the INJAZ 
Qatar initiative, which educates 
students about entrepreneurship.

Social contributions can also 
be made through donating the 
time to volunteer with charitable 
organizations, for example offering 
social services for children with 
special needs or senior citizens. 
Individuals can also make donations 
to help alleviate social, cultural or 
environmental predicaments. 

Is Individual Social 
Responsibility Limited to Charity?

Individual social responsibility is 

promote positive employee relations. 
Furthermore, offices at the building 
sites have been modified to suit 
employee’s needs.

Responsibility toward 
Construction Workers

QDVC is considered a pioneer in 
worker protection. Each new worker 
is introduced, in their native language, 
to the basic skills required, as well 
as to the safety measures in place on 
construction sites.

Newcomers are also introduced to 
Qatar’s laws and regulations. They are 
given accommodation in complexes 
that include recreational spaces, a 
fitness club with a special trainer, 
and a cinema that screens films in 
different languages in addition to 
many other activities, including 
billiards, badminton, table tennis, 
etc. The company also offers three 
daily meals and cuisine takes into 
consideration the preferences of the 
various nationalities of the workers.

Since 2011, workers’ representatives 
have held regular meetings to discuss 
welfare issues. In 2013, QDCV was 
honored by the National Human 
Rights Committee for being a pioneer 
in promoting labor welfare.

Encouraging the Welfare of 
Manpower Suppliers and 
Subcontracted Workers

As a Qatari construction company, 
QDCV encourages manpower 
suppliers and subcontractors to 
improve the living conditions of their 
workers; to support this, the company 
conducts extensive inspections at the 
workers’ residences.

Learning and Civil Initiatives
QDCV continuously works on 

raising awareness of sustainable 
development issues in universities and 
schools, through workshops, seminars 
and volunteering, such as donating 
blood and cleaning beaches.

not limited to participating in charity 
work or making donations; these 
make up only a small part of the wider 
concept of social responsibility. For 
example, the individual’s charitable 
behavior, and the campaign leader, 
volunteer and activist’s instinct is to 
choose to support issues that affect the 
community. These concepts as well 
as individuals’ ethics in dealing with 
their surroundings are what set up the 
general framework of responsibility.

Individual social responsibility is at 
the core of CSR, because companies 
are made up of individuals, who 
determine their companies’ social 
responsibility policies and behavior. 
We conclude that individual social 
responsibility is the main pillar and 
backbone of any CSR efforts. A good 
indication of this is the way kiva.org, 
a sort of crowdfunding loan program, 
is empowering less fortunate people 
around the world.

Is CSR a Practical Concept?
The answer is yes. The success 

of many projects, including kiva.
org, enables individuals to achieve 
sustainable change, which is of great 
importance. Internet acquaintances 
and social networks have stirred 
individuals’ interest in giving to 
others, and engaging in good causes 
and campaigns. We as human beings 
have good intentions. It is true that 
the growth of the top charities in 
the world is achieved through the 
donations of individuals rather than 
institutions and governments.

I believe social responsibility is 
a noble cause. Every individual can 
contribute to a certain extent, by 
volunteering, and does not have to 
sacrifice a large sum of money or 
time.

I also believe that social 
responsibility does not revolve around 
religion, race, nationality, gender, age 
or society. It is revolves around people 
and all creatures on Earth.

• Aisha Al-Hudaifi, Executive Banker
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•  Dr. Sharifa AL-Emadi, Executive Director, 
QFPSR

Qatar Foundation for Protection and 
Social Rehabilitation and its CSR

By: Dr. Sharifa AL-Emadi

Social Responsibility.. a committed attitude
By:  Maryam Yassin Al-Hammadis

The state of Qatar has made 
the strategic decision of the 

promotion and protection of human 
rights and considered this approach 
to be the pillar of comprehensive 
development policy targeted by 
Qatar National Vision 2030. A policy 
that covers important topics related 
to key issues in the field of human 
rights such as education, health, 
labors’ rights, the empowerment 
of women, and child’s rights. The 
National Development Strategy 
(2016-2011) aims at achieving the 
goals of Qatar National Vision 2030.

Her Highness Sheikha Moza 
bint Nasser (May Allah bless her), 
established Qatar Foundation for 
Protection and Social Rehabilitation 
as a private foundation for public 
interest. This decision was made 
due to Her Highness’s desire to 
promote social protection and human 
development, build a community with 
high values and self-esteem, promote 
family ties, and study social problems 
in order to provide effective solutions 
to address them. QFPSR has worked 
to achieve its objectives in the field 
of social responsibility through the 
harmonization of its efforts with the 

relevant pillars of Qatar National 
Vision 2030. This was done by 
engaging in the sectoral strategies 
of the national development strategy 
in order to avoid the duplication of 
efforts and achieve its objectives 
successfully.

The human development pillar of 
Qatar National Vision 2030 stressed 
the importance of protecting the rights 
of labors and ensuring their safety, 
as it called for developing efficient 
work force and physically and 
psychologically healthy population. 
The foundation has launched various 
programmes aiming at protecting its 
target groups, educating them about 
their rights and providing care and 
rehabilitation services for them. 

The foundation’s commitment in 
this area starts from its own staff as 
it offers a variety of training courses 
for its employees in order to develop 
their skills and capacities in various 
fields.  In addition to that, QFPSR 
gives great importance to promoting 
the sense of social responsibility 
among its employees, who work in 
these humanitarian fields, so that they 
work out of their own motivation 
and personal responsibility. QFPSR 

Over the last decade, corporate 
social responsibility (CSR) 

has emerged as an essential part of 
any commercial activity. This concept 
gained more popularity in the public 
and private institutions alike.

Effective CSR programs have 
become a major pillar in mitigating 
the negative effects of globalization 
and the lifestyles of civilized 
societies.

CSR has become a basic social 
requirement. People expect 
businesses, financial organisations in 
particular, to promote a better quality 
of life, create a better environment, 
preserve resources, recruit and train 
human resources, and upgrade their 
capacity.

I would like to point to one of 
the globally recognized definitions 
of social responsibility, as adopted 
by the World Business Council 
for Sustainable Development: 
‘Corporate Social Responsibility 
is the continuing commitment by 
business to contribute to economic 
development while improving the 
quality of life of the workforce 
and their families, as well as of the 
community and society at large.’

CSR is not only about 
philanthropy. Rather, it is about non-

profit activities being committed 
to promoting a better life for the 
workforce, corporate communities 
and others. One of the driving forces 
behind this initiative is consumer 
protection.

Therefore, CSR usually deals with 
issues that affect the workplace, 
such as integrity, ethics and values, 
training employees and building their 
capacity, in addition to preserving the 
environment and thinking about the 
future of the coming generations. 
CSR revolves around a number of 
factors:

Education and Capacity Building: 
Offering programs and grants, 
employment, supporting projects 
and investing in people with special 
needs and retirees.

Health:  Raising health awareness 
by organizing campaigns and 
providing necessary funding.

This future-looking vision of CSR 
corresponds to the healthcare sector, 
which connects the government, the 
education sector, religious groups, 
the private sector and the community 
at large, as well as the service sector, 
which has impact on the lives of 
individuals.

CSR in the Arab world is a result 
of the efforts of individuals, and 

combats all types of addiction and 
provides necessary treatment and 
rehabilitation for victims to become 
once again productive and healthy 
individuals, which relates directly to 
the human development pillar of the 
national vision. 

The social development pillar lies 
at the heart of QFPSR’s work, as 
the foundation’s programmes have 
fundamental goals such as; building a 
cohesive family, providing effective 
social protection, empowering 
women, and protecting children from 
all forms of abuse. QFPSR is also 
active in the field of prevention and 
providing protection for women and 
children from domestic violence. 

The Foundation is working to 
translate its commitment to social 
responsibility into concrete projects 
affecting people’s lives directly. In 
addition to that, QFPSR encourages 
private sector companies not to 
confuse corporate philanthropy 
with corporate social responsibility 
(CSR) where the latter covers human 
development, environmental issues, 
and sustainability, and is eventually 
profitable for the companies. Thus, 
QFPSR is working to target decision 
makers in companies to encourage 
them to engage more in CSR, as this 
is a matter of a strategic interest to 
them.

The Foundation is also active 
in the field of media, which is a 
big motivation for a number of 
private sector companies to engage 
as partners with QFPSR or launch 
their own CSR programs in the 
areas of social protection and 
human development. I would like to 
conclude by inviting private sector 
companies to provide more support 
to QFPSR’s target groups, which will 
result in better prevention, integrated 
care services, and the rehabilitation 
and reintegration of these groups.

is subject to the level of corporate 
understanding of its concept. The 
Arab world needs to promote this 
concept as well as sustainability, 
and not limit CSR activities to 
philanthropy. This region needs to 
focus on development projects and 
programs that promote sustainability.

We understand that sustainability 
is a long journey, and we recognize 
that our CSR approach must be 
conscious and accurate, and should 
continue to evolve in order to reach 
the highest international standards in 
support of Qatar’s National Vision 
2030.

We conclude that CSR is an 
integral part of our strategy. We 
believe that institutions will hit their 
social responsibility targets through 
the commitment and creativity of all 
associates.

I recall an interesting story I once 
read on a social network. An elderly 
European woman criticized another 
for purchasing a huge amount of 
food, which her family would not 
eat. The response was: ‘this is our 
money and we decide what to do 
with it’. The old woman’s reply 
was: ‘Yes, the money is yours, but 
the resources belong to all of us.’ It 
is not a question of ownership, but 
about the responsibility of realizing 
how much unnecessary resources we 
might use, which others might be in 
desperate need of, be it food, time, 
space or anything else.

Social responsibility is the citizens’ 
commitment toward themselves, 
their children, country and future 
generations. Ultimately, it is the goal 
we should all be working toward.

A Final Word
Media plays a key role in making 

a difference, and promoting the 
concept and practices of social 
responsibility, to the best benefit of 
the community. I wish you health and 
happiness - Qatar deserves the best -.

•  Mariam Al-Hamadi, Director, PHCC

Academic opinion Academic opinion
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Social Responsibility of the University 
Professor

 By Professor Siham Yussif Al-Karadawi

•  Prof. Siham Al-Qaradawi, Professor, QU

The concept of social 
responsibility promotes good 

citizenship, camaraderie, human rights 
and dignity. It develops people both 
educationally and professionally to 
become more self-reliant and be able 
to conduct and provide a decent life.

CSR is a social output. It is an 
acquisition and the result of a learning 
process imposed by environmental 
circumstances, and educational and 
social factors, to which the individual 
in various stages of growth is exposed. 
Some of these circumstances, factors 
and pressures assist in the healthy 
growth of social responsibility. The 
absence or lack of these circumstances 
can hamper and delay such growth.

As a professor at Qatar University, 
I would like to talk about the role of 
the professor in the promotion of the 
social responsibility concept, through 
the broad perspective of the professor 
and the university’s mission, which 
aims to achieve human empowerment 
through education and training. To 
borrow the Chinese proverb: Give a 
man a fish and you feed him for a day; 
teach a man to fish and you feed him 
for a lifetime.

The university professor is an 

important pillar in the process of 
knowledge-building, being at the top 
level of the academic hierarchy, and 
a fundamental source of information. 
Professors instill the concepts and 
methods of scientific, systematic 
thinking, and all kinds of problem-
solving, in the minds of students.

A university professor has four 
main tasks: a teaching mission, an 
educational mission, encouraging 
research and encouraging community 
service. These missions intertwine 
to complement and form the ideal 
university professor, whose initiatives 
to promote a culture of social 
responsibility are a top priority.

The relationship between professor 
and student is no longer limited 
to classrooms and laboratories. 
Professors are now devoting time 
to educational guidance, when they 
interact with students and address 
their non-academic issues, and help 
in solving them in an accurate and 
deliberate way.

As such, the educational and 
cultural aspects of a professor’s 
personality play a key role in building 
the personality of students, orienting 
their potentials and preparing them 

to engage in the various working and 
productive fields, given that professors 
deal with young adults.

Therefore, professors must serve 
as role models on all levels; in line 
with their educational and social 
responsibilities, they must guide 
students toward positive thinking and 
becoming champions of the drive 
for reform, which can lead them to 
success and excellence. They must 
also encourage them to contribute to 
the building of their country with a 
critical and positive attitude that takes 
into account the benefits and future of 
the nation.

I maintain that the teaching 
profession is closely linked to a three-
dimensional accountability; professors 
have responsibilities towards their 
students. The education methods they 
choose to follow have a deep impact 
on guiding their paths. Professors 
also have responsibilities towards 
the communities that have entrusted 
them with the duty of educating their 
children, in order to achieve certain 
cultural and social objectives. Finally, 
professors should be consciously 
responsible, because the teaching 
profession is directly linked to 
promoting noble human values.

Finally, the student’s academic 
education must be accompanied by 
the promotion of a culture of social 
responsibility and noble values. 
Professors must work to build 
patriotism among their students, 
and teach them to take pride in their 
homeland, leadership and culture. This 
is how we build a generation that is able 
to meet challenges with determination 
and persistence, and to solve any kind 
of crisis. Let us not forget that we live 
in a rapidly changing world, one where 
there is no place except for those who 
are the strongest. This is how we can 
make our mark on the world.

• H.E. Noor Al-Malki, Executive Director, DIFI

Family Comes First - CSR Makes a Significant Contribution to 
Qatar’s National Goals by Creating strong and Cohesive Families

 By Noor Al-Maliki Al-Jehani

The Doha International Family 
Institute (DIFI) was established 

by H.H. Sheikha Moza bint Nasser 
Al-Missned, Chairperson for the Qatar 
Foundation for Education, Science 
and Community Development (QF) in 
2006. The mandate of DIFI is based 
upon the affirmations set forth in the 
Doha Declaration on the Family in 
2004. It works to achieve its missions by 
supporting research, raising awareness 
of family issues and promoting co-
ordination of family policies and 
programs with local, regional and 
international partners.

Being a part of QF, which is 
supporting Qatar on its journey from 
carbon economy to knowledge economy 
by unlocking human potential, the 
Institute focuses on the family: the most 
important component that contributes to 
the overall development of society and 
culture.

This endeavor is in line with 
QF’s mission to foster a progressive 
society while enhancing cultural 
life, protecting Qatar’s heritage and 
addressing immediate social needs in 
the community.

Family is the basis of the society 
in Qatar, a fact recognized by the 
Permanent Constitution of the State of 
Qatar. According to Article 21, the law 
shall regulate as necessary to protect the 

family, support its structure, strengthen 
its ties, and protect mothers, children 
and the elderly.

In this context, Qatar’s National 
Vision 2030 recognizes the impact 
of rapid population growth and 
development on Qatari society. For this 
purpose, it includes plans to promote 
social development through patriotic 
upbringing, supporting the family 
structure and strengthening its ties.

Strengthening family ties is not only 
a goal of Qatar’s National Development 
Strategy 2016–  2011, but also one a 
key factor that contributes to achieving 
Qatar’s National Vision 2030.

Maintaining work/family balance is 
one of the most important challenges 
faced by women and men alike today. 
This year, the world celebrates the 20th 
anniversary of the International Year of 
the Family, which was proclaimed by 
the United Nations General Assembly 
in 1994. This occasion offers an 
opportunity to refocus on the role of the 
family in development.

Work/family balance was one of four 
topics chosen by the General Assembly 
to be addressed on this occasion, in 
addition to family poverty, social 
exclusion and intergenerational issues.

To commemorate this occasion, 
DIFI has organized an international 
conference on families and their role 

in development, slated to be held in 
April, 2014. ‘Empowering Families: A 
Pathway to Development’ culminated 
in the Doha Call to Action, a strongly 
worded statement issued by major 
NGOs, which called on governments 
to empower and enable families to 
contribute to sustainable development, 
by taking specific action, among them 
adopting policies to promote work/
family balance.

A lack of work/family balance 
affects the whole community, not 
just individuals and their immediate 
families. Companies in Qatar have 
suffered the consequences of this 
imbalance through the continual loss of 
qualified staff – most of them women 
– and through frequent or intermittent 
absence from work, and decline in the 
level of productivity.

In today’s competitive world of 
business, the tendency of leading 
companies to perceive of individuals 
from a purely materialistic point of 
view has led to the misinterpretation 
of an employee’s most important goal: 
family protection. In this context, the 
International Center for Work and 
Family of the IESE Business School 
in Spain coined the term Corporate 
Family Responsibility (CFR), in order 
to promote the basic internal dimension 
of CSR, which is somewhat vague.

CFR denotes the commitment of 
companies to promote leadership, 
culture and reconciliation policies 
that facilitate the integration of the 
professional, family and personal lives 
of their employees.

DIFI recommends the full integration 
of CFR into all national strategies 
on social responsibility. Until the 
implementation of such strategies, DIFI 
urges companies to voluntarily review 
their policies and current practices, 
and assess the level of support they 
provide to their employees to promote 
work/family balance. DIFI further 
urges companies to focus on the most 
important component of society, namely 
the family, in order to align CSR with 
Qatar’s National Vision 2030.
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Integrating People with Disabilities into Society is the 
Responsibility of the State, Institutions and the Family

 By:  Laala Abu-Alfain

Doha Film Institute’s Social Responsibility
 By Fatma Al-Remaihi, CEO

Best Buddies Qatar was introduced 
in 2008 as a pilot programme 

under the initiative of H.H. Sheikha 
Moza bint Nasser and the umbrella of 
Qatar Foundation for Social Work. Best 
Buddies Qatar provides socialization 
opportunities for people with intellectual 
disabilities throughout Qatar. For this 
purpose, we systematically implement 
a number of initiatives including 
integration programs, activities and 
events. Our mission is to establish a 
global volunteer movement that creates 
opportunities for one-to-one friendships, 
integrated employment and leadership 
development, according to the highest 
applicable standards in Qatar.

This endeavor is in line with the 
Qatar Foundation for Social Work’s 
mission and Qatar’s National Vision 
2030 in the field of social development: 
to maintain a strongly structured family 
committed to the ethical upbringing 
of children, and to build an effective 
system of social protection for all 
Qataris that conserves their civil rights 
and values and their active participation 
in the development of society, and 
provides adequate income to conserve 
their dignity and health.

The issues of people with disabilities 
have increasingly gained wide interest 
in many countries and international 
organizations. It has become a main 
pillar of the global human rights agenda. 
The care and rehabilitation provided 
to these groups are no longer merely 
a challenge for states; rather, this has 
become a fundamental criterion for 
measuring the extent of a society’s 

progress and where they stand in the 
international community. We stress that 
any focus on these groups must not be 
based on the concepts of charity and 
compassion. These groups have rights 
according to all religions, charters and 
international declarations.

The international community 
has acknowledged the needs and 
rights of people with disabilities; 
therefore nations around the world 
and international bodies have issued a 
number of international declarations 
and charters that guarantee and conserve 
these rights. These include the Universal 
Declaration of Human Rights in 1948, 
and the International Covenant on 
Economic, Social and Cultural Rights in 
1966, which confirmed the right to social 
security including social insurance, the 
right to physical and mental health, and 
the right to education.

Furthermore, the signing parties to 
the International Covenant on Civil 
and Political Rights in 1966 made a 
commitment to respect the right to life, 
the right to free passage, freedom of 
religion, freedom of speech, freedom 
of assembly, and electoral and political 
rights. The states that are party to 
the covenant shall be committed to 
respect and ensure all these rights to all 
individuals within their territories and 
subject to their jurisdictions, without 
discrimination of any kind. They shall 
also respect the 1971 Declaration on the 
Rights of Mentally Retarded Persons, 
the 1975 Declaration on the Right of 
Disabled Persons, and the Convention on 
the Rights of Persons with Disabilities, 

Doha Film Institute monitors 
the escalating attention to the 

role assigned to cinema in promoting 
social responsibility at the global 
level. Our initiatives are inspired 
by the vision of Institute Chair H.E. 
Sheikha Mayassa bint Hamad bin 
Khalifa Al-Thani to foster local talent 
and develop the film industry at the 
regional and international levels. 
As such, the Institute maintains a 
commitment to social responsibility, 
thanks in part to various partnerships 
with national and international 
institutions and through a number of 
film projects such as the Ajyal Youth 
Film Festival and Qumra.

Since its inception nearly five years 
ago, the Institute has been committed 
to engaging the local community 
through a number of initiatives that 
promote film culture in Doha. We 
encourage members of Qatari society 
to participate in making films, helping 
them find their voices and tell their 
own stories through films.

The Institute believes that high-
quality filmmaking can inspire people 
to think outside the box and to want to 
learn more about different nations and 
cultures. We strive to achieve this goal 
by cultivating a genuine appreciation 
for cinema and helping young and 
talented people to discover their 
creative potential. We also expose 
them to the stories of the world, which 

helps them to understand and express 
themselves better. The Institute has 
worked over the years to establish 
a positive film culture in Qatar that 
focuses on children and adults alike, 
through screenings of local, regional 
and international films.

Doha Film Institute has always 
sought to use cinema for educational 
purposes. We have organized 
film screenings related to social 
responsibility and its values. During 
our preparations for the Ajyal Youth 
Film Festival, we collaborated 
with a number of partners in order 
to promote cultural exchange and 
positive interaction among different 
age groups.

The Institute’s educational and 
recreational activities and events 
attract various segments of society. 
Our main focus is to establish a 
film culture in Qatar and throughout 
the region, by way of a number of 
initiatives. We work to promote 
various platforms and programs to 
ensure the development of education, 
film financing and appreciation 
of cinema, especially for young 
filmmakers.

Our educational and film financing 
initiatives, including Ajyal and our 
Grants Programme, are in line with our 
main vision of making contributions 
to the development of storytelling 
through film, supporting promising 

which was signed by Qatar on March 
2007 ,30. This convention organizes all 
the rights of people with disabilities, in 
addition to the Optional Protocol.

The integration of people with 
disabilities into society is the social 
responsibility of the state, the family 
and institutions alike. Governments 
must draft and implement policies and 
decisions. Families must be aware 
of the rights of their members with 
disabilities and the importance of their 
participation in community service and 
development, when effective solutions 
to the challenges and difficulties they 
face have been implemented.

Institutions should not take their 
social responsibility activities as a 
means of propaganda. CSR must stem 
from well-established moral values that 
can help in building strategies, plans and 
objectives.

Many companies and public 
institutions have supported Best 
Buddies Qatar’s projects, programs 
and activities since its inception. They 
have also effectively contributed to 
achieving the integration of people 
with disabilities into society, through 
financial, in-kind or service support. 
The various contributors include the 
economic, social, education, health, 
sports and cultural sectors.

Let us not forget H.H. Sheikh Tamim 
bin Hamad Al-Thani’s decision No. 
44 of 2010 on setting up a fund for 
consolidating social, sports, cultural 
and charity activities (Daam). It is no 
doubt a wise decision and initiative that 
came at the right time for advancing 
Qatari society on the cultural, social, 
sports and educational fronts, as well 
as for furthering the skills and potential 
of Qatari youth. This decision reveals 
the enlightened vision of His Highness 
towards the issues of his nation. It is in 
line with the openness of Qatar regarding 
the private sector, which strives to 
carry the burdens of development and 
progress, as a partner of the State. 

Finally, we must recognize that our 
country is not an investment project, 
subject to losses and gains. Qatar 
needs sacrifice and unconditional 
giving. This is how we can create a 
loyal and productive generation – one 
that fundamentally believes in social 
responsibility.

new talent, and promoting the public’s 
interest in cinema. The Institute offers 
films for and about young people, and 
supports the best and most promising 
filmmakers in Qatar through our 
ongoing Made in Qatar series, which 
features screenings of films made 
by both Qataris and those who call 
Qatarhome.

The Institute has entered into a 
number of partnerships with academic 
institutions, including Northwestern 
University in Qatar, a collaboration 
that culminated in a study about the 
usage of entertainment media in the 
Middle East. This study made an 
important contribution to the deeper 
understanding of people’s attitudes 
toward a variety of media and 
the broader cultural environment. 
Special emphasis was placed on film, 
television and online social media, 
as well as governmental regulation, 
cultural preservation and media for 
children and young people.

In cooperation with the Qatar 
General Electricity and Water 
Corporation, the Institute organized 
a ceremony to celebrate the winners 
of the Tarsheed contest, which 
aimed to raise awareness about 
the conservation of water and 
electricity through the Tarsheed 
Short Filmmaking Challenge, 
whose resulting films addressed 
this increasingly pressing issue. A 
Memorandum of Understanding 
was signed aiming to create further 
awareness about the ongoing National 
Program for Conservation and Energy 
Efficiency (Tarsheed). The very 
purpose of the filmmaking challenge 
was to promote the positive values of 
Tarsheed among Qatar’s residents by 
involving them in the cause through 
their audiovisual creativity. 

Doha Film Institute will continue 
to play a key role in fostering local 
talent and to contribute effectively to 
various social issues. We are proud 
to have a say in achieving Qatar’s 
National Vision 2030.

• Fatma Al-Remaihi, CEO, DFI

• Laalei Abu-Alfain, MD, Best Buddies Qatar
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• Maryam Al-Ansari, Director, EHSAN

Qatar Foundation for Elderly People Care - Ihsan
By : Maryam Al-Anssari

The establishment of Qatar 
Foundation for Elderly People 

Care (Ihsan) is considered a quantum 
leap in Qatar’s innovation journey, and 
a culmination of its great efforts in CSR. 
Established in 2003 under the auspices of 
H.H. Sheikha Mozah bint Nasser, Ihsan 
is a private, independent organization 
dedicated to improving the lives and 
status of seniors. It aims to rehabilitate 
the elderly, to help them face the 
problems that come with aging and learn 
how to cope with them, and integrate 
them into society, each according to their 
capabilities and capacities. 

Ihsan is committed to social 
responsibility towards the elderly and 
their families. It provides all kinds of 
support to the elderly, including home 
care. Ihsan follows two types of social 
responsibility practice. The first targets 
the elderly community through the 
following programmes:

Home Care Services
Ihsan provides home care services to 

the elderly through trained teams that offer 
health, psychological and social services in 
the comfort of their homes. The teams also 
instruct family members in caring for the 
elderly, and dealing with the life changes 
that accompany the onset of senility.  

Ihsan Day Care Club
The Ihsan Day Care Club welcomes 

senior citizens from outside the 
organization, and provides them with a 
distinct day care service: a healthy and 
secure space with all means of comfort. 
The program consists of well-planned 
activities, and serves the elderly on an 
ongoing basis based on the projected 

increase in their numbers.

Psychological Counseling Programme
Ihsan’s Psychological Counseling 

Clinic, the first of its kind in Qatar, offers 
elderly people psychological counseling 
through its communication channels. It 
also offers its services to family members 
on how to deal with any psychological 
problems accompanying senility.

It is the first psychological clinic 
specialist for the elderly in the State 
of Qatar, and it takes care of the 
psychological conditions of the elderly in 
order to provide psychological counseling 
for the patients and family counseling for 
the parents on how to deal with various 
psychological problems.

In-patient Care
Ihsan receives elderly persons who 

have reached 60 years and who do not 
have relatives, or whose families are 
unable to meet their needs. Ihsan offers 
them an appropriate level of in-patient 
care, protection and social motivation in 
a secure and humanitarian environment.

The second practice benefits from the 
CSR activities of governmental and non-
governmental institutions that provide 
support to these Ihsan programs:

Agreements Programme
Ihsan has sought co-operation with 

strategic partners to develop its projects, 
by signing a number of agreements 
with various institutions to enhance the 
services offered to the elderly and to 
secure a decent life for them. One is a 
co-operation and twinning agreement 
with Al-Wakrah Sports Club. As per the 

agreement, the Club allocated a part of 
it stadium VIP section to senior citizens 
over 60 years of age, to attend and watch 
all the games for free. The club also 
provides hospitality services to them 
and sends them invitations to attend all 
ceremonies and activities.

Another agreement was signed with 
the Ministry of Interior, allowing Ihsan to 
obtain comprehensive data on the elderly 
across the country in order to promote 
the services offered to them by Ihsan.

Ihsan has also partnered with 
Qatar National Bank. Underpinning 
this partnership is a transportation 
arrangement to allow visits to the elderly 
to take place and provide them with 
the basic amenities they deserve in the 
comfort of their own homes.

The Compassion Campaign
A campaign was launched in co-

operation with the Da’wa Department at 
the Ministry of Awqaf (Endowments) and 
Islamic Affairs and independent schools, 
in order to promote correct concepts of 
parental respect and how to deal with 
the elderly and to value them and the 
importance of their role in society. Ihsan 
formed groups of school and university 
students to serve and promote the rights 
of the elderly.

Awareness Seminars
Ihsan has also sought co-operation with 

various Ministries and social and religious 
institutions, such as the Ministry of 
Awqaf, the Hamad Medical Corporation, 
the National Human Rights Committee, 
the Al-Henzab Centre and the Sheikh 
Thani bin Abdudllah Foundation for 
Humanitarian Services, to raise awareness 
about the issues of the elderly and their 
needs, through seminars and lectures.

Ihsan Scientific Research Contest
Ihsan launched a research contest for 

independent schools, targeting issues 
related to care and respect for, and proper 
treatment of the elderly in Islam. The 
contest aimed to enable students to identify 
the community’s role in caring for the 
elderly and ensuring their integration into 
other social segments, as well as changing 
stereotypes and misconceptions about 
the elderly. It also focused on matters of 
concern to elderly people, their problems 
and needs. The Foundation aimed to 
highlight the potential and creativity of 
students and direct them toward serving 
society in finding solutions to the issues of 
elderly people.

Volunteering is a Social Responsibility 
By Professor Aisha Jassim Al-Kuwari

• Aisha Jassim Al-Kuwari

Social responsibility has gained 
momentum as an ethical 

concept that, once adopted, can 
have a positive impact on the public 
interest. Like globalization, CSR has 
almost become an integrated theory 
in the social sciences. Numerous 
books, seminars and international 
scientific forums have discussed 
CSR and its impact on the financial 
classification of major companies. 
Anti-globalization movements 
addressed its economic, social, 
cultural and political dimensions 
at the annual Davos Meeting 
of the World Economic Forum, 
which is attended by international 
organizations including the World 
Trade Organization. Green groups 
have emerged as a direct reaction 
to the lack of commitment by 
companies and businesses to CSR 
in their investments, especially 
in the countries of the developing 
world.

Whatever the case, volunteering 
is a humanitarian initiative that 
complements official efforts in 
meeting diverse humanitarian 
needs, in light of multiple dangers 
that beset humanity, due to its 
impact on the areas of environment 

protection, poverty, the spread of 
disease, peace-building, preventing 
war and other conflicts, climate 
change, the fight against human 
trafficking, illegal drugs, and 
defending the rights of laid-off 
workers, and supporting vulnerable 
groups, among many other issues. In 
addressing these factors, volunteers 
have become tools of change.

Volunteers – whether groups, 
individuals or corporate – should 
embrace the values, ethics, standards 
and behaviors that promote the 
interests of the target groups. 
Volunteering has been endorsed by 
all cultures and societies throughout 
the ages. It has taken different forms 
and names, drawing its strength 
from the ethical and cultural heritage 
of the larger community in question. 

Therefore, volunteers must 
respect this heritage of values, never 
rising above target groups, violating 
their rights and cultural sensitivities 
or exploiting their needs. Volunteers 
must have an acute ethical sense 
of social responsibility that orients 
their vision, approach, choices, 
judgments and preferences. 
Volunteering should never become 
a source of financial gain.

Today, the growing need for 
volunteers is a result of the many 
economic, social and environmental 
concerns surrounding sustainable 
development. Volunteers are 
more involved now with local and 
global issues. All over the world, 
volunteers have demonstrated an 
honest tendency to do good, to serve 
their fellow human beings and help 
to solve their problems, regardless 
of kinship, cultural barriers, 
geographic boundaries, or ethnic, 
sectarian, religious or political 
considerations. We conclude that 
social responsibility is at the heart 
of volunteering, which has become 
a global trend for meeting needs and 
driving change and development. 
Volunteering alleviates some of 
the burden on governments and 
complements their development 
initiatives.

Volunteers must work for the 
benefit of society as a whole. This 
is only possible when the best CSR 
practices and ethics are adopted, to 
maintain balance between personal 
judgments and tendencies, and 
the rules of social responsibility. 
This is not restricted to corporate 
volunteers, but to each individual 
whose actions impact their peers, 
their society and their environment. 

Islam instructs Muslims to protect 
and preserve the environment. Even 
in times of war, it restrains cutting 
down trees or polluting water 
resources. Let us not forget what the 
Prophet Mohamed (May Allah bless 
him and grant him peace) says: ‘If 
the Final Hour comes while you 
have a palm-cutting in your hands 
and it is possible to plant it before 
the Hour comes, you should plant 
it.… This is the ultimate social 
responsibility towards men, life and 
universe.

Academic opinion Academic opinion



CSR Report Qatar 2014104 105CSR Report Qatar 2014

•  Somayya Al-Mutawa, Head of Community, 
KM

Kahramaa and its Corporate Social Responsibility 
 By: Somaya Al-Mutawa

CSR at Morgan Stanley
 By: Abdulla Al-Ansari

Leading sustainability efforts 
in Qatar, Qatar General 

Electricity and Water Corporation 
(KAHRAMAA) works on promoting 
conservation and the efficient use of 
water and electricity, and creating 
an environmentally friendly nation, 
through its national campaign, 
Tarsheed.

Tarsheed encourages all Qatari 
residents to reduce their daily 
consumption of water and electricity, 
thereby greatly reducing annual per 
capita national consumption levels. 
Kahramaa’s Sustainability Report 
2013 has received two significant 
awards, bestowed by the Ministry of 
Industry and Economy Programme 
for Sustainability Development, 
which was launched in 2010. The 
maiden report highlighted Kahramaa’s 
sustainable management of economic, 
environmental and social impact 
within the industry and energy 
sector, as well as its contribution to 
sustainable development and Qatar’s 
National Vision 2030.

In 2011, Kahramaa established the 
Conservation and Energy Efficiency 
Department (Tarsheed) to take on the 
responsibility for the implementation 
of the Tarsheed programme, which 
was launched under the patronage 
of His Highness Sheikh Tamim bin 

Hamad Al-Thani, Emir of the State 
of Qatar. The national program 
aims to conduct campaigns and 
initiatives that promote best practices 
regarding resource consumption 
and the diversification of energy 
sources. Tarsheed’s management is 
comprised of several departments: 
Conservation Technology, Legal 
Monitoring, Community Awareness 
and Development, Renewable Energy 
Technology, and Technical Affairs.

The management analyzes water 
and electricity consumption patterns 
and maps the way for future projects 
in co-operation with other Kahramaa 
departments, and with institutions and 
sectors across the country. With more 
than 40 memoranda of understanding, 
and research and scientific co-
operation agreements with institutions 
including Qatar University, the 
Qatar Foundation and the Supreme 
Committee for Delivery and Legacy, 
Tarsheed is better able to promote water 
and electricity conservation. Tarsheed 
also joined the Al-Noor Institute for 
the Blind in the celebration of the 
annual National White Cane Day, to 
express our solidarity with visually 
impaired children and provide them 
with a number of services. We have 
also organized programs for deaf-mute 
children, employing sign language.

Morgan Stanley is committed 
to advancing environmental 

sustainability and social responsibility 
through our work with clients, 
partners and in our communities”

Abdulla Al-Ansari
Qatar Manager, Morgan Stanley
Morgan Stanley is committed 

to advancing environmental 
sustainability and social responsibility 
through our work with clients, 
partners and in our communities.

As a leading financial institution, 
we are in a unique position to 
contribute to sustainable development 
by focusing our intellect, financial 
acumen and global reach to develop 

new markets and facilitate access to 
capital.

Morgan Stanley harnesses the 
power of the capital markets to help 
strengthen communities, provide 
economic opportunity and protect the 
environment.

As part of its CSR strategy and its 
aims to participate in the society in 
which it operates, Morgan Stanley 
has appointed Qatari national Abdulla 
al-Ansari as the bank’s head in the 
country.

Best Bank for CSR
Morgan Stanley has been named 

Best Bank for Corporate Social 

Kahramaa’s various departments 
also co-operate to achieve the 
satisfaction of customers and to meet 
all their needs. To this end, Tarsheed 
management and the Kahramaa Water 
Quality Laboratory joined forces 
for the Mayna Zain campaign, an 
endeavor to increase customers’ trust 
in Kahramaa drinking water.

It is worth mentioning that the 
Kahramaa Water Quality Laboratory 
has been an ISO-accredited facility 
since 2012. Professional technicians 
carry out the best applicable water-
quality-testing controls on a daily 
basis, which reflects Kahramaa’s 
strong commitment to comply with 
and exceed international water-quality 
standards. Moreover, our biological 
compliance consistently exceeds 
that of World Health Organisation 
guidelines, reflecting Kahramaa’s 
commitment to international health, 
security and environmental standards.

As part of its CSR initiatives, in 
2013 Kahramaa launched the annual 
Conserving Building Competition. 
The winning building project or 
design is the one with the highest 
level of conservation – the building 
that best reduces electricity and 
water consumption, and carbon 
emissions, and provides better living 
for residents. The competition is open 
to all buildings from the industrial, 
governmental, commercial and 
residential sectors. Sports and tourism 
venues were also included this year, 
reflecting Kahramaa’s commitment to 
a sustainable FIFA World Cup in 2022.

Last but not least, Kahramaa has 
contributed to the launch of Law No. 
2008 26 on the rationalization of water 
and electricity consumption. In 2013, 
Kahramaa also launched an awareness 
campaign led by the theme “Your 
commitment makes a difference”, to 
keep the community informed of the 
law.

Kahramaa seeks to embrace the best 
of CSR efforts for the benefit of Qatari 
society and to maintain a vibrant and 
sustainable country.

Responsibility by Euromoney 
magazine.  The Firm received the 
honor for its significant and far-
reaching efforts to integrate social 
responsibility across its products, 
services and operations.  This is the 
first time the magazine has given out 
the Best Bank for Corporate Social 
Responsibility honor. 

“Social responsibility is central 
to the culture at Morgan Stanley,” 
said Tom Nides, Vice Chairman at 
Morgan Stanley.  “The Best Bank 
for Corporate Social Responsibility 
award speaks to the dedication of 
our tens of thousands of employees 
who work around the globe to make 
a positive impact in the communities 
where they work and live.

Additionally, the honor highlights 
our Firm’s commitment and 
dedication to sustainable investing, 
an effort we see as key to mobilizing 
private capital to address pressing 
global challenges.”

In November, Morgan Stanley 
established the Institute for 
Sustainable Investing, which seeks 
to drive capital toward investments 
promoting sustainable economic 
growth and which builds on the 
Firm’s ongoing work to advance 
market-based solutions to economic, 
social and environmental challenges.

• Abdulla al-Ansari, Qatar Manager, Morgan 
Stanley
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The positive integration of 
social responsibility into the 

sustainable development of Qatar 
shows that great steps have been 
taken in applying advanced strategies 
to achieve greater transparency, and 
creating an attractive environment for 
social investment.

History has shown that when crises 
lead to social or economic turmoil, 
strong leadership is a key factor in 
achieving significant social change. The 
present report reflects Qatar’s success 
with taking pre-emptive measures to 
make social responsibility the title of 
progress at all levels.

Proper timing for state intervention 
in matters of society is crucial when 
responding to a crisis. In this context, 
it is helpful to examine a government’s 
response to the global financial crisis 
of several years ago, and how they 

supported their national financial 
institutions at that time.

Looking at the successful economic 
policy of Qatar, which promotes the 
concept of social responsibility as an 
integral part of the national culture, we 
may conclude that the flexibility shown 
by the state over the past several years 
in rethinking the roles of social policy 
and social investment has contributed a 
great deal to sustainable development.

The final conclusion of three 
editions of this report shows that social 
responsibility has been woven into the 
fabric of the nation for several years 
now. It also shows that national efforts 
to enforce this culture, which is heavily 
promoted by the United Nations Global 
Compact, is worthy of appreciation.

The present report cites repeatedly 
that economic development is often 
enhanced by adhering to the principles 

of social responsibility. Perhaps the 
growing interest in this concept over 
the past three years has prompted social 
responsibility to become a significant 
factor in reaching Qatar’s National 
Vision 2030.

Qatar’s openness toward engaging 
in the culture of social responsibility 
has provided a great opportunity for 
international corporations to increase 
their investment in the domestic market. 
It has also accelerated the transfer of 
knowledge and technology from the rest 
of the developed world to this country.

The successes of many multinationals 
would not be possible were they not 
firm believers in the principles of social 
responsibility. When such trans-border 
organizations target new markets, they 
select countries where this culture 
is deeply rooted as a solid base for 
international investment and business.

The sustainable investment of 
leading global companies such as 
Exxon Mobil, Maersk, Shell and Sasol 
cannot be maintained unless they 
contribute to social development along 
with local companies such as QAFCO, 
QAPCO, QAFAC and WOQOD. It is 
through aligning themselves with the 
principles of social responsibility that 
these local companies have risen to 
universality.

This report demonstrates that social 
responsibility is a widespread culture, 
and an outcome of interaction among 
different parties and sectors across the 
country. It also shows that this culture is 
a goal that can only be achieved through 
an ethical commitment. Perhaps the 
most distinguishing feature of this report 
is its own contribution to enforcing the 
practice of social responsibility.

This interaction – represented by the 
Ministry of Economy and Commerce, 
which is leading the evolution of social 
responsibility across the country, 
and Qatar University’s academic 
supervision on the promotion of the 
culture of social responsibility – 
can lead Qatar to become the ideal 
environment for this noble and 
worthwhile movement.

Social Responsibility Thrives in its 
Environment

By: Haytham Hussam Eddine

QatarCSR

Discover more at boeing-me.com/together

TogeTher WE NURTURE
Boeing and Injaz developed a program to help Qatari youth grow their 
business ideas and become entrepreneurs to contribute to the country’s 
economic prosperity.

Leading through partnership
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